CAMERON FUNDING CO.

GOT CASH FLOW?

Investment ProjectsQ  { dzY Y| NA S a

This is Erin Sims, Financial Consultant/Independent Broker, of Cameron Funding Co, in Rancho Cucamonga, California. Per your
SYIFHAtTZ L KIFI&#S aS@SNIt LINP2SOiGa Ay YySSR 2 FarehldsdRprepaetd a & Of A Sy
according to their industries and will be provided upon request. However, if you should need me to adjust/revise my

submissions, let me know. Please respond by calling 909.605.3828 or eimédih@camfunding.cornwith your interest n

funding either all or a select few of your choice.

Best Regards,

Erin Sims

phffax: 877 -245-8977

mobile: 909 -605 -3828

http://www.camfunding.com -- infol@camfunding.com
http://onebookkeepertogo.accountweb.net -- 1lbookkeeper@camfunding.com
http://www.gre  enhousefinances.com  -- information@greenhousefinances.com
http://www.erinsims.com -- earn@erinsims.com

Following are the business summaries:

1. OPTIONVUE SYSTEMS INTERNATIONAL, INC. (www.optionvue.con), a 25 year old company that has
developed premiere optios trading software Needing $million to launcha brokerage firm (the fourth
division) that has already been & rovedlt is seeklng one mare investor for $200,000 (about 5%

equity), as ommitment for th romised bymployeesand investors
($400,000 approved) and emp e ds will be used to pay expenditures of
$40,000 for reatime data | salaries; to transition from-fropt
product/software sales of $2,500 each to monthl)as*.e fees of $199/mo/client; and to hire additional
programmersat approximately $200,000 per yeaRisk is relatively low as brokerage will not hold any
deposits orclient investments; that will be handled via a clearing house. The industry is highlateztju
Business plan is completed. Equity share offered: 20%coatrolling interest (50,000 shares at $20/sh)

2. EARN AS YOU LEARN, INC. (http://fearnasyoulearn.cony since 1999 but a stattp in operationsNeeding
$300,000 more to launch operations and advertlsmg campalgn for no less than $1/shareTo date
$700,000 has been committe afyygistment dollars The Company was
formed on January 5, 1999 of an online reading enhancement and
educational pogram that is d 2arn as they learn. By providing direct
financial incentives to studen which is designed to be integrated into each
teacher's lesson plan, directly addresses public concerns abeujuality of education and the adequacy
of the preparation provided to student®PM and projections are completed and strategic name banking
and name retail alliances are in plagg,000,000 shares at $1/sh)

3. MAPLE MOUNTAIN RESORT, LLC. (www.maplemounainresort.con), hew managementsince 2006
Requesting $2.5 millio($1.2 million at the least for the first infusion of castijh 165 acres that can be
collateralized.Location is the key to its success as 23.4 million guests, documented in the 2005 Finge
Lakes Tourism Region, enjoy ufgendly and easy access right off the interstate highway, varied venues,
and proximity to other conveniences and locales at the heart of the Finger Lakes region, a "Rand
McNally," Top 30 vacation spot in the UBsines plan is completedOwner will accept 10% nen
controlling, equity share for up to five years.

4. THEROOMSERVICE.COM (www. theroomserwce comseeks $10 million via PPM. A unique founder with a
rich history (www.konanykhine.g ttract profit the objective is to turn
TheRoomService.com intohighlyLA d and to have franchises or subsidiaries in
major cities in the USA, Canada Unlted Kin dom and some other countries. The businessdifiteere
room service 1 = mstead hotel guests will
be able to o as Fla as groceries, wine, flowers
and other items. The service WI|| also be available in Iumr)do and office bundlngs in major cities




nationwide and internationally. The company expects to provide over 40 million deliveries per year with
annual sales of about $1.2 billion by 2013. The value of TheRoomService.com is expected to exceed $100
million. The offering represents 33.3% equity capitalizati@®,000,000 Shares at $.50)

5. MET TECH, INC. has developed a line dfigh-performance miniature sensors that measure speed and
acceleration wrth a very high degree of precrsron The sensors mease! both angular (rotational) and

linear motion. - ’d f . 4 rﬂ? omponents of various
advanced syste s p (i N, I

i jn, and advanced automotive.
Lower performance ind¢fal sensors are also used in a broad range of cofisumer prodoetse $1
million in sought and the PPM is being completed to justify the investment (20,000 shares at $50/sh) in
addition to the $2.5 million invested to date.
6. WIG WINE DIVISIONZ 2 2 Y S \em@ational §rdup, (www.womensinternationalgroup.cojn was
established in 2007 and hdsur major divisionsof WIG Wine, Production,Networking,and Products.
Designedto attract the female buyers, which make up closeto 60% of the purchasesof wine, each
divisionis uniquein its purpose,but is flexible by designto integrate its activitiesand resultswith other
divisions,includingthe nonprofit organization,2 2 Y S yh@#national Foundation(WIF),establishedto
provide personalizedwigs for females who have suffered hair loss due to chemotherapyor other
debilitating illnesses.Hence,the W g imartiker, which identifies both the purposeand the label of the
companyand its products,is a unique brandingtag. The WIGWine divisionhasseveralrevenuemodels.
Theyconsistof a website,high end hotelsand luxury resorts restaurants,wine lounges,cruiseships,and
private jets, conventioncenters,mediaeventssponsoredby WIG and an exclusiveV.l.P club, whichis by
invitation only to maintain quality, integrity and distinction of 2 L D Kr@nd. Branding launching is
estimated to be $1 million. WIGWineis alreadybeingsoldin upscalehotelsand committed to a private
jetliner in July2008.
7. JOA PRODUCTIONS, LLC (www.joaproductions.corj seeking $3 million in first-placement investment to
leverage $21 million sought for second position. The Company is offering tegercent (10%) equitat a
price of three hundred thousand dollars ($300,000) per Intepesnts  F2 NJ | G20+t aSYOdSNAC
tothe Compg @ Q4 t NP RdzOGA2Y CAYlIyOS CdzyRQad «&CdzyR8 OF LIAGL €
revolving fund that enables JOA to package all three picturgsurchase of literary rights, script
generation, director and stars attached, location scoutingalefees, budget and schedule preparation
expenses, company overhead, etcand subsequently fully finance the film&lpon either the set up of
financing for the third picture, and/or from revenues from the first picture, and/or from-gaites on the
semnd picture (or any and all combination, thereof), the Members receive an additional 70% return on
their investment, which equals 120% ROI, before the second picture is distrib@eck the Members
have recouped their initial investment plus 20%, the Members have an ongoing participation in ten
LISNOSyid o6mm:r0 2F GKS LINRBFAGA 2F SIFOK LAOGAINBE 68KA
sources worldwide. All informaion and paperwork is in place.
8. BOW TIE PRODUCTIONS, LLC (www.bowtieproductions.cor seeking $20 million, but will accept initially
first placement investment of @ million for . 2 2 i A ya@true Soyy, and $4 million foHormone
Tuesday There is an additional filnd, I Y S f A y/ forts&5 milliorS @ndPass It Opa reality show for
television that needs $600,000 for 6 episodes (ten additional features are in developnm&ggin, all
information and paperwork is in plac@owever, currentiythere are budget changed. will forward the
attachmens when done when requestedVisit the website formore information about the company in
the meantime.
9. FILLION DOLLAR PRODUCTIONS, asmall film production company thaheeds $500,000 for post-
production. Fillion Dollar Productions is an independent film company that has been featured Netv
York Film Festival. It has been in the FG Film Fest in San Francisco for movie shorts and is looking forward
to its first feature film Ghost Bookyvhich |s a Iow budget high concept movre that has a hoidudience
of scarehungry te¢ M r " S5 0ASTéE CAffAZ2Y |
short, Delusions o4 'c HZNBR 2y S5NX¥ 5Sai
Milwaukee. He has three full length scnpts but needs 0 s@dmbst Boolto generate the capital for
production of the other scriptdit List a 100page medium budget thriller, andero Houra 95page big
budget action screen play. Vidittp://www.youtube.com/mlfilion to see the basic plot oGhost Book
Information will be povided upon investor interest.
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10. GEORGE RUSSELL, CARIBBEAN YACHT CLUB (www.caribbeanyachtclub.cojmThe Caribbean Yacht Club
consists of 93 acres with 3000 feet of Caribbean Beachfront in Corozal, Belize in Central America. There
are 123 building lots thatre 60 feet by 100 feet. | have surveyed and cleared 4000 feet of canals 60 feet
wide in front of 83 beach view lots. | also surveyed and cleared two inland marinas that are 300 feet
across The development will appraise for $5.5 Million now. It will cost $5,000,000 to complete the 4000
feet of canals in front of 83 lots and complete two inland marinas that are 300 feet across. The property
should appraise for $14 Million when these are completed. | will complete construction of the two
marinas, and the 40D feet of canals, and build two stone and earthen piers 100 feet out into the
Caribbean Sea within the next8&months. When these are completed, the property should appraise for
about "DOUBLE THE CURRENT VALUE". The resort development is locatedsb8itmitdsChetumal,
Mexico, {a city of 300,000 plus people}. Chetumal has an airport with a runway as long as Cancun's airport
so the big jets can land there. There are great doctors, and dentists, hospitals, big hotels, and shopping
malls, and everythingou want in a big city. Belize is part of the British Empire.....English is the main
Language....and they have a Democratic Government. The deeds are fee simple deeds, recorded in the
court house, just like in the USA. Title insurance is available thrua8tditle, and First American title
insurance companies. Belize is an Incredible Paradise, and it is the closest to being like the USA of any
country in the Caribbean. The Caribbean Yacht Club in Belize is 195 miles south of Cancun. Belize has the
largestBarrier Reef in this hemisphere and the second largest to Australia's Barrier Reef. The water is so
clear at the reef that you can see 100 feet down to the sandy bottom.

11. LUX ¢ EMPIRE LLC has planned tduild 3 projects in Montenegro for e311million EUROs /$500 million
USD. The 3 projects consist of 2 luxury hotels / spas (5 and 6 star) with 1 containing a luxury casino, and 1
luxury villa condo building with a penthouse already reserved.cLiempire LLC is seeking an investor for
the dewlopment of the 3 projects. LuxEmpire LLC owns the land for the LMilas in Becici and has a
contract for the land for the Lux Hotel & Spa Resort in UlcinjcEmpire LLC also has the land allocated
by the government for the Lux Hotel & Casino Reswluding a Luxury Yacht Marina named LMarina
in Tivat with a bank interest to guarantee the deposit of the investor in The NLB Bank of Montenegro. The
map below shows the 3 projects of Lukmpire LLC. The Lux Hotel and Casino Resort and LwnaNfari
the City of Tivat (LEFT). Then shows TheMilias in the City of Becici (CENTER), and the 3rd shows the
Lux Hotel & Spa Resort in the City of Ulcinj (RIGHT). All aligned in the coastal region of the outstanding
beauty of Montenegro.

12. DAYSTAR STUDIOS, CYILIVE.COM, anew market niche of Christian Social, Business, Education, and Family
network development project and business that nee®#s5 million to initialize branding. Programming
company and staffing is in place. TREM andbusines planare in processas commercial videos are
already being developed to introduce to the pubBusiness plan is not yet completed for publishing, but
a sneak peak is available for your intereBhere are four revenue models and once branding efforts
infiltrate the targeted markets, includingxodusof morally and religiously based clientele from major
social networking competitors, ROI is expected to be 30% by the end of yeaPwase view the
promotional material;, make sure your sound is onhttp://www.cyilivepromo.daystar
studios.com/CYILIVE%20INTRQ.swf http://www.chennaiconsultants.com/raizedup and
http://www.daystar-studios.com/cyiliveCSLaunched in September; going global at year end 2008.

13. JOHN ERWIN ROOFING AND RESTORATION is a service compwgy that travels to locations that have
encountered severe wind or storm damage in its community. The service we provide is one that repairs
roofs and rebuilds destroyed homes. Because the insurance companies set the price structures, the
industries compgtiveness relies on other factorsSeeking &1,000,000 investment because the key
competitive factors in this industry are commitment, sense of urgency, responsiveness and reliability.
Vehicles, temporary offices, employees, and advertising will usétidget, but an estimated 40% profit
margin will ensue once the first major job project in completdgecause of our experiences during the
Katrina rebuildingand dter witnessing the unscrupulous behavior of contractors during Katrina, our
reasons to beahere were refocused. Our customers are in dire need of help rebuilding their homes and
rebuilding their dreams.

14. THE WORLD REP(@ Equiring $3,000,000, to_commence brandi 1and programmingill feature a
homepage that NI N t p MYy d ( pphisticated search engine.
Revenues will b Hﬁh esp@n rtising in the form of short
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O2YYSNDOALIt&a 0ST2NBE @OARS2a0 ¢ KNRdzaK (GKS a2O0Alf
interests and therein provide both pertinent information and targeted advertising. As an incentive to get
users to post, we plan to implement a revenue sharing model. Based on the number of views, the user
who submits a popular or important video has theaoke to earn money.Business plan is not yet
completed for publishing, but a sneak peak is available for your interest.

OFFT siness plan is not yet completed for publishing, but a sneak peak is available
MCAIncell e it yet comp publishing. P

SYNDICATED NEWS, of Delawarghttp://www.thesyndicatednews.comproposes to sell through a Reg. D

506 Offering,15,000,000shares of t e Company at $.20 per share$000,000. It should be noted that
SYNDICATENEWSassumes that |t use rtne Reg. D 506 Offering procegds for the next 2
@SINBE® LG A4 Q003 o0StAST G(KFdG GKSNB Aa
provide in the syndicated news and photOJournallsm service market.

Etien[‘m@ do for investment property.

SALARA BISTRO AND DESSERTS LOUNGE (http://www.salaradesserts.conmequires$1,500,000 in funding

to capitalize on current business success with achieving local, high profile customer accounts, capture a
market opportunity and gain first m@r advantage, and continue the positive media and public
momentum achieved within the last few months among other strategic goals. Already successful in its
ventures and having world renowned chefs on staff, funding will allow not only continued mayketin
campaigns, but due to growthexpansionof facilities and storage for newroduction and increased
capacityis priority, andwith this growth, segmentation into retail and wholesale markets.

ALFA SOFTWARE INC. (http://stores.alfasoftware.org/StoreFronbok) is seekings2,500,000 utilizing and
collateralizing its $50 million worth of inventarilfa Software Incwas established in the year 2007, with

the aim to provide efficient customers' need based software solutions to the various industries and its
expertise lies mainly in building large sized customized applications, which pertain to wide variety of
business systemisaving as it core business activities of Alfa Software Inc. are Software development and
System consultancyAlfa Software Inc. has ddeped diverse software solutions on cliesgrver
architecture as well as using Graphical User Interface (GUI) t&dk. Software Inc. specializes in
developing odAine, integrated, usefriendly, multruser software. The group has vast experience on WIN
9X, NT XP platform. The main development tool useBase, Visual Basic 6.0, VB2005, ASP.Net Ajax, C#
.Net XML and MS SQL Server, MS Acasdsackend. The most of the applications developed run on
Microsoft Platform. The extensive use of Structuredtivtelology and Objeebriented analysis & design

is being applied for building applications. This enables the development very flexible and parameterized
thereby allowing the use of any kind of RDBMS as back end.

MACH 4 POWER WATER FOR LIFE (http://www.mach4water.con) requires$5,000,000 for production and
distribution for Mach 4 Water an all Natural Spring Water with marketable Brand Specific natural
additives such as oysroprietary Microbes, B2, Amino Acids, Electrolytes and or derivatives thereof.
This separation offormulation allows for additional product lines complementing every day use and

ySia

multiple markets.h dzZNJ a A ONRP6S& FNB 6KIFG &SLINFGS 2dzNJ LINR RdzO(

consumer ingestibl@uid marketed to date. For exampteEnergyDrinks; Drinks like Gatorade and 5 Hour
Energy arescientifically top quality due to their use of Electrolytes or the use of a Vitariia Batrix

with AminoAcids which allow the users body to process. Although the amount processed is very minimal,
it is noticeable to the userProduction and distribution (15,000 channels) contracts are being negotiated
with interested and committed parties.

MAGGIE MAGEE COMPANY, INC. (http://www.soffe.com/soffe_maggie_magee.phps aproducer of high
quality intimate appeel. Headquartered in Charleston, South Carolina, The Company seeks to launch its
brand via an eommerce venue as well as traditional storefront locatiofffirough investment funding,

the Company is seekir,500000A Yy I RRAGA 2y (i 2 ontiibuBonsdBSZ50NXG finangeA G A | £

the launch of Maggie Magee. The requested capital will be utilizednftal inventory production,
acquiring furniture, fixtures and equipment for its storefront, recruiting key staff, executing its marketing
campaigntraveling to tradeshows, legal and professional fees as well as sustaining the Company during
its initial months of operationThe Company will offer merchandise to consumers in a wide array of sizes
and styles that are not currently found at existingaistore locations. The initial storefront location will

be in downtown Charleston, arits ultimate goal is to be the premier intimate apparel store online
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22, Realm Society, LLC, with .Resp@n developed proprietary agftware with
» Weanesled

24. VEHICLE RECLAMATION SERVICES, LLC will acquire large volumes of Eruf-Life (E.O.L.) and scrap

automobiles; disassemble and reclaim the component materials and parts and sell them to existing
markets SUChE@ EI’j:m d automotive parts retailers.
VEHICLE RECLA ION : SN D ding fromprivate, qualified,
investorsin order to start, over the next three years, 5 Vehicle Recramafienters and to purchase the
real estate (existing buildings) necessary to house those centers.
25. GTWENT¥ / Kot hé names of the post production people working on the film: Catherine Harper,

NGl it ot '

3 Qg A Afann. Look them up on IMDB all
es 0 @n’ 9 ﬂ[ﬁ]he team for music and sound. | am
also doing special effects for the film. Twenty-has done great-dat test screenings. We are paying
commissias 0f20% for the first $100,000 raised and 15% for the balance.

26. 6GHOST CA¥ - N 'n 3 du ‘ons, and script are in place and
i licnisNateRESodingy
27. 6PASS IT ONX ¢ W Réeafty Sbw about making-a difference in Wwes, especially those afflicted by
hardship and disasters, by helping people through giving what goods, furniture, and clothing found in
your homes, offices, garages, and storagép://www.youtube.com/watch?v=iMA3u6xFHJKThe ce
producers of this project are seeking corporate sponsorship, grants, and investments to produce 45 of the
30-minute reality shows and finance the first annual operating costs tot&lingymillion.
28. WOMEN IN TRANSITION ¢ A nonprofit (501-c-3) organization seeking contributions and grants to help
the numerous women who do not fit within the description of indigent, addict, senior, pregnant, or single
with children, but need assistance withA FSQ& (G(GNJ yaAldGA2y RdzS G2 t2aa 2F 2
support. This interim assistance is what is needed to allow a person the ability to transcend to a
contributing citizen once agaiVOMEN IN TRANSITION is seeking various cash and neash sources for
residences, sustenance, clothing, job training and skills assessments, and transportation.
29. GREENHOUSE FINANCES http://www.greenhousefinances.comFocusing on kids, they have designed a
step-by-step approach to understanding personal financial being on which kids and parents and benefit.
So how do we avoid bankruptcies, foreclosures, debt, and elderly poverty if we are never taught about it
our homes or in our schools@reenhouse Finances has developed a program called ti@&reenhouse
where children, groupethy ages 8 to 12 and 13 to18, are tatighout personal financial planning related
to short term and longerm goals.A 5 + 1 Program will be piloted in various school districts in southern
California. Seed monies requested f62.5 million have been budgeted to implement the program.
30. CAMERON FUNDING CO. http://www.camfunding.com Sound financial planning and business
management are essential to getting the most out of life and prospef@smeron Funding Co. has the
knowledge and experience to guigeu through your important personal and business financial decisions
that will benefit you now and throughout the futureCAMERON FUNDING CO. will position your
company for growth, acquisition, or merger via any of the services provided usingatsibus and
strategic methodologies. We work with individuals, small and meelizad businesses (SMEs) and large
entities (projectbased contractsBeeking financial partnershipii 2 WFAYR | YR Fdzy RQ {a9a |
31. ERINSIMS.COM http://www.erinsims.com/index.htmj www.ErinSims.com provides resources to women
in business, whether employers, employees, entrepreneurs, or intesavw.ErinSims.com focuses on
sources and tips for excelling in business, networking, budgeiimgsting and saving, understanding
credit, and selpreservation. Its revenue models are tied to information resources, seminars,
O2yadzt GF A2y YR 0221 alfSad C20dzaAy3a 2y g2YSy &L
women, who have beae consistently excluded, with information, resources and educati®equesting
$75,000 for advertising campaign to promote resources, services and products.
32. BROODY CHICK NATURAL PRODUCTS, INC. is seeking an equity investment &b million, which
represens a unique opportunity to participate in the growth of a company which helps the environment
and is expected to become a global leaded®% compostable diaper and wipe products that will be
ONJ} YR NBO23IyAl SR | NRdzy R (i K Soduttg tNat &/dry familyOreeds and/wlllg >  dzy A
want, making the potential market in almost every household in the U.S.A. and CANADA. Broody Chick
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Natural Products, Inc. has secured sales in a major retail chains for all products. For this one customer
alone ths represents a conservative estimate of $1.6 million of annual sales. This figure includes the $26
million in sales by the end of 2009.

TG

PAINTED PUPPY is in need off1 million to promote and produce its customrdered line of clothing rad

shoes. These are specialty, eofea-kind items that will retain value for uniqueness and haganted

designs.

BEIRUT CONDOS DEVELOPMENT is seeking investors to providkl0 million in exchange for equity (equity

% and method of repayment to be negdsd with the investors. Land lot and apt building will be used as

O2t tFGSNY t XIye AYyGSNYylFrGAz2ylrt olyl 2F OK2AO0S gAtf K2
full to all investors).With the oil money flowing from the gulf countries mtiven ever, the real estate

sector in Lebanon despite the political instability has always been a favorite target for wealthy Arab
AY@Sai2NE® LGQE 0SO02YAy3a AYyONBraiaydte Y2NB RATTFAOM
i KS & QNBapresd upyaHa fevafish pace and it is our intent to secur8 Bts or even more. The

proposed project is typical of the residential complexes springing up in Beirut with the added feature of its
proximity to the sea, the cornice and the American univgref Beirut. The following calculations are

based on current market conditions with projections from all concerned in the real estate industry that

the market will only witness rises in land costs and condos selling prices.

MALDIVES OCEAN SPA AND RESORT DEVELOPMENT total project costs have been worked out to (60

million. In the 1990s a new conceptarted to emerge; that of the luxury spa retreat catering to the

g2NX RQa GNI@SttAayda StAGS f221Ay3 T2 Nordzbfithe fadtetS Ay O3
IANRPgAY3I (2dz2NAadG RSadAyl (Ardogt Beaukifyl undeknter se@mefieR divilgA (G K (G K
sites and white sandy beaches, Maldives is a paradise for toarigtsnce its establishmennh November

2004, targeted to prode sustainable services to the Tourism sector of the Maldives and to act as an
international tour operator around the glob&egisteredinder the license no:-632/2004 of the Ministry

of Trade and Industries, Republic of Malditescarrying out various @nomic activities related to
International Tourism Industry, Aviation, Tradiagd Insurance

{2YyRNI [ IySQa | It fi§ anduRlépendentifarRiibaded rufaaeted dnt¥rainment

property created to meet the expanding market demand for adiaefranchise of biblically principled

premier films and product tiéns for the faith based, mainstream, and Hispanic markets for children ages

H 2 MmO DN} &a NR2Ga YINJSGAy3a 2F GKS OKAf RNByQa
from leading audience influencers; peell products for retail; sell product ties and exclusive content

toys online; multifaceted grass roots marketing; trade promotion and advertising; consumer promotion

and advertising; promotion to faith base, charitgpmmunity and church organizations; enlist a
distribution and/or publishing partnerCapital Sought: $2,500,000

CARRANZA PROPERTY is in need 0f$450,000 for a water project for farm development. It will allow

irrigation of 120 hectares of agriculturard, which are currently valued at $3,000 each. After the water

source is developed the estimated value of each of the 120 hectares will be $10,000 ($1,200,000)
Collateralof 1800 hectaresvill be given at an approximate value of $400 each ($720,000).

MONTENEGRO GOLF COURSE and RESIDENTIL DEVELOPMENT is a part of Sedlerra Bay Properties

D.0.0. of Ulcinj, Montenegro to develop a site of some 755,122 sq meters adjacent to Shasko Lake. It is
proposed that a world class golf courshould be developed tagher with tourism, leisure and

residential property to create anique facility in MontenegroCapital Sought: 60 E/m” or $67,553,000

USD When the Ministry of Tourism and the Planning Authorities came together to decide about the future

of golf developmenin Turkey they selected an area for golf development and concentrated all courses in

one area. This attracts the serious golfer market sector which comprises those who spend most money in

the local economy.

MONACO HOTEL opened in 2001, design from ¢haward winning designer Amanda Rosa, and
comprises 9 floors with a total of 181 rooms including 27 suites and 1 apartment, a total of 360
beds. It is akonditioned and offers in the lobby with a reception -Bdur

service, safe, currency exchange arftd In addition, guests have a business, a bar, an air
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43.

44.

conditioned restaurant with highchairs for infants, a breakfast room and conference facilities
available. Land leased: to 2064 Lease for the land: fee is currently 4.5% of sales (at least 400 T
EUR) The hotel has no operator in the bidding process offered at at l8asnillion euros or $44.7
million USD, with a yield of 7.5% after 3 yeai®perator can be made.
CIS REITS VENTURE seeking $1 B via PPM. Need securities licensed professional to brokeestments.

1. Price: US$250,000 per Seriedreferred LLC IntereBividend Payment Rate 0fI5% per annum (Payable

in each Calendar Quarter)

2. Distressed And Underalued: Commercial real estate, Commercial Whole Loans, CMBS

3. In Russia and CIS countries
MY CHOICE EXPANSION; JawzadAl Taitoon is the sole proprietor at thisage.Theongoing project is an
aggressive expansion of the current business which is 10 years old in Bahrain. Manufacture and retail of
all kinds of uniforms is the current setuput the expansion will include opening of a purpose buiitlet,
additional products complimenting uniforms and couture/outfitting services. Current locations include
two retail outlets that are catering to the surrounding communities and schools. We havesiecsupply
to some of the large schools. The first expansion is a new outlet which will cater to most of the elite
clientele residing in thisp marketresidentialneighborhood The outlet will be totally refurbished and will
include new products to medhe needs of the expatriates and the watl-do. We also plan to buy some
new machines to do some work that were hitherto outsourced. This will enhance dwauise capabilities
and reduce costs$ 7 million USD is required with mterest rate accordingo market Repaymentswill
start in December 2011 and theanis expectedo be fully repaid by end 2015
ZUKOVICA PROPERTY

ONE-PAGE BUSINESSPLANS&9 - 9/ ! ¢ L+9 { ' aa! wL9{ Ch]
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MAPLE MOUNTAIN RESORT #3
dwbsr77@hotmail.com

Business Summary: Perched in beautiful hills are 165 acres of this resort and strategica
benefiting from the23.4 million visitors to Cornirginger Lakes region (2005), just 70 mil
from Niagaa Falls, Maple Mountain Resort (MMR) has experienced much traffic and is
for more. In the current economy, families, tourists, and businesses seek to enjoy
inexpensive, but safe, activifilled recreation, which MMR provides.

Customer Problem: Ourcustomers seek a secluded and safe vacation and/or event
location that MMR provides. Families, tourists, and businesses seek this type of venu
need to be informed consistently about our outdoor facilities. Recently, we have been
informed that theyalso seek lodging for meetings and events. Thus, our primary fundi
request is for advertising and building lodging and updating campsites and winter auxi
equipment.

Product/Services: MMR offers a yearound resort, featuring facilities for speciedents, a
water park, camping sites, hiking and biking trails, and outdoor sports, and will provide
clients "refreshing relaxation” in settings and venues, whether challenging, physical
activities or lounging in comfort, for memorable and recurrirgitsi

Target Market: Analyzing industry data, we foresee visitation can reasonably reach 1%
the visitors to Corningringer Lakes region, or 234,000, consisting of families (4 membe
more), tourists, and business entities/parties.

Customers: Currentcustomers are families and tourists generally seeking skiing
accommodations, however, 2007 experienced more campers during the spring/summu
Sales/Marketing Strategy: Our umbrella sales strategy is to sell the uniquely desirable
destination of MMR that Wl enhance visitors' lives via relaxation and athletics. We will <
MMR through each employee's skills, courtesy, and warmth, creating a trusting impres
on all clients, and establishing loyalty and return visits. We will ensure each visit to M\
a relaxing and memorable experience, so that clients can always depend on our branc
service when they arrive and as they sell their experiences to all the family, friends, an
colleagues they know.

Business Model: Theloyalty business model is used irstrategic management in which
company resources are employed so as to increase the loyalty of customers and othe
stakeholders in the expectation that corporate objectives will be met or surpassed,
typically, quality of product or service leads to custareatisfaction, which leads to
customer loyalty, which leads to profitability.

Competitors: There are nodur-season resorts within 30 miles of MMR; within 50 miles,
only one; and within 100 miles, only five. Even with all the other attractions clogbdyy,
do not hinder the plans to camp or ski at MMR. We will foonghe yeafround
convenience of our 16&cre location and build community and corporate relationships
through unique and qualityworld class service, just in the event competition is close

Company Profile:

URL: www.maplemountainresort.com
Industry: Recreation

Employees: 3

Founded: 2001, re-opened 2007

Contact: Donald Bellaire, CEO
DWBSR77@HOTMAIL.COM
Ph: (585) 3653009

Financial Information:

Funding Stage: Phase |

Capital Invested: $2,200,000
Monthly Burn Rate: $70,000
Pre-Money Valuation: $2,000,000
Capital Sought: $1,200,000

Management:

Mr. Thomas Baldwin, EA, Accoumta
Investors/Banker:

Maple City Savings Bank

Mr. Terry L. Bertram, CEO, 68424-1822
Attorneys:

Mr. Chauncey Watches, Esq., 6898-4011
Mr. Timothy Rosell, Esq., 68247333

W N5 ST

WE A 4 >
] ' 3 ~

/ & A .

Cameron Funding Co

Erin Sims, Principle

7201 Archibald Avenué&4333
Alta Loma, California 91701
Msg/Fax: 877.245.8977
Mobile: 909.605.3828
Email:infol@camfunding.com
Web:www.camfunding.com

Brokered By:

CAMERON FUNDING CO.

GOT CASH FLOW?

Competitive Advantage: Campgrounds are the #2 most popular form of visitor lodging along with favored activities such as f
and biking. Tourism is New York's second largest industry; one of the top 30 regions for vacations. Only 101 campgisiedsrare
Internet and travel guides nationwide. A host of other attractions are nearby: Twin Hickory Golf Course is only 100 yarEingera
Lakes Hiking Trail, 300 yards; local shopping, 1 mile; Finger Lakes Wine Tours, 5 miles; and more.dgatatigrptation!

1627 TURNPIKE RD
HORNELL, NY 14843
Steuben County, USA

FINANCIAL:

Revenues

2007 2008
$ 19,60 $954,614
$ 151,398 $899,704
$(131,798) $ 54,910

2009 2010 2011
$ 974,662 $1,120,861 $1,350,000
$1,125,160 $1,421,692 $1,300,000
$ (150,498) $ (300,830) $ 50,000

Expenditures
EBIT

BUSINESS PLANS AND PPMS ARE AVAILABLE

PROJECTS SUMMARIES FUNDING REQUESTS
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4. TheRoomService.com
Introduction P@@Hﬁﬁﬂf@ @@@

Our objective is to turn THRRoomService.com
into a highly valuable international brand and
to have franchises or subsidiaries in major
cities in the USA, Canada, United Kingdom and

some other countries. Tl eROO SGI‘VICE CO
Our business is to rdefine room service. No ¢
longer will it be limited to overpced food from one restaurant; instead hotel guests will be able to order food

of any cuisine from wide selection of restaurants as well as groceries, wine, flowers and other items. The
service will also be available in luxury condo and office buildinggjar cities nationwide and internationally.

One of the best examples demonstrating value of creating a major brand in a fragmented industry is
Starbucks. Its exaple shows that even in business with very low barriers for entry effect (serving coffee), a
major brand may be valued in billions. TheRoomService.com is poised to become the first food delivery
company with a strong national brand and achieve dominance in this industry.

The company expects to provide over 40 million deliveries per year with annual sales of about $1.2 billion by 2013. The value of
TheRoomService.com is expected to exceed $100 million. To develop the brand the company is currently seeking $10 million investment.

Currently the company has over 40 participating restaurants and ticjpamting hotels in Miami area and
preparing for launch ifNew York, Los Angeles, Washington DC, San Francisco, London, and Toronto by
September 2008. By the end of 2009, we plan to have franchises or subsidiaries in over 80 cities.

Business Model
Oneach sale, the Company receives (i) discount from the supplier and (ii) the service fee from the customer.
C2NJ SEI YL Sz (KS O2YLI ye&Qa 3INRP&& NBGSydzS YINBAY 2y |
consisting of 18% discount and 18% from thustomer. Many of our clients are not prigensitive as they
increase their productivity and/or quality of life by outsourcing errands to TheRoomService.
We believe that our ordetaking system is already the best in the industry and we plan to keep wigehe
gap.

To promote our business, we provide hotels and luxury condo buildings with owghaghy localinterest
magazines which contain mulééstaurant illustratedYour Room Serviddenu section, referenced on the

cover page. The magazines arsoaflistributed via hairand nail salons, medical and law offices, restaurants

and events, local stores, and similar venues. Advertising revenues negate the publishing costs. For an example
seewww.FloridaStyle.us

Our vans have very noticeable and memadeawrapping and will have high visibility in major cities, resulting
in consitent branding and allowing us to build a major brand for a small fraction of a typical cost.

Company Highlights

§ Large International Market
First Major Brand Advantage
Web-basedInfrastructure
Premium Restaurant Partners
Low Branding Costs
Highly Profitable Model

w W W W W

Management
An experienced team of managers who have established a number of successful businesses and possess significant
knowledge in business stamp and operation$ias formed the company. The following highlights the management
credentials:

PROJECTS SUMMARIES FUNDING REQUESTS BUSINESS PLANS AND PPMS ARE AVAILABLE
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Alex Konanykhin is the CEO and founder.

Konanykhin was a whidd physics student who became a pioneering Russian capitalist in early 1990s,
building a banking and investmeninpire valued at an estimated $300 million all by his #20%. He was
a member of President Boris Yeltsin's inner cirel€tie Wall Street Journal

"Alex Konanykhin controlled Russia's largest commercial bank in the 1990s before it was seized by the
KGB.*CNN

"Konanykhin, one of the first Russian millionaires after the fall of the commies, left in 1992 and was

granted asylum here in 1999. He's built a very successful Web advertising business in New York City. He

had been chosen "New York Businessman oftthar." "As such, you will be honored and presented with

your award,” NRCC chairman Thomas M. Reynoldd.YR said, at a "special ceremony" April 1.

Gt NSBaARSY(G .dzaK yR D2@SNYy 2N ! Ny 2 R8The{Waghingtadd Sy S3 3¢

Pog
Derek Leuridan, CIO, has a B.S. in Management Information Systems and 6 years of IT experience. He is Microsoft
Certified Systems Administrator.

Maiwenn Powel, Business Relations Manager, has a B.A. in Business and 11 years of hospitality industry
expetience.

Opportunity
TheRoomServiceffers a unique opportunity to participate in a revolutionary business. The company offering
raises sufficient capital to build valuable international brandt K S O 2 Y LJI-bAsed iéfrasirugtare
permits easy expansioio new markets while central management will keep costs low. Needed services, time
conscious customers, and expanding services added to the existing infrastructure combine to create repeat
customers and growing revenues.

TheRoomJService.com

PROJECTS SUMMARIES FUNDING REQUESTS BUSINESS PLANS AND PPMS ARE AVAILABLE



N Wh youpen bottle, Youpeyo ur He

Business Summary: W2 YSy Q& Ly (i S N}YWIG) wasytirmhed By NWodprdgressivend
dedicated women to promote quality wine that appeals to women but is also enjoyed
andappreciatedby men. It is referred to aséElegancein a Bottled VIGhasteamedup with Eagle
CastleWinery in PasoRobles,Californiawhich are known for havingAward Winningwines. WIGis
successfubecauseit has matched quality wineswith a memorableand elegantlogo. Modern day
women, empowered with the entrepreneur spiriare more independent in their decision making.
Customer Problem: 2 2 YSYy | NB (G(KS ¢2NXRQa €I NASad VYI
spending by US households, account for 70% of new businessupgrand control over half the . o
private wealth in the United States of America. (Adge2008) Industry: Wine Distribution
Product/Services: WIG promotes quality wine that appealsto women, but is also enjoyed Employees: 3
andappreciatedby men, labelingit ¢Elegancen a. 2 (i GahdSrifirketingWIG Wine to becomea Founded: 2007
householdname whose brand is knownfor caringand wanting to make a difference. Four juices
(flavors) are from a special blend of fruit and flavor that are exciting and robust to the pale
Merchandise and two membership clubs, further branding the logo, will attract additional markets
Target Market: In 2007 California accounted for 9@%total US wine production, consisting of 45
million gallons of wine sold. If thdemale market purchased 57% of the wine produced,
approximately 260 million gallons was $28 billion of independent sales (260 million gallons at
ml divided by 750ml peJ 6 2 (i (G t S pel hotl&) OFven latHore percent (1%) market shal
independent sales would total $289 million. The US wine exports generated $951 million doll¢
$542 million (57% of that being women). Divide that by an average $22 per botjenerate $25
million independent sales; independent meaning if the statistics only consisted of one wc
purchasing one bottleWomen have put a new face on the industry, taking lead roles in s¢
marketing, hospitality and distribution.

Customers: A greater marketing awareness toward women consumers is emerging as a trend |
21st century. This has been brought about partly by women themselves gaining stature i
industry. They inherently recognize thabmen comprise a major market, represening more than
50 percent of all wine purchasing decisions. It makes good business sense to make sul
communication messages have appeal to women.

Sales/Marketing Strategy: In order to advancethe growth of WIGwines, they will be availablein
fine restaurants, hotels and resorts, luxury spas, cruise ships and yachts, and private jets
throughoutthe country. WIGwill promote by networkingin localcommunitiesaswell ashavingone-
on-one meetingswith interested parties, includingan exclusive V.I.P. club. WIG plansto network
with numerouswomen'sorganizationghroughout the country. Havinga large databaseof women
will be an effective way to promote new membersto 2 L Buhique V.I.P. club. Distribution and
product placement can come in the formf anotion pictures, television programming, home
entertainment, family entertainment, video-on-demand and digitally delivered content. Cameron Funding Co

Business Model: It is known that 60 to 70 per centf@ll wine purchases are made by wome Erin Sims, Principle

Modern day women are empowered with the entrepreneur spirit and are more independent in t 7201 Archibald Avenue, #4333
decision makingwhich include social responsibilitie#\ collective business model is this business =~ Alta Loma, California 91701
organization, and its affiliate, the charitable organization, WIG Foundation, typicallycatering to =~ Msg/Fax: 877.245.8977
relatively large numbers of businesses, tradespersons or professionals in the same or related fi Mobile: 909.605.3828
endeavor, to pool resources in order to provide wigs for wopiengod is to certainly help these =~ Emailinfol@camfunding.com
femalesregaintheir dignity and selfesteem,and helpthem to healtheir spiritsastheir bodiesheal. = Web:www.camfunding.com

Company Profile: ‘ K7
URL: http://www.wigwine.com

Contact: Margie A. Padavan, CEO
Margie @wigwine.com
Ph: 888-462-2046

Financial Information:

Funding Stage: Phase |

Capital Invested: $45,000
Monthly Burn Rate: $10,000
Pre-Money Valuation: $500,000
Capital Sought: $1,000,000

Management:
MargieA. PadavanWIG Wine
Leanne Saba/VIG Foundation

Brokered By:

CAMERON FUNDING CO.

GOT CASH FLOW?

Competitive Advantage: The advantage is having inroads to marketing and promotion entities that:

- Brand theWiGname and label; ExpandfIGwine into top-scale hotels - Concentrate on Diversity
- Promote wine Lounges and V.1.P. clubs for the Entrepreneur - Merchandise ér WIG(toppers, 3 liter bottles,
- Build recognition via entertainment branding in movies and TV shows clothing, jewelry, music)

Slogan:d 2 KSy @& 2dz 2 Yd8apenlyousi® i NIi K&

WIG Wine FINANCIALS 2009 2010 2011 2012 2013
Women's International Revenues  $432,648 $1, 537,498 $3,663,100 $3,900,000 $4,500,000
Group (WIG)
Expenditures  $439,058 $1,202,922 $2,665,386 $2,260,000 $2,575,000
ANAHEIM, CA
USA EBIT  $3,500 $334,576 $997,714 $1,640,000 $1,925,000
PROJECTS SUMMARIES FUNDING REQUESTS BUSINESS PLANS AND PPMS ARE AVAILABLE



1.
Business Synopsis

JOA PRODUCTIONS, LLC [Company], a California Limited Liability company in operation since July of
2005, is pleased to present an opportunity to
multiple motion picture slate of three films.

As described more fully below, the Company will fully produce three motion pictures through a unique
process that commences and sustains a tightly correlative relationship with a U.S. studio and distributors
in the seven leading international territories in order to optimize the earnings unique to each motion
picture and significantly mitigate capital risk. The Company is offering ten (10) Interests at a price of three

investo

hundred thousand dollars ($300, 000) per hlent@ompdany ofsor

Production Finance Fundds [Fund] capitalization
enables JOA to package all three pictures i purchase of literary rights, script generation, director and
stars attached, location scouting, legal fees, budget and schedule preparation expenses, company
overhead, etc. i and subsequently fully finance the films.

Each motion picture receives its production funding through a combination of private equity investors,
foreign pre-sales, and bank financing; funds that generally become available once the film is ready to go
into production. Upon closing each motion picture's financing deals, the Production Finance Fund is
repaid the money spent on the pre-production phase. By the completion ofthe s econd pi ct
and initial draw down, the I nvestorsdé (Members)
set up of financing for the third picture, and/or from revenues from the first picture, and/or from pre-sales
on the second picture (or any and all combination, thereof), the Members receive an additional 70%
return on their investment, which equals 120% ROI, before the second picture is distributed. Once the

Members have recouped their initial investment plus 20%, the Members have an ongoing participation in

of t hr

ureobds f
recei v

ten percent (10 %) of the profits of each picture (whi

sources world wide. Note: During the 50% recoupment phase, the remaining fifty percent (50%) of the
Company06s s usedfor mgoing Company expenses, such as pre-production needs for Pictures
Number Two and Three.

JOA is an independent motion picture production entity that will distribute all its pictures theatrical and
home video rights through major distributors in North America, and the international territories, but will
retain certain ancillary rights and liquidate direct to major licensees. In order to fully maximize all the
ancillary markets profitability, each of the pictures is developed in cooperation with, and according to, the

criteria provided by the distributor t hat carri

process, JOA coordinates each U.S. and major international territory theatrical release early in the pre-
production period, and implements sophisticated long-range ancillary rights relationships including
electronic games, publishing, soundtrack, merchandising and promotional tie-ins.

JOA will own each pictureds separate pr od usgiodugng
company provides internal management of the ancillary rights liquidation and assures production quality,
maximizes Membership income, and provides fair, accurate and timely distributions of the Member's
continuing profit interests.

PROJECTS SUMMARIES FUNDING REQUESTS BUSINESS PLANS AND PPMS ARE AVAILABLE
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8. Bow Tie Productions, LLC ¢ $20 million. Budgets and Scripts can be presented upon request

10. emerald seas

caribbean yacht club &5

Executive Summary Overview

Strengths Of The Transaction

Property is located on one of the most desirable waterfront locations in the Corozal Bay, in an English
speaking, Democratic Country, Belize. Belize was British Honduras. Belize is still part of the British
Empire. The language is English. Belize has fee simple deeds that are recorded in the court house; just
like in the USA. The borrower has shown the abilitgeth 35 beachfront lots before major development
project is under way. The collateral offered is more than twice the amount of the loan. Once the project

is complete this ratio will be far greater. The builder is reputable, verifiable and has a treosendo
amount of experience building in Belize, future growth in the development, with 73 lots ready to sell,
and 50 undeveloped acres.

Draw-Backs Of The Transaction

The majority of the project will be funded by this loan. An escrow account for 12 monthesht
payments will be required to service the debt while additional lots can be sold to cover the debt. 4
Canal Front lots per year will have to be sold in order to cover the annual debt load.

Pre-Sales

35 beach front lots have been sold before thatiee infrastructure on the property was in place. The
primary marketing effort is targeting"2homebuyers in the United States who have demonstrated a
high demand for property in the Caribbean.

The borrower is also actively seeking to build a relatigns¥ith a Top Hotel Management Company, to
ensure a constant stream of vacationers in the hotel.

George Russell is also looking to set up seller financed land deals to clients who are committed to
building houses on the lots.

$5,000,000 investment

PROJECTS SUMMARIES FUNDING REQUESTS BUSINESS PLANS AND PPMS ARE AVAILABLE



11.
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Executive Summ

LUX HOTEL AND CASINO RESORT

TIVAT, MONTENEGRO

The project is to build and operate a luxury 450,000 sg. ft., Six-Star 500 room resort
hotel and casino in Montenegro along the protected coastline area of the Adriatic Sea.
The project includes a marina for mega-yachts, a refueling and restocking station for
mega-yachts a shopping mall with restaurants connecting to the Lux Hotel and Casino.

LUX HOTEL AND SPA RESORT

ULCINJ, MONTENERO

The project is to build and operate a luxury, Five-Star 500 room resort hotel and spa in
the town of Ulcinj, Montenegro in the most southern coastline area on the Adriatic Sea.

LUX HOTEL AND SPA RESORT

ULCINJ, MONTENERO

The project is to build and operate a luxury, Five-Star 500 room resort hotel and spa in
the town of Ulcinj, Montenegro in the most southern coastline area on the Adriatic Sea.

0311,000,000 EUROs/$500,000,000 USD investment

PROJECTS SUMMARIES FUNDING REQUESTS BUSINESS PLANS AND PPMS ARE AVAILABLE
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there is life for you

Visitwww.raizedup.conand www.raizeduptv.com

Business Summary: As an all inclusive internet community, Cyilive.com will provide a wide rang
products and services including a Web portal, a Search engine, a Directory, Email, News,
messaging, video shing, Video blogging and more. Cyilive is also a social networking we
offering an interactive, usesubmitted network of friends, businesses, ministries, churches, perst
profiles, blogs, groups, photos, music and videos internationally. Builindreaven primary content
areasg Spirituality, Family, Government, Media, Arts, Economics, and Education; its goal is to

an entertaining, enlightening and spiritually uplifting resource community for Christians arounc
world at little or no costand will work to encourage ne€@hristians to join as well.

Customer Problem: Many Christians have complained about the edgy and near pornogra
postings andpictures to which they and children are exposed. It is a dangerous haven for s
predatorsto influence meetings with unprotected minors.

Product/Services:/ 8 At A@SQa ¢SS0 LIRNIIFE LINPOGARSA | 6A

online activities. Its contents include, but are not limited to the latest news, Cyilive Finance, N
etc and gives users quick access to other Cyilive services like the Cyilive Search Engine, Cyili
/| @At AQOS DNRdzZLJAS /@At A@SQa {20Alt bSGE2NJAY
communication services such as Cyilive Mail, C\Mieesenger and a Cyilive toolbar. Cyilive will off
diversified and vertical search services such as Cyilive Image, Cyilive Video, Cyilive Local
Classifieds and Cyilive Shopping Search. Cyilive offers commerce services such as Cyilive
Cylive Shopping, Cyilive Autos, Cyilive Real Estate and Cyilive Travel, which enables users t
relevant information and make commercial transactions and purchases online.

Target Market: We have elected to focus our attention worldwide targeting folowing Christian
based audience(s):

w YAR& ol38a 1t G2 o w tteeds (ages 103)

w ¢5Sya o1 3848 wmn G2 mMTO w ! RdzA G&a omy @&

Customers: This is a new market niche of Christian Social, Business, Education, and Family net
Sales/Marketing Strategy: Launched in September, Raized Up is going global at year end TA¥¢
sales strategy that Cyilive will adopt is based on developing an awareness of Cyilive's servi
viable alternative to networking and engines within the coomity. The message used will be thi
you can receive access, speed, and services, wherever it may be, even your laptop on yot
lawn, at a price that is a fraction of the current competitors. This will be done with targe
advertising with local reiddlcommercial establishments in the area. Additionally, Cyilive will rely
mailings and worebf-mouth to get the wordout. Lastly, Cyilive has a secure website for marketi
sales, and administrative purposes.

Business Model: There are four revenue mats and once branding efforts infiltrate the targete
markets, including exodus of morally and religiously based clientele from major social netwc
competitors, ROl is expected to be 30% by the end of year one.

Competitors: YahooFace Book, MySpacEagged and the like are competitors in the open sector.

CYILIVE LLC, #12

Subsidiary of Pleroma, Inc.

J.V. with Daystar Studios, Inc.
Company Profile:
URLs:

http://www.cyilivepromo.daystaf
studios.com/CYILIVE%20INTRO.swf
http://www.chennaiconsultants.com/r
aizedup

http://www.daystar-
studios.com/cyiliveCS/

Industry: Social Networking, SEO
Employees: 2

Founded: 2007

Contact: Ray L. Brown, CEO
rlb@daystarstudios.com
Ph: 240.464.6054(0B66.672.0507(FX)

Financial Information:

Funding Stage: Phase |

Capital Invested: $700,000
Monthly Burn Rate: $160,000
Pre-Money Valuation: $1,000,000
Capital Sought: $2,500,000

Management:

Mr. Ray L. Brown, CEO
Investors/Banker:
Attorneys:

Brokered By:

CAMERON FUNDING CO.

CASH FLOW?

Cameron Funding Co

Erin Sims, Principle

7201 Archibald Avenue, #4333
Alta Loma, California 91701
Msg/Fax: 877.245.8977
Mobile: 909.605.3828
Email:infol@camfunding.com
Web:www.camfunding.com

Competitive Advantage: Our keys to success are public relations and marketing. The set of planned activities designed to positively influe
perceptions and purchase choices of individuals arghnizations are key priorities of CYILive in order to: (1)Reach profitability by second qt
(2)Ensure that the customer's needs are met and maintain a 90% customer retention ratio; (3)Practice disciplined grovetihaSydleveloped a
proprietary antenna that allows for signal transmission over great distances with less signal loss. Additionally, Cyilive has lyigreificaad
administrative costs by having most administrative activities like marketing, sales, and service details adminétaeethternet.

CYILIVE LLC, Based upon 20% revenue growth; EB&IEs = 30%
Subsidi f Pl , Inc.
LIy oTHeroma, e FINANCIALS 2008 2009 2010 2011 2012
Revenues $0 $3,001,380 $3,601,656 $4,321,987 $5,186,385
P.O. Box 531
Gambrills, MD. 21054 Expenditures $399,704 $2,100,966 $2,521,159 $3,025,391 $3,630,469
USA EBIT $(399,704) $900,414 $1,080,497 $1,296,596 $1,555,915

e e =— T T T T



JOHN ERWIN ROOFING AND RESTORATION
johnerwinroofing@yahoo.com

#13

Business Summary: John Erwin Roofing & Restoration Company is a service com
that travels to locations throughout the country that have encountered severe wini
storm damage in its community. The serwee provide is one that repairs roofs an
rebuilds destoyed homes and businessesur@ompany mission is not only to rebuil
destroyed structures and repair roofs but to also donate a percentage of our proc
to the rebuilding of lives through charitabtlonations within that community.
Customer Problem: Because of our experiences during the Katrina rebuilding
after witnessing the unscrupulous behavior of contractors during Katrina, our rea
to be there were refocused. Our customers are in dieeah of help rebuilding their
homes and rebuilding their dreams.

Product/Services: is a service company that travels to locations that he
encountered severe wind or storm damage in its community. The service we prov
one that repairs roofs and reldds destroyed homes.

Target Market: Our demographic profile is blind to age, gender, income level, sc
class, education or occupation. Storms destroy homes and their paths are
determined by human hands.

Customers: The demographics of our custonseare dictated by a storm. We do nc

discriminate against socioeconomic areas. We go where the work needs to be
Our target customer is a home or business owner.

Sales/Marketing Strategy: We plan on utilizing the location to its fullest. Resitde
shopping at local stores purchasing survival necessities will be a focus. Flexik
optimal in a situation where power lines are down making TV and radio alr
nonexistent. We will also employ Aerial Advertising in an area as we are arrivan
location to get our brand out to the people as we are arriviBigsiness Model: The
industrialization of services business model is used in strategic management ar
services marketing that treats service provision as an industrial process, subje
industrial optimization procedures where quality control techniques are key in n
production.

Competitors: Restoration and Roofing is a very competitive industry. The storms
determine the location of the work. We follow the path of destruction as theis.
Some competitors are:

Roberts Roofing and Construction Company

Paul Davis Restoration and Remodeling

Lon Smith Roofing

Company Profile:

URL: www.johnerwinroofingcomx
Industry: Construction and Charity
Employees: 4

Founded: 2007

Contact: John Erwin, Rairman
johnerwinroofing@yahoo.com
Ph: (682) 503-4674

Financial Information:

Funding Stage: Phase |

Capital Invested: $50,000

Future Monthly Burn Rate: $20,000
Pre-Money Valuation: $100000
Capital Sought: $1,000,000

Management:
Mr. John Erwin, Rairman
Mr. Larry Parks, CEO/President

Investors/Banker:
Bank of America

Brokered By:
CAMERON FUNDING CO.

GOT CASH FLOW?

Cameron Funding Co

Erin Sims, Principle

7201 Archibald Avenue, #4333
Alta Loma, California 91701
Msg/Fax 877.245.8977

Mobile: 909.605.3828
Emailinfol@camfunding.com
Web:www.camfunding.com

Competitive Advantage: The key competitive factors in this industry are commitment, sense of urgency, responsivene:
reliability. Fortunately, when there is so much destruction it is good for the consumers because when the market is flood:
workers, they are able to rebuild faster. The competition heightens our already superior work ethic. Better productideanc
sewices equal more customer recognition which allows us to receive more roofing contracts.

JOHN ERWIN ROOFING

AND RESTORATION
FINANCIAL:

Revenues

2008 2009

1800 Fuller Wiser Ste. 41
Euless, TX 76039

Expenditures

USA EBIT $ (15,000)

2010
$ 25,000 $1,832,428 $24,186,262 $37,629,773 $40,000,000

= e =— T T T T

Projections based upon trends and construction activities for victims catastrepéius.
Jobs and staffing are contractual.

2011 2012

$ 40,000 $1,736,911 $22,191,504 $34,229,192 $36,000,000
$95,517 $1,994,758

$3,400,581  $4,000,000



#18. Executive Summary

in Charlotte, North Carolina,
Salara Bistro and Dessert

Lounge is home to an elegant
food and dessert menu along
with a wine and coffee bar
offering specialty coffees and a great wine selection. Our aweanding team of Pastry
Chefs has created more than 40 freshly made desserts thaatisfy any sweet craving!

Located in Ballantyne Village %M

BISTRO & DESSERT LOUNGE

“A bright spot on the southern horizon”
-CREATIVE LOAFING

All these options within a cozy, sophisticated atmosphere demonstrate the

RAAGAYyOlGA@®SySaa 2F {FfFN} FYR Ada lFoAftAGe G2
in creating an atmosphere that is wonderful for soci
gatherings, business meetings and quiet, intimate dinners.

Before you try one of our delectable desserts, you should
one of our mouthwatering savory entrees. Our unique
concept focuses on creating exquisite gourmet desserts af
pastries by its award whingpastry team.

Why Wall Street's loss

could be Charlotte’s gain Why are we seeking funds f8alara now?

CHARLOTTE, NC (WBTV) ® Cap|taI|_ze on current business success with achieving
Sep 18, 2008  -- Prior to the local, high profile customer accounts

credit crisis - New York City s Capture a market opportunity and gain first mover

was firm in its position as

the number one banking adva_ntage . . .
center with six companies a»  Continue the positive media and public montem
ge?dq“afte[eﬂ ‘hefe-B " achieved within the last few months
ut now Lehman rothers .. .
and Bear Steams are gone. ®  Public: Request from Borders to create a sugar sculpture and provide food for events and
Charlotte -based Bank  of Collaboration with local business on supplying dessert for events
fmeﬂca gobbled up Merill = Media: Live evening news coverage from the Charlotte CBSsMéfiliate and many
ynch.

And  now even Morgan great write-ups and reviews

Stanley could be s wallowed

up...by another Charlotte . T .
bank, Wachovia. How willSalara use the$1.5 million to penetrate the market, capture clients and create

Experts day this is a major opportunities?
moment in our country's s Capitalize on a significant market opportunity

financial ~ history, that the X X X g . . .
fall of the Wall Street titans ®  Supply hundreds of locations in the region with pastiéed desserts for resale in their

means permanent change, stores

and that it's all an incredible : : : : : :
opportunity for Charlotte, s Package/sell the purees, toppings and cookies in Salara retail locations and to its
customers

Create signature desserts to middle and hégtd restaurants throughout the region
Develop a brand name for gourmetsigerts and pastries
Miagazi Expand the wholesale within its target market

agazine.com ) May 1, 2008 . . . — .
—This hot spot is packed Restaurants (including future Salara locations) &ndcery stores and other similar retail

most  nights  for  good locations
reason 0 the  selection  of

Bestof th e Burbs: South

CHARLOTTE, NC ( Charlotte

martinis (chosen b s  Food service distributors and providers Wine bars and coffee shops
in-house  mixologist) ~are s  Hotels and resod Develop relationship with food brokers
flirty and flavorf s Execute the wholesale marketing plan Direct sales to target market
the sweet offerings & gooey e Participate in regional food shows
pecan b ars, flavorful

L]

blueberry fritters, sweet and Create a creative artist marketing blitz and Network with various industry associations
savory crepes, and more § (food, hotel, restaurats)

I"‘a‘ will keep you lingering ®  Attend/sponsor various industry trade shows and conferences
ong after your cappuccino is

empty. I f winebds vy
e oo options - feel { I f leNfstategy includes selling ti&alara wholesale to interested buyers within a 5
' to 7 year period, consisting akstaurantgroup or owner,venture capitalists/private
equity investors, orFranchisees.
PROJECTS SUMMARIES FUNDING REQUESTS BUSINESS PLANS AND PPMS ARE AVAILABLE



#19 Executive Summary

Alfa Software Inc.

Expertise / Specialization

Alfa Software Inc. was established in the year 2007, with the aim to provide efficient customers' need
based software solutions to the various industries and its expertise lies mainly in building large sized
customized applications, which pertain to wide variety of business systems having as it core business
activities of Alfa Software Inc. are Software development and System consultancy. Alfa Software Inc. has
developed diverse software solutions on client-server architecture as well as using Graphical User
Interface (GUI) tools.

Alfa Software Inc. specializes in developing on-line, integrated, user-friendly, multi-user software. The
group has vast experience on WIN 9X, NT XP platform. The main development tool used is dBase, Visual
Basic 6.0, VB2005, ASP.Net Ajax, C# .Net XML and MS SQL Server, MS Access as back-end. The most
of the applications developed run on Microsoft Platform. The extensive use of Structured Methodology
and Obiject-oriented analysis & design is being applied for building applications. This enables the
development very flexible and parameterized thereby allowing the use of any kind of RDBMS as back
end.

Team

Alfa Software Inc. Software has a dedicated team of 45 software professionals drawn from both functional
and technical areas, enriched with immense experience in software development and implementation
using all the latest tools and techniques.

Mr. Sherif Dawoud, a technocrat turned entrepreneur, is heading all the technical activities of the team,
with having more than Five years of experience, Software and Program development. He has in-depth
experience of designing and developing large systems of commercial nature. His expertise of software
development ranges from various industrial, financial and commercial sectors.

The group comprises of system analysts and designers, windows programming experts and database
managers each having the specialization in its own area.

Philosophy

Alfa Software Inc. Software believes in simple workable solutions providing full user satisfaction and value
for money. The software development cycle followed is well structured and attains the standards laid
down keeping in mind the total quality of the system and its functioning. But no system can be
successfully be implemented without the after support, which is our prime motive and responsibility
towards our valuable clients.

Key of success: Service to Satisfaction.

Commitment: The service and support schedule, which is designed in a way that it automatically ensures
the Alfa Software Inc. commitment of all time best services to their valuable clients.

Alfa Software Inc. is seeking $2.5 million utilizing and collateralizing $50 million worth of inventory.

PROJECTS SUMMARIES FUNDING REQUESTS BUSINESS PLANS AND PPMS ARE AVAILABLE
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f'—%i—[« (3] WATER FOR LIFE

Business Summary: The Mach 4 Water Brand was originally test marketed in 2005 under

American Motorcycle Company (AMC) umbrella. Mach 4 Water was one such Brand succe |

accepted to complement Racing Venues like CHAMPCARARARBRA, Mach 4 Racing, Americ
Chrome Plated and Screagm-Eagle (Aircraft). During the 2005 year, AMC produced and ma
tested 10,000 Mach 4 Water bottles at small Motorcycle Events at Long Beach, Las Vegas and
All 3 events resulted in sedut product and sustainable Brand Acceptance. Noting AMC won
Vegas Motorcycle event.

Customer Problem: In the process of evolution, living organisms changed from a world withot
molecular or gaseous oxygen to an oxygen rich environmémis sustainingite. One source of this
oxygen was the water molecule. Scientists now understand that oxygen was available at the atc
level as a result of the catalytic conversion of water molecules.

Product/Services: Mach 4 Water is an all Natural Spring Water withrketable Brand Specific
natural additives such as our proprietary Microbesl B Amino Acids, Electrolytes and or derivativ
thereof. This separation of formulation allows for additional product lines complementing every
use and multiple markets. Tatypes are:

MACH 4 MINERAL /SPRING WATER

The Natural Rehydration that Your Body Needs
Minerals Your Muscles and Cells Require

Pure Refreshing Qualifyou Demand

MACH 4 POWERWATER
LYGiNRRdzOAY3 ! NODKaA ON.
Increases Blood Oxygen Levels
Increases/Sustains Performance Levels
Naturally Destroys Disease Causing Pathog
Target Market: Athletes and adults, ages 18 and up. Individuals who are seeking to intensify
02RASAQ Yyl Gdz2NIt LINRPOS&aasSao

Customers: Athletes are primed as users who need to replenish the natural oxidization of
body. However, although this is not a medical product, the microorganisbiocatalyst is mixed
with the spring water and any intentional additives to enhance the natoxgen production on the
KdzYly OStftdA N t S0Std ¢KAA AYyONBFasSR OSttd
body.

Sales/Marketing Strategy: From a marketing standpoint, Richard Sabb is most suited
implement the Brand. As a world remoed Cancer Survivor Mr. Sabb is closely tied to 1
international medical community and the naturopathic community. He has authored an au
winning book on his Cancer survival and traveled the national and international speaking ¢
which included Wdd Medical Symposiums. Said endeavor enabled him to initiate changes to .
and Federal Laws as well as meet with President Clinton.

Business Model: A business model by which a company integrates loftline (brickg and online
(clickg presences, ab known aglick-and-mortar or clicks-and-bricks, as well adricks, clicks and
flips, flips referring to catalogs; andirect sales business model which involves the marketing of a
product or service directly to the customer without the use of advergjsidistribution or retail
outlets.

Competitors: Energy Drinks; Drinks like Gatorade and 5 Hour Energy are scientifically top o
due to their use of Electrolytes or the use of a VitamitiZBmatrix with Amino Acids, which allow th
users bodyv to procgs. Althouah the amount processed is vervimal. it is noticeable to the user.

Company Profile:

URL: http://www.mach4water.com
Industry: HEALTH

Employees: 3

Founded: C. 1995 (pre-development)

Contact: Richard M. Sabb, CEO
RMSabb@gmail.com
Ph: C: (7B)2520909; O: (702)288570

Financial Information:

Funding Stage: Phase |

Capital Invested: $500,000

Burn Rate: 16 months

Cost to manufacture: $35 per pound
Pre-Money Valuation: $2,000,000
Capital Sought: $3,000,000

Received in Grants: $2,000,000+

Management:

Mr. Richard M. Sabb, CEO
Attorneys:

Brokered By:

Cameron Funding Co

Erin Sims, Principle

7201 Archibald Avenue, #4333
Alta Loma, California 91701
Msg/Fax: 877.245.8977
Mobile: 909.605.3828
Emailinfol@camfunding.com
Web:www.camfunding.com

Competitive Advantage: The Microbes: Originally derived from deep oceanic volcanic vents, they are living microorganisms or biocatalysts !
abilitytometat2 t AT S 2E&83Sy o00Al G(KS o6ft22R a0GNBIFY0O RANBOGte Ayidz KyStisK
mixed with the spring water and any intentional additives to enhance the natural oxygen production on the human ceféllaftes increased
OSttdzA  NJ 2E@3Sy tS0St o622aiGa SySNHe ylddaNIfte Ay GKS erOoheerrdagrS il
fulfill additional Strategic Marketing needs.

Gross revenues based @6% annual growtt$2/16 ozbottle and 80% expenditure/sales ratio

MACH 4 WATER

FINANCIALS 2009 2010 2011 2012 2013
P.O. Box, 7757 Revenues $5,760,000 $6,624,000 $7,617,600 $8,760,240 $10,074,276
Breckenridge, CO. 80424 (est mfg $35/Ib)

USA

Expenditures
(all in/direct)

EBIT

$4,608,000 $5,299,200 $6,094,080 $7,008,192 $8,059,421

$1,152,000 $1,324,800 $1,523,520 $1,752,048 $2,014,855



MAGGIE MAGEE INTIMATES

Business Summary: The Maggie Magee Company, Inc. gr@ducer of high quality
intimate apparel. Headquartered in Charleston, South Carolina, The Maggie M
Company, Inc. (hereafter referred to as Maggie Magee or the Company) see
launch its brand @ an ecommerce venue as well as traditional storefront locations.
Customer Problem: Intimate apparel enthusiasts are on the rise, which has caust
surge in overall retail revenues through all distribution channels to exceed $9.6 b
(The NPD Grgu 2006). The trend of women indulging themselves with quality; o
of-a-kind merchandise has created a demand for product, and a perfectly cre
storefront would be positioned to take advantage of the increased mai
opportunities

Product/Services: TRS / 2 YLI y@ Qad YSNOKIFIYRAAS Ay
apparel including a wide array of brassieres, panties, tank tops, night go
camisoles, pajama shorts as well as bottoms

Target Market: According to Mediamark Research, adults who spend 8160 per
year on lingerie tend to be in the 25%9 age group. Adults 259 account for 65.5% o
all adults 18+ in the U.S., whereas adults spending over $100 per year on lit
account for 80.7% of all adults 18+.

Customers: Women are seeking stosethat are conveniently located, conveniel

hours without pressure to buy the incorrect garment. Female buyers want t
merchandise returns handled fairly, and they want locations that carry a wide va
of items (colors, sizes.

Sales/Marketing Strategy: Maggie Magee has been offered a rare marketi
opportunity to include products in the gift packages given to the stars and atten:
of upcoming Hollywood Red Carpet Premierdhie Company plans to market thes
gifts as "Premiere Panties" and offdreim to the public as well. Maggie Magee pla
to contribute a portion of every sale to support women's issues, the community
other charities. This will be a unique and appealing aspect to the increasing numb
women who are social activists.

Business Model: A sales model that utilizes both traditional stores (bricks) ¢
Internet trading (clicks).

Competitors: 5SLI NI YSyid &aaGd2NB8a o.f22YAy3aRI
Y2KfQaz W tSyySeo K2fR aS02yR LifiderC
variety of merchandise, more higgnd products, more hard to find sizes, and,
youre lucky, some customer service. Vict@®i&ecret is the leading specialty che
and garners approximately a twenty percent share of the bra market in the Un
Sates, according to NPD Group.

#21

Competitive Advantage: ¢ KS / 2 YLJ y& Q& LINE RdzO{

e Negse—
(Intimates?

WAWW,MAgRiemagee,com

Company Profile:

URL: www.maggiemagee.com
Industry: Recreation
Employees: 3

Founded: 2001, re-opened 2007

Contact: Margaret MegehegCEO
Maggie@maggiemagee.com

Ph: (843) 9010280

Financial Information:

Funding Stage: Phase |

Capital Invested: $25,000
Monthly Burn Rate: $70,000
Pre-Money Valuation: $1,000,000
Capital Sought: $1,525,000

Management:

Ms. Margaret MegeheeCEO (90%)
Mr. Rob Barfield (10%)
Investors/Banker:

Attorneys:

Brokered By:

CAMERON FUNDING CO.

GOTCASHFLOW? %
Cameron Funding Co
Erin Sims, Principle
7201 Ardibald Avenue, #4333
Alta Loma, California 91701
Msg/Fax: 877.245.8977
Mobile: 909.605.3828
Email:infol@camfunding.com
Web:www.camfunding.com

fAyS SYLXKFIaAT Sa GKS

range. Novelty items will be selected based on sintit#eria to preserve the integrity and value of the Maggie Magee bra
Maggie Magee will offer labels, styles and sizes that are not currently found in the market, thereby filling a void tha

0SG6SSYy +AO00G2NAIF Q& {SONBG YR RSLI NIYSy
MAGGIE MAGEE
INTIMATES

FINANCIALS 2009 2010 2011

P.O. Box 22424
Charleston, South Carolina
29413

Revenues
Expenditures
EBIT

USA

ai2NB 201 GA

Revenue projections include Products, Franchises, and Royalt

2013 2014

$1,887,594 $5,541,476 $7,550,727 $10,722,836 $14,935,261
$2,175,567 $4,060,192 $5,445,374 $7,260,06 $9,722,512
$(287,973) $1,481,284 $2,105,353 $3,462,770 $5,212,749



VEHICLE

RECLAMATION

SERVICES

#24. Executive SummaryVEHICLE RECLAMATION SERVICES,

LLC will acquire large volumes of End-of-Life (E.O.L.) and scrap
automobiles; disassemble and reclaim the component materials and parts
and sell them to existing markets such as metals manufacturers, re-
manufacturers and reclaimed automotive parts retailers.

oy o |

Annually, in the United States alone,-18 million automobiles are available for reclamation, most of which pass thrvaghional,
opentair shredder/junk yardsBy 2010, this number will increase to 20 million cars per year. The trend is against the future viability of
the traditional shredder/yarddue to: (i) everincreasing environmental/regulatory constrain{@) poor exit options for existing yard
owners due to environmental liabilities, arfdi) little upside synergies from consolidating yards in aupll Conversely, companies

with automobile disposition requirements are finding fewer solutions to their needsito insurance companies, fleet leasing
companies, rental cars companies, major auto manufacturers, municipalities and others need efficient, environmentalljegatnd,
and high volume disposition facilities. e.tpsurance Companies sell their olé@r-valued collision vehicles at auction but the returns
(less than 8% of Actual Cash Value) have been falling dramatically in recent years due to liability concerns abowtisipeditiah of

the vehicles. Insurance companies need to defray the €otdims and be assured that the vehicles are permanently off the road.

115 7 R N |

=

Need:

Solution:

VEHICLE RECLAMATION SERVICES, LLC will establish a series of state#-the-art indoor, environmentally benign, serautomated
reclamation operations, based upon a pnevBUTCH manufactured disassembly system, capable of processing thousands of end
of-life automobiles per annum, and producing huge concentrations of reclaimed materials and parts.

VEHICLE RECLAMATION SERVICES, LLC will provide a onetop sourceof feedstock for manufacturers of metals and other
materials, automotive parts fmanufacturers and reclaimed automotive parts retailers.

The General Motors Corporation (GMC) has indicated a willingness to award purchase agreemmeatgrigis and parts because

(i) the potential volumes of scrap steel alone from one plant would replace its scrap purchases from hundreds of junéy@ydsMC

has invested in companies that supply remanufactured auto parts to its dealersioAaliit companies such as COPHER EXPORT,
BPS, ReCON and others have indicated their willingness to provide similar agreements for basically thsosame re

Investment Rationale:

VEHICLE RECLAMATION SERVICES, LLC (VRS)s an unusal opportunity in that the processing of even as few as 18 vehicles per day

during the first year of redime operation at the first plant in Havre de Grace, Maryland will produce a positive cash flow, projected to

be reached within eleven months. Ca$twf increases as production increases. A controlled thrgugh rampup program will

bring the number of disassembled vehicles to 18,200 in the fourth year of operation (70 vehicles per day). Fiveesplesgssin

Maryland, will be startedbver the following two years, each will have similar results. Under this plan, production in the fourth year

O2dzf R ISYSNI (S 20SN) brpddp YAttA2Y Ay NBOSydzSa |yR bndegirAftAazy A
partners such as&eneral Motors, additional operations can and will be put in place throughout the United StefRSestimates,

supported by studies from Ernst & Young and General Motors, conservatively that 200 plants operating around the country would
generate more thn $2.826 billion in EBITDA.

FUNDING REQUIREMENTS:

VEHICLE RECLAMATION SERVICES, LLC is seeking to rais&60 million in funding fromprivate, qualified, investorsin order to start,

over the next three years, 5 Vehicle Reclamation Centers and to perthaseal estate (existing buildings) necessary to house those
centers. The funds will be used to purchase 11 vehicle disassembly systems, acquire 5 individual buildings to houses,operatio
implement the business and finance the projected negative fasls during the initiation phases of each plant.

PROJECTS SUMMARIES FUNDING REQUESTS BUSINESS PLANS AND PPMS ARE AVAILABLE



#27. Executive Summary:PASS IT ONA NEWReality Showabout making a differenceni lives
especially those afflicted by hardship and disastéss, helping people through givingvhat goods,
furniture, and clothing foundin your homes, offices, garages, and storaﬁlee ceproducers of this

project are seeking corporate .
sponsorship, @mnts, and
investments to produce 45 of
the 30-minute reality shows and
finance the first annual
operating costs totaling $1.2
million (clickon pic). PowerPoint Presenton

#28 Executive SummaryWOMEN IN TRANSITION A nonprofit organization seeking

contributions and grants to help the numerous women who do not fit within the description
indigent, addict, senior, pregnant, or single with children, but need assistaricél K f A ¥ S
due to loss of job, loss of home, loss of family or support. This interim assistance is what is n
to allow a person the ability to transcend to a contributing citizen once agAM®MEN IN
TRANSITION is
seeking various cash
- and ron-cash sources
Women In Transij o e
sustenanceglothing, job training and
skills assessmentand transportation.

JAAGAZY

Grreaenhhouse Finmnannces

#29 GREENHOUSE FINANCES http://www.greenhousefinances.conFocusing on kids, they have dgsed astep-
by-step approach to understanding personal financial being on which kids and parents and b8odfibw do we
avoid bankruptcies, foreclosures, debt, and elderly poverty if we are never taught about fiomes or in our
schools?Greenhouse Finances has developed a program called t¥eenhousevhere children, groupethy ages
8 to 12 and 13 to&, are taught about personal financial planning related to short term and-iemg goals.A 5 +
1 Program will be piloted in various school districts in southern CalifoBegd monies requested f82.5 million
have been budgeted to implement the pnagn.

PROJECTS SUMMARIES FUNDING REQUESTS BUSINESS PLANS AND PPMS ARE AVAILABLE


http://www.youtube.com/watch?v=iMA3u6xFHJk
http://www.youtube.com/watch?v=iMA3u6xFHJk
../../clients%20Money%20Broker/Film/27%20PASS%20IT%20ON/PIO%20Presentation1014%20es.ppt
http://www.greenhousefinances.com/
http://www.greenhousefinances.com/BuyBooks.html
http://www.greenhousefinances.com/BuyBooks.html

CAMERON FUNDING CO.

GOT € AOH F1. O

#30 CAMERON FUNDING CO.

http://www.camfunding.com Sound financial planning and business

management are essential to getting the most out of life and prospefitgmeron Funding Co. has the knowledge
and experience to guide you through your important personal and business financial decisions that will benefit you
now and throughout the future. CAMERON FUNDING CO. will position your company for growth, acquisition, or
merger via any of the services providesing costtonscious and strategic methodologies. We work with
individuals, small and mediusized businesses (SMEs) and large entities (prbj@std contracts)Seeking
financial partnershipi 2 WFAYR YR FTdzyRQ {a9a FyR LINR2SOlao®

#31 ERINSIMS.COM http://www.erinsims.com/index.htmj www.ErinSims.com provides resources to women in
business, whether employers, employees, entrepreneurs, or isteswvw.ErinSims.com focuses on sources and

tips for excelling in busines networking, budgeting, investing and saving, understanding credit, and self
preservation. Its revenue models are tied to information resources, seminars, consultation, and book sales.

www.ErinSims.com
earn@erinsims.com
1.877.245.8977

Focusing on women specifically, it is

who have been consistently excluded, with
information, resources and education.
Requestings75,000 for advertising campaign

to promote resources, services and products.

QR

NATURAL

#32 BROODY CHICK NATURAL PRODUCTS, INC. is seeking an equity
investment of $5 million, which represents a unique opportunity to
participate in the growth of a company which helps the environment and is
expected to become a global leader i60% compostable diaper and wipe
products that will be brand recognized around the wottd L 1 Qa I ySg3
line of products that every family needs and will want, making the potential
market in almost every household in the U.S.A. and CANADA. Broody Chick
Natural Products, Inc. has secured sales in a major retail chains for all
products. Fothis one customer alone this represents a conservative estimate
of $1.6 million of annual sales. This figure includes the $26 million in sales by
the end of 2009.http://www.broodychick.com/

#35 PAINTED PUPPY is in need ofs1 million to promote andproduce its custorordered

line of clothing and shoes. These

%

are specialty -al@kind items that will retain value for {

unigueness and hangainted designs.

PROJECTS SUMMARIES FUNDING REQUESTS BUSINESS PLANS AND PPMS ARE AVAILABLE
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http://www.camfunding.com/
http://www.erinsims.com/

#36 BEIRUT CONDOS DEVELOPMENT

Project proposed:

The principals in charge of the project are:

DKl aalky | FN¥2daK o6 .l OKSt2NJ 27
2 AR | FNX¥2daK 6 . IAOKD8IE NI 2F  a
Fhaaky I NY2daK 6.FOKSE2NI 2F /A

With the oil money flowing from the gulf countries more than ever, the real estate sector in Lebanon desf
political instability has always been a favorite target for wealthy Arab inMéBtadb L G Qa 06S02YA
RAFFAOMzZ G (2 FAYR flFLyR f20a Ay . SANMHzi aLISOALFfte A
intent to secure 2,3 lots or even more. The proposed project is typical of the residentiad>asrgpringing up in
Beirut with the added feature of its proximity to the sea, the cornice and the American university of Beir
following calculations are based on current market conditions with projections from all concerned in the real
industry that the market will only witness rises in land costs and condos selling prices.

Market conditions: After 9/11 and the surge in oil prices many investors from the gulf countries found then
looking for investments closer to home and the reahtessector in Lebanon ( as mentioned before) is as has aly
been the prime target area in the region. Hundreds of thousands of Lebanese have been working in the gulf g
and some are coming back with great fortunes and those are the high end bgerge are targeting besides man
wealthy nationals from the all over the gulf region that have always made Beirut {H¢inge.

Project:

The proposed project calls for a 12 floors upscale apartment building (2 apt. / floor, ~230 sgm ea) withflaatiot
area of ~ 5500 sgm in a prime location in Beirut.

- Land cost: ~ 9 mill USD (~ 1150m2)*

- Construction cost: ~ 3 mill USD *

Total cost: 12 mill USD

Project value upon completion (all works to be completed within 18 months from ground breaking thed
ddzLISNBAAAZ2Y 2F Fye NBLWzilotS AyiSNyridazylt Sy3Q3

~ 800,000 USD /condo (based on a conservative selling price of 3500 USD /sgm) *

Total value: ~ 19 mill USD.

Loan amount requested: The above principals are seeking investors toeprodid mill USD in exchange for equ
(equity % and method of repayment to be negotiated with the investors. Land lot and apt building will be u
O2ftF SNt XIye AYyGSNyFriGdAz2ylrf o6Fyl 2F OK2A @dfdingull tofall
investors).

Project net return: (all units are projected to be sold over a 4 yr period from land purchase).
-Total development value upon completion: ~ 19 mill USD

-Total cost: ~ 12 mill USD

Net return: ~7 mill USD

PROJECTS SUMMARIES FUNDING REQUESTS BUSINESS PLANS AND PPMS ARE AVAILABLE



OSEAN SPA PVT. LTD.

>

MALDIVES OCEAN SPA AND RESORT DEVELOPMENT 5@@7

Executive Sum mary

In 1972, the country opened its first tourist resort and opened its
doors for the modern day holiday maker. In 1980 the country
opened its first international airport and by 2003 the country had
more than 80 tourist resorts and in that year received more than
600,000 tourists for the first time. Maldivian tourism is unique in
several respects governed by its unique natural constitution.
Since tourism began in Maldives, resorts followed a one
islandZone resort concept and even from the onset Maldives
became the wultimate destinati
news, no shoesd holiday. Bein
recognized as one of best dive destinations in the world, until the
mid 1970s it was the diving market that drove the tourism
industry. However, in the 1990s a new concept started to emerge;

o S5
o Q
o J—

t hat of the |l uxury spa retreat catering to the worl do
relaxation. Today Maldives is one of the fastest growing tourist destinations inthewor I d. Wi t h t he wo
Most beautiful Under-water sceneries, diving sites and white sandy beaches, Maldives is a paradise for

tourists.

Ocean Spa pvt. Ltd. Registered under the license no: C-632/2004
of the Ministry of Trade and Industries, Republic of Maldives to
carrying out various economic activities related to International
Tourism Industry, Aviation, Trading & Insurance. Ocean Spa pvt.
Ltd. Since its establishment in November 2004, targeted to
provide sustainable services to the Tourism sector of the Maldives
and to act as an international tour operator around the globe.The
Managing Director, Mr. Abdullah Shareef, with 22 years of
experience in the industry, is the leading character behind the
establishment and planning of the company. The Companyds m
strength is the experience and proficient management provided by
the founder members, Mr. Abdullah Shareef and Mr. Abdul
~ Rasheed. .Three new divisions have been introduced under Ocean
Spa Pvt. Ltd, as the Central Management System for these three newly introduced divisions. These
additional three divisions are Ocean Spa Aviations, Ocean Spa Trading and Ocean Spa Insurance.

Ocean Spa Aviation will be taking care of Airline and air transport and related services.

Ocean Spa Trading will be developing the trading business of the company of import & export of goods
from and to the Maldives.

Ocean Spa Insurance will be practicing the insurance in the Maldives and serving the whole community
of the Maldives.

Required Investment will be $60 million USD.

PROJECTS SUMMARIES FUNDING REQUESTS BUSINESS PLANS AND PPMS ARE AVAILABLE
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Busingss Suremary: { 2 Y RNJ [ Iy Si@saLCI(SLHK) S andaddpdadeit faith based
multi-faceted entertainment property created to meet the expanding market demand for a medic
franchise of biblically principled premier films and productitis for the faith based, mainstream,
and Hispanic m&ets for children ages 2 to 11.

Customer Problem: ¢ KS LINRO6f SY A& GKS INRBGAYI LINE R
electronic media market has more capital expenditures to expand at a pace outgrowing faith ba:
initiatives for children.

Product/Services: CF AGK ©oFa8R 05 AyRdzaliNE aidl yRI NR
interactive website with online store, and ancillary related products. The first film which is in the
LINE RdzOG A2y adGl3aS A& Sydadlt 8bopwightsiitdls. 2 F G KS

hdzNJ aal NJ Si
Ay 3INBI G &aLISO.

Target Market: Our target audience is Generation Z, ages 8 ®
wSaSIk NOKé R20dzySyid RSaONROSaA

Customers: SLHK will focus on Parents, Siblings and TargtieAce. Our customer represents
four generations: Generation-¥Parents (ages 3243), Generation ¥ Parents & Siblings (ages 43
oMDU hdzNJ dal NJ SGAy3 {GNFrdS3e +FtyR wSasSl ND
target customers.

Sales/Marketing Strategy: Generate grass roots awareness, demand, and build a sizeable
Odzai2YSNI 6FasS FKSIR 2F FANRG FTAfY NBESIHasSy
virtual world; awards and recognition from leading audience influesigeresell products for retail;
sell product tieins and exclusive content toys online; mdiiteted grass roots marketing; trade
promotion and advertising; consumer promotion and advertising; promotion to faith base, charit
community and church orgarations; enlist a distribution and/or publishing partner. Detailed
At SakYFN]LSGAYy3 adNIrGS3e Aa [ GLAtlotS FT2NJ |

Business Model: Our companyevelops themed film projects for children and builds into the
scrpts key marketing elements that also make our films attractive to distributors and studios.

Competitors: Although research indicates there are no products directly similar to Hallelujah K
GKSNBE NB | ydzyoSNJ 2F $Sai ledek thai do Sxst: Orftnary R NS y !
Competitors, Veggie Tales Series@VDA 3 LRSI t NP RdzOiA2y & | yR a

Tommy Nelson published products. Secondary Competitors are 321 Penguins Series DVD; Bik
Series DVD; Strawberry Shortcake Seb¥D; Friends and Heroes Series DVDgGi®% R, Q & [ A
Princess Series DVD; Angel Wars Series DVD. . o

Competitive Advantage: Animated film and online presence that portray |

URL: www.hallelujahkids.net
Industry: (SIC 7812) (NAICS 512110)
Motion Picture and Videotape Production
Employees: Presently 1 (President & CEOQ)
Contractors: 20+
Founded: 2005

Contact: Sondra Lane, President & CEO
info@hallelujahkids.net
Ph: 954.532.2222

Financial Information:
Funding Stage: Phase |

Monthly Burn Rate: $125,000
Pre-Money Valuation: $23.8 million;
estimated range of $18.3 million to $27.9
million.

Capital Sought: $2,500,000

Management:

Bill Starr, ClIA, Accountant
Investors/Banker:

Charter One, EImhurst, lllinois
Attorneys:

Mr. Charles Barkley, Esqg.

Brokered By:

CAMERON FUNDING CO.

GOT CASH FLOW?

Cameron Funding Co

Erin Sims, Principle

7201 Archibald Avenue, #33
_Alta Loma, California 91701
Msg/Fax: 877.245.8977

“ Mobile: 909.605.3828

Emailinfol@camfunding.com
Web:www.camfunding.com

ysical features of characters that propelatiulic subgenres as

Hispanic ad others. We believe early on, it is imperative to consider an ever flourishing diverse marketplace as we progressomittugi
products. To help reduce overhead, SLHK employee levels will significantly be lower than Veggie Tales 210 employgeely atalges of their

O2YLI yeo 2dzy3aGSNB sAff KIE@S GKS

OF GSNLIAETFNI gAGK +£833AS ¢l fSa 2N al E

2 LILJ2 NI dzy A G @
[ deDse Rip&sbnal b&dnding, Sictually Becodig o8y

2 oeoawsr I ol

brand, and taking personal ownership and identity of our brand is a key strategic marketing advantage. Also, engineeetzanhended
learning elements within our faith films and products as rhymme tangue twisters. Our visual elements found in mainstream media fantasy wo
and not traditionally incorporated in religious media is an advantage. The mainstream will respond more favorablviydassilial products.

FINANCIALS

Revenues

2009 2010

Expenditures

2436 N. Federal Hwy, #300 EBITDA

Lighthouse Point, FL 33064

PROJECTS SUMMARIES FUNDING REQUESTS

2011
$2,342,462 $7,352,438 $25,386,909 $86,051,855 $197,490,618
$2,092,890 $5,787,433 $18,486,171 $30,987,619 $ 79,765,717
$ 29,572 $1,565,005 $ 6,900,738 $55,064,236 $117,724,901

2012 2013

BUSINESS PLANS AND PPMS ARE AVAILABLE
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Estalin Carranza Valle
Victor M. Carranza
1617 Alamitas Ave.

Monrovia, CA 91016
626-215-3778

We are seeking working capital for farm development. The amount needed is $450,000.00
dollars to finance a water project. This will allow us to irrigate 120 hectares of agricultural land. This
land in the past has only been farmed on a seasonal basis due to the lack of any water resource.

Estalin Carranza is the owner of a total of 1,920 hectares of land Parcel number 103 Z-1 P1/1
Ejido Sierra de Juares Municipio de Ensenada, Baja California, Mexico. In this property there is a natural
hot spring located 20,400 meters away from the 120 hectares that are considered agricultural land. The
project is to obtain the water from this natural hot spring and transport it via an underground 8” Schedule
125 PVC Pipe. The water would arrive at a holding tank built to hold 200,000 m’ and line it with plastic
to avoid any water loss. Ultimately the water would be used to irrigate the existing 120 hectares of
agricultural land.

Estalin Carranza presently holds a 30 year resolution from CONAGUA on receipt number BCA-
R-1207-11-06-07 dated June 25, 2007 to use 700,000m’ of water from this spring on an annual basis.
This would equal 184,940,555 gallons per year. Consequently, it is enough water resource to water the
entire 120 hectares based on the climate and ground conditions. Details of the Project are attached .

The capital investment of $450,000.00 dollars would be given collateral of a total of 1,800
hectares. The approximate value per hectare not being considered agricultural land is $400.00. This
would value the 1,800 hectares at  $720,000.00. The present value of the remaining 120 hectares is
$3000.00 dollars per hectare being that these are considered agricultural land. This would be a value of
$360,000.00. The value of these same hectares with the presence of a reliable water source would be
$10,000.00 per hectare or $1,200,000.00.

The Capital Investment of $450,000.00 would be scheduled to be paid back with interest at
twelver (12) in a period of five (5) years.

£

BUSINESS PLANS AND PPMS ARE AVAILABLE
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MONTENEGRO GOLF COURSE and RESIDENTIL DEVELOPMENT
= 3 : is a part of Seberra Bay Properties D.O.O. of Ulcinj, Montenegro to
e a " l'l l'l a develop a site of some 755,122 sq meters adjacent to Shasko Lake. It is
proposed that a world class golf course slibbe developed together with
tourism, leisure and residential property to create a unique facility in
i A, Montenegro.

In emerging markets experience dictates that it is necessary

to develop a destination which is attractive to as wide a

sector of the markgtlace as possible. To an extent the first
RSOSt2LIYSyid Ay Fyeée O2dzyiNEB KI &
{SttAy3a t2AyG¢é 2N ! {tX odzi GKAaA
airports, landscape, surrounding tourist infrastructure and

the property market are al important &ors in ten early

days of resort development.

When the Ministry of Tourism and the Planning Authorities
came together to decide about the future of golf
development in Turkey they selected an area for golf
development and concentrated all courses in omeaa This
attracts the serious golfer market sector which comprises
those who spend most money in the local economy.

Montenegro now has an opportunity to start to develop its golf resort industry and to attract the higher
spending tourists but stable sites are not always easy to find. Sites which appear perfect to planning
authorities or Tourism Consultants are not always suitable for golf development or can attract tourists.

The site is located some 9 km from the centre of Ulcinj and bordersdthern shore of the Shasko

Lake. The land under ownership or control is 755,122 sq metres. The site comprises a plateau with some
rolling movement on which are located a number of ruined houses / buildings and a steep hillside
leading down to the edgef the lake.

SeaTerra Developments N.V. is a European leading company in the second residential market,
specializing in luxury residential and tourist complex&3urrently, SeaTerra is the biggest developer in
Cyprus, with 5 projects undeonstruction,consisting of some 700 villas and apartments.

Capital Sought: 60 E/m? or $67,553,000 USD

PROJECTS SUMMARIES FUNDING REQUESTS BUSINESS PLANS AND PPMS ARE AVAILABLE



PRINZ ZU HOHENLOHE-LANGENBURG

#41

COLUMBUS HOTEL, MONACO, opened in 2001, design from the award winning designer Amanda Rosa,
and comprises 9 floors with a total of 181 rooms including 27 suiteslaagartment, a total of 360
beds. It is aiconditioned and offers in the lobby with a reception-Bdur service, safe, currency
exchange and lift. In addition, guests have a business, a bar, @ongitioned restaurant with
highchairs for infants, a bakfast room and conference facilities available. Land leased: to 2064 Lease
for the land: fee is currently 4.5% of sales (at least 400 T EtH&)hotel has no operator in the bidding

process offered at at lea80 million euros or $44.7 million USD, with a yield of 7.5% after 3 year®perator can
be made.

In this brief synopsis above information and object details are based on information provided by the owner or contractor
and serve a first glance like information, a tour can not be replaced, and it will cergiery
Warrantyand liability on our M & A firm is excluded.

PROJECTS SUMMARIES FUNDING REQUESTS BUSINESS PLANS AND PPMS ARE AVAILABLE



#42 CIS REITS VENTURE seeking $1 B via PPM. Need securities licensed professional to broker investments.

9 Price: US$250,000 per SeriesPreferred LLC Intereflividend Payment Rate of15% per annm
(Payable in each Calendar Quarter)

Distressed And Undeéralued: Commercial real estate, Commercial Whole Loans, CMBS
In Russia and CIS countries

=a =4

Competitive Advantages

Aboveaverage Returns:*7-15% per annum paid quarterly for at least 2 years.

Minimal Relnvestment Risk For First Two Ye&r45% per annum paid quarterly for at least 2 years.
ProfessionalismExperienced team and strategic alliances with Colliers International and RBR LLC.
TaxFree Asset Swap®pportunities to avoidthe necessity of writhpwn assets via asset swaps.
Tax BenefitsShield from bankruptcy proceedings and obtain tax benefits

* YTM for 3YR US Treasury was 1.49%; 5YR UST at 2.37%; 30YR US Treasury was at 4.16%,R'UM fBilt3vas 1,69%; 5YR at 2,74%; 30YR
at 4,19% (Quotes as of ttBSept 2009)

CIS Properties LLC (USA)Delaware, USA, Limited Liability Compafiyg Private Placement Memorandum is

available foraccreditedinvesor review.THIS DOCUMENT IS NOT AN OFFERING IN ANY JURIBDIESIADRS MUST

REVIEW THE OFFERING MEMORANDUM, CONDUCT DUE DILIGENCE AND CONSULT THEIR LEGAL AND FINANCIAL ADVISOR
BEFORE INVESTING. EACH INVESTOR WILL BE REQUIRED TO SIGN A SUBSCRIPTION AGREEMENT BEFORE INVESTING IN 1
VENTURE.

#43 MY CHOICE EXPANSION; Jawzaa Al Taitoon is the sole proprietor at this stajee ongoing project is an
aggressive expansion of the current business which is 10 years old in Bahrain. Manufacture and retail of all kinds of
uniforms is the current setuut the expansion will include opening of a purpose built outlet, additional products
complimenting uniformsand couture/outfitting services. Current locations include two retail outlets that are
catering to the surrounding communities and schools. We have exclusive supply to some of the large schools. The
first expansion is a new outlet which will cater to mos$tthe elite clientele residing in this up market residential
neighborhood. The outlet will be totally refurbished and will include new products to meet the needs of the
expatriates and the welo-do. We also plan to buy some new machines to do some whak were hitherto
outsourced. This will enhance ourlimuse capabilities and reduce cos$sz million USD is required with mterest

rate according to market Repaymentswill start in December 2011 and the lo&mexpectedo be fully repaid by

end 205.

PROJECTS SUMMARIES FUNDING REQUESTS BUSINESS PLANS AND PPMS ARE AVAILABLE
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