
 

Investment ProjectsΩ {ǳƳƳŀǊƛŜǎ 

This is Erin Sims, Financial Consultant/Independent Broker, of Cameron Funding Co, in Rancho Cucamonga, California. Per your 
ŜƳŀƛƭΣ L ƘŀǾŜ ǎŜǾŜǊŀƭ ǇǊƻƧŜŎǘǎ ƛƴ ƴŜŜŘ ƻŦ ŦǳƴŘƛƴƎΦ aȅ ŎƭƛŜƴǘǎΩ ōǳǎƛƴŜǎǎ Ǉƭŀƴǎ ƻǊ ŜȄŜŎǳǘƛǾŜ ǎǳƳƳŀǊƛŜǎ are already prepared 
according to their industries and will be provided upon request. However, if you should need me to adjust/revise my 
submissions, let me know. Please respond by calling 909.605.3828 or emailing info1@camfunding.com with your interest in 
funding either all or a select few of your choice.  
 

Best Regards,  

 
Erin Sims  
ph/fax: 877 -245 -8977  
mobile: 909 -605 -3828  
http://www.camfunding.com --  info1@camfunding.com  

http://onebookkeepertogo.accountweb.net --  1bookkeeper@camfunding.com  
http://www.gre enhousefinances.com --  information@greenhousefinances.com  
http://www.erinsims.com --  earn@erinsims.com  

Following are the business summaries: 

1. OPTIONVUE SYSTEMS INTERNATIONAL, INC. (www.optionvue.com), a 25 year old company that has 
developed premiere options trading software:  Needing $1 million to launch a brokerage firm (the fourth 
division) that has already been approved. It is seeking one more investor for $200,000 (about 5% 
equity), as commitment for three-quarters (3/4) has been promised by employees and investors 
($400,000 approved) and employees ($350,000 committed).  Funds will be used to pay expenditures of 
$40,000 for real-time data along with maintenance and salaries; to transition from up-front 
product/software sales of $2,500 each to monthly lease fees of $199/mo/client; and to hire additional 
programmers at approximately $200,000 per year.  Risk is relatively low as brokerage will not hold any 
deposits or client investments; that will be handled via a clearing house. The industry is highly regulated.  
Business plan is completed. Equity share offered: 20% non-controlling interest (50,000 shares at $20/sh)  

2. EARN AS YOU LEARN, INC. (http://earnasyoulearn.com), since 1999 but a start-up in operations: Needing 
$300,000 more to launch operations and advertising campaign, for no less than $1/share. To date 
$700,000 has been committed, but company is seeking actual investment dollars. The Company was 
formed on January 5, 1999, to pursue the development of an online reading enhancement and 
educational program that is designed to encourage students to earn as they learn.  By providing direct 
financial incentives to students, the Company's program, which is designed to be integrated into each 
teacher's lesson plan, directly addresses public concerns about the quality of education and the adequacy 
of the preparation provided to students. PPM and projections are completed and strategic name banking 
and name retail alliances are in place.  (1,000,000 shares at $1/sh)  

3. MAPLE MOUNTAIN RESORT, LLC. (www.maplemountainresort.com), new management since 2006. 
Requesting $2.5 million ($1.2 million at the least for the first infusion of cash) with 165 acres that can be 
collateralized. Location is the key to its success as 23.4 million guests, documented in the 2005 Finger 
Lakes Tourism Region, enjoy user-friendly and easy access right off the interstate highway, varied venues, 
and proximity to other conveniences and locales at the heart of the Finger Lakes region, a "Rand 
McNally," Top 30 vacation spot in the USA. Business plan is completed. Owner will accept 10% non-
controlling, equity share for up to five years. 

4. THEROOMSERVICE.COM (www.theroomservice.com) seeks $10 million via PPM. A unique founder with a 
rich history (www.konanykhine.com) and capacity to attract profit, the objective is to turn 
TheRoomService.com into a highly valuable international brand and to have franchises or subsidiaries in 
major cities in the USA, Canada, United Kingdom and some other countries. The business is to re-define 
room service. No longer will it be limited to overpriced food from one restaurant; instead hotel guests will 
be able to order food of any cuisine from wide selection of restaurants as well as groceries, wine, flowers 
and other items. The service will also be available in luxury condo and office buildings in major cities 
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nationwide and internationally. The company expects to provide over 40 million deliveries per year with 
annual sales of about $1.2 billion by 2013. The value of TheRoomService.com is expected to exceed $100 
million.  The offering represents 33.3% equity capitalization. (20,000,000 Shares at $.50/sh)  

5. MET TECH, INC. has developed a line of high-performance miniature sensors that measure speed and 
acceleration with a very high degree of precision. The sensors measure both angular (rotational) and 
linear motion. They are called inertial sensors. Inertial sensors are crucial components of various 
advanced systems such as navigation and guidance, seismic data acquisition, and advanced automotive. 
Lower performance inertial sensors are also used in a broad range of consumer products, hence $1 
million in sought and the PPM is being completed to justify the investment (20,000 shares at $50/sh) in 
addition to the $2.5 million invested to date. 

6. WIG WINE DIVISIONΣ ²ƻƳŜƴΩǎ Lƴǘernational Group, (www.womensinternationalgroup.com) was 
established in 2007 and has four major divisions of WIG: Wine, Production, Networking, and Products. 
Designed to attract the female buyers, which make up close to 60% of the purchases of wine, each 
division is unique in its purpose, but is flexible by design to integrate its activities and results with other 
divisions, including the nonprofit organization, ²ƻƳŜƴΩǎ International Foundation (WIF), established to 
provide personalized wigs for females who have suffered hair loss due to chemotherapy or other 
debilitating illnesses. Hence, the ΨǿƛƎΩ moniker, which identifies both the purpose and the label of the 
company and its products, is a unique branding tag. The WIG Wine division has several revenue models. 
They consist of a website, high end hotels and luxury resorts, restaurants, wine lounges, cruise ships, and 
private jets, convention centers, media events sponsored by WIG; and an exclusive V.I.P. club, which is by 
invitation only to maintain quality, integrity and distinction of ²LDΩǎ brand. Branding launching is 
estimated to be $1 million. WIG Wine is already being sold in upscale hotels and committed to a private 
jetliner in July 2008. 

7. JOA PRODUCTIONS, LLC (www.joaproductions.com), seeking $3 million in first-placement investment to 
leverage $21 million sought for second position.  The Company is offering ten percent (10%) equity at a 
price of three hundred thousand dollars ($300,000) per Interest pointΣ ŦƻǊ ŀ ǘƻǘŀƭ aŜƳōŜǊǎΩ ŎƻƴǘǊƛōǳǘƛƻƴ 
to the CompaƴȅΩǎ tǊƻŘǳŎǘƛƻƴ CƛƴŀƴŎŜ CǳƴŘΩǎ ώCǳƴŘϐ ŎŀǇƛǘŀƭƛȊŀǘƛƻƴ ƻŦ ǘƘǊŜŜ Ƴƛƭƭƛƻƴ ŘƻƭƭŀǊǎ όϷоΣлллΣлллύΤ ŀ 
revolving fund that enables JOA to package all three pictures ς purchase of literary rights, script 
generation, director and stars attached, location scouting, legal fees, budget and schedule preparation 
expenses, company overhead, etc. ς and subsequently fully finance the films.  Upon either the set up of 
financing for the third picture, and/or from revenues from the first picture, and/or from pre-sales on the 
second picture (or any and all combination, thereof), the Members receive an additional 70% return on 
their investment, which equals 120% ROI, before the second picture is distributed.  Once the Members 
have recouped their initial investment plus 20%, the Members have an ongoing participation in ten 
ǇŜǊŎŜƴǘ όмл҈ύ ƻŦ ǘƘŜ ǇǊƻŦƛǘǎ ƻŦ ŜŀŎƘ ǇƛŎǘǳǊŜ όǿƘƛŎƘ ƛǎ нл҈ ƻŦ ǘƘŜ tǊƻŘǳŎŜǊΩǎ bŜǘύΣ ŦǊƻƳ ŀƭƭ ƛƴŎƻƳŜ 
sources worldwide. All information and paperwork is in place. 

8. BOW TIE PRODUCTIONS, LLC (www.bowtieproductions.com), seeking $20 million, but will accept initially 
first placement investment of $6 million for .ƻƻǘƛƴΩ .Ŝƴ, a true story, and $4 million for Hormone 
Tuesday.  There is an additional film, /ŀƳŜƭƭƛƴŀΩǎ vǳŜǎǘ, for $15 million; and Pass It On, a reality show for 
television that needs $600,000 for 6 episodes (ten additional features are in development).  Again, all 
information and paperwork is in place, however, currently there are budget changes.  I will forward the 
attachments when done, when requested. Visit the website for more information about the company in 
the meantime.  

9. FILLION DOLLAR PRODUCTIONS, a small film production company that needs $500,000 for post-
production.  Fillion Dollar Productions is an independent film company that has been featured in the New 
York Film Festival. It has been in the FG Film Fest in San Francisco for movie shorts and is looking forward 
to its first feature film, Ghost Book, which is a low budget, high concept movie that has a built-in audience 
of scare-hungry teens and loyal horror-ŦƛƭƳ ŦŀƴǎΦ ¢Ƙƛǎ άƴŜǿōƛŜΣέ Cƛƭƭƛƻƴ Ƙŀǎ ǿƻƴ ǘǿƻ ŀǿŀǊŘǎ ŦƻǊ Ƙƛǎ ƳƻǾƛŜ 
short, Delusions of Grandeur, ChicagoΦ  IŜ Ƙŀǎ ōŜŜƴ ŦŜŀǘǳǊŜŘ ƻƴ 5ǊΦ 5ŜǎǘǊǳŎǘƛƻƴΩǎ /ǊƛƳǎƻƴ ¢ƘŜŀǘŜǊ ¢± ƛƴ 
Milwaukee.  He has three full length scripts but needs to seed Ghost Book to generate the capital for 
production of the other scripts, Hit List, a 100-page medium budget thriller, and Zero Hour, a 95-page big 
budget action screen play. Visit http://www.youtube.com/mlfilion to see the basic plot of Ghost Book.  
Information will be provided upon investor interest. 
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10. GEORGE RUSSELL, CARIBBEAN YACHT CLUB (www.caribbeanyachtclub.com), The Caribbean Yacht Club 
consists of 93 acres with 3000 feet of Caribbean Beachfront in Corozal, Belize in Central America. There 
are 123 building lots that are 60 feet by 100 feet. I have surveyed and cleared 4000 feet of canals 60 feet 
wide in front of 83 beach view lots. I also surveyed and cleared two inland marinas that are 300 feet 
across. The development will appraise for $5.5 Million now. It will cost $5,000,000 to complete the 4000 
feet of canals in front of 83 lots and complete two inland marinas that are 300 feet across. The property 
should appraise for $14 Million when these are completed. I will complete construction of the two 
marinas, and the 4000 feet of canals, and build two stone and earthen piers 100 feet out into the 
Caribbean Sea within the next 6-8 months. When these are completed, the property should appraise for 
about "DOUBLE THE CURRENT VALUE". The resort development is located 18 miles south of Chetumal, 
Mexico, {a city of 300,000 plus people}. Chetumal has an airport with a runway as long as Cancun's airport 
so the big jets can land there. There are great doctors, and dentists, hospitals, big hotels, and shopping 
malls, and everything you want in a big city. Belize is part of the British Empire.....English is the main 
Language....and they have a Democratic Government. The deeds are fee simple deeds, recorded in the 
court house, just like in the USA. Title insurance is available thru Stewart Title, and First American title 
insurance companies. Belize is an Incredible Paradise, and it is the closest to being like the USA of any 
country in the Caribbean. The Caribbean Yacht Club in Belize is 195 miles south of Cancun. Belize has the 
largest Barrier Reef in this hemisphere and the second largest to Australia's Barrier Reef. The water is so 
clear at the reef that you can see 100 feet down to the sandy bottom. 

11. LUX ς EMPIRE LLC has planned to build 3 projects in Montenegro for ϵ311million EUROs /$500 million 
USD. The 3 projects consist of 2 luxury hotels / spas (5 and 6 star) with 1 containing a luxury casino, and 1 
luxury villa condo building with a penthouse already reserved. Lux ς Empire LLC is seeking an investor for 
the development of the 3 projects. Lux ς Empire LLC owns the land for the Lux- Villas in Becici and has a 
contract for the land for the Lux Hotel & Spa Resort in Ulcinj. Lux ςEmpire LLC also has the land allocated 
by the government for the Lux Hotel & Casino Resort including a Luxury Yacht Marina named Lux - Marina 
in Tivat with a bank interest to guarantee the deposit of the investor in The NLB Bank of Montenegro. The 
map below shows the 3 projects of Lux - Empire LLC. The Lux Hotel and Casino Resort and Lux Marina in 
the City of Tivat (LEFT). Then shows The Lux-Villas in the City of Becici (CENTER), and the 3rd shows the 
Lux Hotel & Spa Resort in the City of Ulcinj (RIGHT). All aligned in the coastal region of the outstanding 
beauty of Montenegro.      

12. DAYSTAR STUDIOS, CYILIVE.COM, a new market niche of Christian Social, Business, Education, and Family 
network development project and business that needs $2.5 million to initialize branding.  Programming 
company and staffing is in place.  The PPM and business plan are in process as commercial videos are 
already being developed to introduce to the public. Business plan is not yet completed for publishing, but 
a sneak peak is available for your interest. There are four revenue models and once branding efforts 
infiltrate the targeted markets, including exodus of morally and religiously based clientele from major 
social networking competitors, ROI is expected to be 30% by the end of year one. Please view the 
promotional material; make sure your sound is on. http:/ /www.cyilivepromo.daystar-
studios.com/CYILIVE%20INTRO.swf, http://www.chennaiconsultants.com/raizedup and 
http://www.daystar-studios.com/cyiliveCS/  Launched in September; going global at year end 2008. 

13. JOHN ERWIN ROOFING AND RESTORATION is a service company that travels to locations that have 
encountered severe wind or storm damage in its community.  The service we provide is one that repairs 
roofs and rebuilds destroyed homes.  Because the insurance companies set the price structures, the 
industries competitiveness relies on other factors.  Seeking a $1,000,000 investment because the key 
competitive factors in this industry are commitment, sense of urgency, responsiveness and reliability.  
Vehicles, temporary offices, employees, and advertising will use the budget, but an estimated 40% profit 
margin will ensue once the first major job project in completed.  Because of our experiences during the 
Katrina rebuilding and after witnessing the unscrupulous behavior of contractors during Katrina, our 
reasons to be there were refocused.  Our customers are in dire need of help rebuilding their homes and 
rebuilding their dreams.   

14. THE WORLD REPORTS, requiring $3,000,000 to commence branding and programming, will feature a 
homepage that displays recent updates, personal profile pages, and a sophisticated search engine.  
Revenues will be made through the use of tasteful, customized advertising in the form of short 
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ŎƻƳƳŜǊŎƛŀƭǎ ōŜŦƻǊŜ ǾƛŘŜƻǎΦ  ¢ƘǊƻǳƎƘ ǘƘŜ ǎƻŎƛŀƭ ƴŜǘǿƻǊƪƛƴƎ ŀǎǇŜŎǘǎ ƻŦ ǘƘŜ ǎƛǘŜΣ ǿŜ Ǉƭŀƴ ǘƻ ƪƴƻǿ ŀ ǳǎŜǊΩǎ 
interests and therein provide both pertinent information and targeted advertising.  As an incentive to get 
users to post, we plan to implement a revenue sharing model.  Based on the number of views, the user 
who submits a popular or important video has the chance to earn money.  Business plan is not yet 
completed for publishing, but a sneak peak is available for your interest. 

15. OFF THE GRID, of Canada: Business plan is not yet completed for publishing, but a sneak peak is available 
for your interest.   

16. SYNDICATED NEWS, of Delaware (http://www.thesyndicatednews.com) proposes to sell through a Reg. D 
506 Offering, 15,000,000 shares of the Company at $.20 per share, or $3,000,000. It should be noted that 
SYNDICATED NEWS assumes that it will operate strictly on the Reg. D 506 Offering proceeds for the next 2 
ȅŜŀǊǎΦ Lǘ ƛǎ ǘƘŜ /ƻƳǇŀƴȅΩǎ ōŜƭƛŜŦ ǘƘŀǘ ǘƘŜǊŜ ƛǎ ŀ ƳŀǊƪŜǘ ŘŜƳŀƴŘ ŦƻǊ ǘƘŜ ǎŜǊǾƛŎŜǎ ǘƘŀǘ /ƻƳǇŀƴȅ ƛƴǘŜƴŘǎ ǘƻ 
provide in the syndicated news and photojournalism service market. 

17. Etienne R/E, needing $300,000 for investment property. 
18. SALARA BISTRO AND DESSERTS LOUNGE (http://www.salaradesserts.com)requires $1,500,000 in funding 

to capitalize on current business success with achieving local, high profile customer accounts, capture a 
market opportunity and gain first mover advantage, and continue the positive media and public 
momentum achieved within the last few months among other strategic goals.  Already successful in its 
ventures and having world renowned chefs on staff, funding will allow not only continued marketing 
campaigns, but due to growth, expansion of facilities and storage for new production and increased 
capacity is priority, and with this growth, segmentation into retail and wholesale markets.  

19. ALFA SOFTWARE INC. (http://stores.alfasoftware.org/StoreFront.bok) is seeking $2,500,000 utilizing and 
collateralizing its $50 million worth of inventory. Alfa Software Inc. was established in the year 2007, with 
the aim to provide efficient customers' need based software solutions to the various industries and its 
expertise lies mainly in building large sized customized applications, which pertain to wide variety of 
business systems having as it core business activities of Alfa Software Inc. are Software development and 
System consultancy. Alfa Software Inc. has developed diverse software solutions on client-server 
architecture as well as using Graphical User Interface (GUI) tools. Alfa Software Inc. specializes in 
developing on-line, integrated, user-friendly, multi-user software. The group has vast experience on WIN 
9X, NT XP platform. The main development tool used is dBase, Visual Basic 6.0, VB2005, ASP.Net Ajax, C# 
.Net XML and MS SQL Server, MS Access as back-end. The most of the applications developed run on 
Microsoft Platform. The extensive use of Structured Methodology and Object-oriented analysis & design 
is being applied for building applications. This enables the development very flexible and parameterized 
thereby allowing the use of any kind of RDBMS as back end. 

20. MACH 4 POWER WATER FOR LIFE (http://www.mach4water.com) requires $5,000,000 for production and 
distribution for Mach 4 Water, an all Natural Spring Water with marketable Brand Specific natural 
additives such as our proprietary Microbes, B-12, Amino Acids, Electrolytes and or derivatives thereof. 
This separation of formulation allows for additional product lines complementing every day use and 
multiple markets. hǳǊ aƛŎǊƻōŜǎ ŀǊŜ ǿƘŀǘ ǎŜǇŀǊŀǘŜ ƻǳǊ ǇǊƻŘǳŎǘ ŦǊƻƳ ά9±9w¸ I¸5w!¢Lhbέ ǇǊƻŘǳŎǘ ƻǊ 
consumer ingestible fluid marketed to date. For example ς Energy Drinks; Drinks like Gatorade and 5 Hour 
Energy are scientifically top quality due to their use of Electrolytes or the use of a Vitamin B-12 matrix 
with Amino Acids which allow the users body to process. Although the amount processed is very minimal, 
it is noticeable to the user. Production and distribution (15,000 channels) contracts are being negotiated 
with interested and committed parties. 

21. MAGGIE MAGEE COMPANY, INC. (http://www.soffe.com/soffe_maggie_magee.php) is a producer of high 
quality intimate apparel. Headquartered in Charleston, South Carolina, The Company seeks to launch its 
brand via an e-commerce venue as well as traditional storefront locations.  Through investment funding, 
the Company is seeking $1,500,000 ƛƴ ŀŘŘƛǘƛƻƴ ǘƻ ǘƘŜ ƻǿƴŜǊΩǎ ƛƴƛǘƛŀƭ Ŏontributions of $25,000 to finance 
the launch of Maggie Magee.  The requested capital will be utilized for initial inventory production, 
acquiring furniture, fixtures and equipment for its storefront, recruiting key staff, executing its marketing 
campaign, traveling to tradeshows, legal and professional fees as well as sustaining the Company during 
its initial months of operation. The Company will offer merchandise to consumers in a wide array of sizes 
and styles that are not currently found at existing retail store locations.  The initial storefront location will 
be in downtown Charleston, and its ultimate goal is to be the premier intimate apparel store online.  



PROJECTS SUMMARIES FUNDING REQUESTS                  BUSINESS PLANS AND PPMS ARE AVAILABLE 

5 

22. Realm Society, LLC, with its principal offices in Topeka, Kansas, has developed proprietary software with 
rights.  

23. TRAVELGREENEST.COM  
24. VEHICLE RECLAMATION SERVICES, LLC will acquire large volumes of End-of-Life (E.O.L.) and scrap 

automobiles; disassemble and reclaim the component materials and parts and sell them to existing 
markets such as metals manufacturers, re-manufacturers and reclaimed automotive parts retailers. 
VEHICLE RECLAMATION SERVICES, LLC is seeking to raise $60 million in funding from private, qualified, 
investors in order to start, over the next three years, 5 Vehicle Reclamation Centers and to purchase the 
real estate (existing buildings) necessary to house those centers.    

25.  άTWENTYέ /ƘŜŎƪ out the names of the post production people working on the film:  Catherine Harper, 
Mark Binder, Tom Trafalski, Nick Shaffer, Bryan Pennington and Darrin Mann. Look them up on IMDB all 
have worked on all the successful films in Hollywood. They are all on the team for music and sound. I am 
also doing special effects for the film. Twenty has done great at test screenings. We are paying 
commissions of 20% for the first $100,000 raised and 15% for the balance. 

26. άGHOST CAVEέ We are looking for funding of $20,000.  The actors, locations, and script are in place and 
would like to get started on it sometime after winter.   

27. άPASS IT ONΣέ ŀ b9W Reality Show about making a difference in lives, especially those afflicted by 
hardship and disasters, by  helping people through giving what goods, furniture, and clothing found  in 
your homes, offices, garages, and storage. http://www.youtube.com/watch?v=iMA3u6xFHJk  The co-
producers of this project are seeking corporate sponsorship, grants, and investments to produce 45 of the 
30-minute reality shows and finance the first annual operating costs totaling $1.2 million. 

28. WOMEN IN TRANSITION ς A non-profit (501-c-3) organization seeking contributions and grants to help 
the numerous women who do not fit within the description of indigent, addict, senior, pregnant, or single 
with children, but need assistance with ƭƛŦŜΩǎ ǘǊŀƴǎƛǘƛƻƴ ŘǳŜ ǘƻ ƭƻǎǎ ƻŦ ƧƻōΣ ƭƻǎǎ ƻŦ ƘƻƳŜΣ ƭƻǎǎ ƻŦ ŦŀƳƛƭȅ ƻǊ 
support. This interim assistance is what is needed to allow a person the ability to transcend to a 
contributing citizen once again. WOMEN IN TRANSITION is seeking various cash and non-cash sources for 
residences, sustenance, clothing, job training and skills assessments, and transportation. 

29. GREENHOUSE FINANCES http://www.greenhousefinances.com; Focusing on kids, they have designed a 
step-by-step approach to understanding personal financial being on which kids and parents and benefit.  
So how do we avoid bankruptcies, foreclosures, debt, and elderly poverty if we are never taught about it 
our homes or in our schools?  Greenhouse Finances has developed a program called the Greenhouse 
where children, grouped by ages 8 to 12 and 13 to18, are taught about personal financial planning related 
to short term and long-term goals.  A 5 + 1 Program will be piloted in various school districts in southern 
California.  Seed monies requested for $2.5 million have been budgeted to implement the program. 

30. CAMERON FUNDING CO.  http://www.camfunding.com; Sound financial planning and business 
management are essential to getting the most out of life and prosperity.  Cameron Funding Co. has the 
knowledge and experience to guide you through your important personal and business financial decisions 
that will benefit you now and throughout the future.  CAMERON FUNDING CO. will position your 
company for growth, acquisition, or merger via any of the services provided using cost-conscious and 
strategic methodologies. We work with individuals, small and medium-sized businesses (SMEs) and large 
entities (project-based contracts). Seeking financial partnership ǘƻ ΨŦƛƴŘ ŀƴŘ ŦǳƴŘΩ {a9ǎ ŀƴŘ ǇǊƻƧŜŎǘǎΦ 

31. ERINSIMS.COM http://www.erinsims.com/index.html; www.ErinSims.com provides resources to women 
in business, whether employers, employees, entrepreneurs, or interns. www.ErinSims.com focuses on 
sources and tips for excelling in business, networking, budgeting, investing and saving, understanding 
credit, and self-preservation. Its revenue models are tied to information resources, seminars, 
ŎƻƴǎǳƭǘŀǘƛƻƴΣ ŀƴŘ ōƻƻƪ ǎŀƭŜǎΦ CƻŎǳǎƛƴƎ ƻƴ ǿƻƳŜƴ ǎǇŜŎƛŦƛŎŀƭƭȅΣ ƛǘ ƛǎ ǇŀǎǎƛƻƴŀǘŜ ŀōƻǳǘ άǘŀŎǘŦǳƭƭȅέ ŀǊƳƛƴƎ 
women, who have been consistently excluded, with information, resources and education. Requesting 
$75,000 for advertising campaign to promote resources, services and products.  

32. BROODY CHICK NATURAL PRODUCTS, INC. is seeking an equity investment of $5 million, which 
represents a unique opportunity to participate in the growth of a company which helps the environment 
and is expected to become a global leader in 100% compostable diaper and wipe products that will be 
ōǊŀƴŘ ǊŜŎƻƎƴƛȊŜŘ ŀǊƻǳƴŘ ǘƘŜ ǿƻǊƭŘΦ LǘΩǎ ŀ ƴŜǿΣ ǳƴƛǉǳŜ ƭƛƴŜ ƻŦ Ǉroducts that every family needs and will 
want, making the potential market in almost every  household in the U.S.A. and CANADA. Broody Chick 

http://www.youtube.com/watch?v=iMA3u6xFHJk
http://www.greenhousefinances.com/
http://www.greenhousefinances.com/BuyBooks.html
http://www.greenhousefinances.com/BuyBooks.html
http://www.camfunding.com/
http://www.erinsims.com/
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Natural Products, Inc. has secured sales in a major retail chains for all products. For this one customer 
alone this represents a conservative estimate of $1.6 million of annual sales. This figure includes the $26 
million in sales by the end of 2009.  

33. PACKAGE DEAL 
34. IMEC 
35. PAINTED PUPPY is in need of $1 million to promote and produce its custom-ordered line of clothing and 

shoes. These are specialty, one-of-a-kind items that will retain value for uniqueness and hand-painted 
designs.  

36. BEIRUT CONDOS DEVELOPMENT is seeking investors to provide $10 million in exchange for equity (equity 
% and method of repayment to be negotiated with the investors. Land lot and apt building will be used as 
ŎƻƭƭŀǘŜǊŀƭΧŀƴȅ ƛƴǘŜǊƴŀǘƛƻƴŀƭ ōŀƴƪ ƻŦ ŎƘƻƛŎŜ ǿƛƭƭ ƘƻƭŘ ǘƘŜ ǘƛǘƭŜ ǘƻ ƭŀƴŘ ŀƴŘ ōǳƛƭŘƛƴƎ ǳƴǘƛƭ ŀƭƭ ŘǳŜǎ ŀǊŜ ǇŀƛŘ ƛƴ 
full to all investors).With the oil money flowing from the gulf countries more than ever, the real estate 
sector in Lebanon despite the political instability has always been a favorite target for wealthy Arab 
ƛƴǾŜǎǘƻǊǎΦ LǘΩǎ ōŜŎƻƳƛƴƎ ƛƴŎǊŜŀǎƛƴƎƭȅ ƳƻǊŜ ŘƛŦŦƛŎǳƭǘ ǘƻ ŦƛƴŘ ƭŀƴŘ ƭƻǘǎ ƛƴ .ŜƛǊǳǘ ǎǇŜŎƛŀƭƭȅ ƛƴ ǇǊƛƳŜ ŀǊŜŀǎ ŀǎ 
ǘƘŜȅΩǊŜ ōŜƛƴƎ ǎƴapped up at a feverish pace and it is our intent to secure 2, 3 lots or even more. The 
proposed project is typical of the residential complexes springing up in Beirut with the added feature of its 
proximity to the sea, the cornice and the American university of Beirut. The following calculations are 
based on current market conditions with projections from all concerned in the real estate industry that 
the market will only witness rises in land costs and condos selling prices.    

37. MALDIVES OCEAN SPA AND RESORT DEVELOPMENT total project costs have been worked out to be $60 
million. In the 1990s a new concept started to emerge; that of the luxury spa retreat catering to the 
ǿƻǊƭŘΩǎ ǘǊŀǾŜƭƭƛƴƎ ŜƭƛǘŜ ƭƻƻƪƛƴƎ ŦƻǊ ǳƭǘƛƳŀǘŜ ƛƴ ŎƻƳŦƻǊǘ ŀƴŘ ǊŜƭŀȄŀǘƛƻƴΦ ¢ƻŘŀȅ aŀƭŘƛǾŜǎ ƛs one of the fastest 
ƎǊƻǿƛƴƎ ǘƻǳǊƛǎǘ ŘŜǎǘƛƴŀǘƛƻƴǎ ƛƴ ǘƘŜ ǿƻǊƭŘΦ ²ƛǘƘ ǘƘŜ ǿƻǊƭŘΩǎ most beautiful under-water sceneries, diving 
sites and white sandy beaches, Maldives is a paradise for tourists and since its establishment in November 
2004, targeted to provide sustainable services to the Tourism sector of the Maldives and to act as an 
international tour operator around the globe. Registered under the license no: C-632/2004 of the Ministry 
of Trade and Industries, Republic of Maldives to carrying out various economic activities related to 
International Tourism Industry, Aviation, Trading and Insurance.  

38. {ƻƴŘǊŀ [ŀƴŜΩǎ IŀƭƭŜƭǳƧŀƘ YƛŘǎ [[/ ό{[IYύ is an independent faith based multi-faceted entertainment 
property created to meet the expanding market demand for a media franchise of biblically principled 
premier films and product tie-ins for the faith based, mainstream, and Hispanic markets for children ages 
н ǘƻ ммΦ  DǊŀǎǎ Ǌƻƻǘǎ ƳŀǊƪŜǘƛƴƎ ƻŦ ǘƘŜ ŎƘƛƭŘǊŜƴΩǎ ƻƴƭƛƴŜ ƛƴǘŜǊŀŎǘƛǾŜ ǾƛǊǘǳŀƭ ǿƻǊƭŘΤ ŀǿŀǊŘǎ ŀƴŘ ǊŜŎƻƎƴƛǘƛƻƴ 
from leading audience influencers; pre-sell products for retail; sell product tie-ins and exclusive content 
toys online; multi-faceted grass roots marketing; trade promotion and advertising; consumer promotion 
and advertising; promotion to faith base, charity, community and church organizations; enlist a 
distribution and/or publishing partner.  Capital Sought: $2,500,000 

39. CARRANZA PROPERTY is in need of $450,000 for a water project for farm development.  It will allow 
irrigation of 120 hectares of agricultural land, which are currently valued at $3,000 each.  After the water 
source is developed the estimated value of each of the 120 hectares will be $10,000 ($1,200,000).  
Collateral of 1800 hectares will be given at an approximate value of $400 each ($720,000).   

40. MONTENEGRO GOLF COURSE and RESIDENTIL DEVELOPMENT is a part of Sea Terra Bay Properties 
D.O.O. of Ulcinj, Montenegro to develop a site of some 755,122 sq meters adjacent to Shasko Lake. It is 
proposed that a world class golf course should be developed together with tourism, leisure and 
residential property to create a unique facility in Montenegro. Capital Sought: 60 E/m

2
 or $67,553,000 

USD When the Ministry of Tourism and the Planning Authorities came together to decide about the future 
of golf development in Turkey they selected an area for golf development and concentrated all courses in 
one area. This attracts the serious golfer market sector which comprises those who spend most money in 
the local economy.     

41. MONACO HOTEL opened in 2001, design from the award winning designer Amanda Rosa, and 
comprises 9 floors with a total of 181 rooms including 27 suites and 1 apartment, a total of 360 
beds. It is air-conditioned and offers in the lobby with a reception 24-hour  
service, safe, currency exchange and lift. In addition, guests have a business, a bar, an air-
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conditioned restaurant with highchairs for infants, a breakfast room and conference facilities 
available. Land leased: to 2064 Lease for the land: fee is currently 4.5% of sales (at least 400 T 
EUR).  The hotel has no operator in the bidding process offered at at least 30 million euros or $44.7 

million USD, with a yield of 7.5% after 3 years. Operator can be made.  
42. CIS REITS VENTURE seeking $1 B via PPM.  Need securities licensed professional to broker investments.  

1. Price: US$250,000 per Series-A Preferred LLC Interest Dividend Payment Rate of 7-15% per annum (Payable 
in each Calendar Quarter) 

2. Distressed And Under-Valued: Commercial real estate, Commercial Whole Loans, CMBSI 
3. In Russia and CIS countries 

43. MY CHOICE EXPANSION; Jawzaa Al Taitoon is the sole proprietor at this stage. The ongoing project is an 
aggressive expansion of the current business which is 10 years old in Bahrain. Manufacture and retail of 
all kinds of uniforms is the current setup, but the expansion will include opening of a purpose built outlet, 
additional products complimenting uniforms and couture/outfitting services. Current locations include 
two retail outlets that are catering to the surrounding communities and schools. We have exclusive supply 
to some of the large schools. The first expansion is a new outlet which will cater to most of the elite 
clientele residing in this up market residential neighborhood. The outlet will be totally refurbished and will 
include new products to meet the needs of the expatriates and the well-to-do. We also plan to buy some 
new machines to do some work that were hitherto outsourced. This will enhance our in-house capabilities 
and reduce costs. $ 7 million USD is required with interest rate according to market.  Repayments will 
start in December 2011 and the loan is expected to be fully repaid by end 2015 

44. ZUKOVICA PROPERTY 

 

 

 

ONE-PAGE BUSINESS PLANS & 9·9/¦¢L±9 {¦aa!wL9{ Ch[[h²Χ 

 

 



PROJECTS SUMMARIES FUNDING REQUESTS                  BUSINESS PLANS AND PPMS ARE AVAILABLE 

8 

MAPLE MOUNTAIN RESORT                             #3 
dwbsr77@hotmail.com  

Business Summary:  Perched in beautiful hills are 165 acres of this resort and strategically 
benefiting from the 23.4 million visitors to Corning-Finger Lakes region (2005), just 70 miles 
from Niagara Falls, Maple Mountain Resort (MMR) has experienced much traffic and is ripe 
for more.  In the current economy, families, tourists, and businesses seek to enjoy 
inexpensive, but safe, activity-filled recreation, which MMR provides. 
Customer Problem:  Our customers seek a secluded and safe vacation and/or event 
location that MMR provides.  Families, tourists, and businesses seek this type of venue and 
need to be informed consistently about our outdoor facilities.  Recently, we have been 
informed that they also seek lodging for meetings and events.  Thus, our primary funding 
request is for advertising and building lodging and updating campsites and winter auxiliary 
equipment. 
Product/Services:  MMR offers a year-round resort, featuring facilities for special events, a 
water park, camping sites, hiking and biking trails, and outdoor sports, and will provide its 
clients "refreshing relaxation" in settings and venues, whether challenging, physical 
activities or lounging in comfort, for memorable and recurring visits. 
Target Market:  Analyzing industry data, we foresee visitation can reasonably reach 1% of 
the visitors to Corning-Finger Lakes region, or 234,000, consisting of families (4 members or 
more), tourists, and business entities/parties. 
Customers: Current customers are families and tourists generally seeking skiing 
accommodations, however, 2007 experienced more campers during the spring/summer. 
Sales/Marketing Strategy: Our umbrella sales strategy is to sell the uniquely desirable 
destination of MMR that will enhance visitors' lives via relaxation and athletics. We will sell 
MMR through each employee's skills, courtesy, and warmth, creating a trusting impression 
on all clients, and establishing loyalty and return visits. We will ensure each visit to MMR is 
a relaxing and memorable experience, so that clients can always depend on our brand of 
service when they arrive and as they sell their experiences to all the family, friends, and 
colleagues they know.  
Business Model:  The loyalty business model is used in strategic management in which 
company resources are employed so as to increase the loyalty of customers and other 
stakeholders in the expectation that corporate objectives will be met or surpassed, 
typically, quality of product or service leads to customer satisfaction, which leads to 
customer loyalty, which leads to profitability. 
Competitors:  There are no four-season resorts within 30 miles of MMR; within 50 miles, 
only one; and within 100 miles, only five. Even with all the other attractions close by, they 
do not hinder the plans to camp or ski at MMR.  We will focus on the year-round 
convenience of our 165-acre location and build community and corporate relationships 
through unique and quality world class service, just in the event competition is close. 

Competitive Advantage:  Campgrounds are the #2 most popular form of visitor lodging along with favored activities such as hiking 
and biking. Tourism is New York's second largest industry; one of the top 30 regions for vacations. Only 101 campgrounds are listed in 
Internet and travel guides nationwide. A host of other attractions are nearby: Twin Hickory Golf Course is only 100 yards away; Finger 
Lakes Hiking Trail, 300 yards; local shopping, 1 mile; Finger Lakes Wine Tours, 5 miles; and more. Location, location, location! 

Stoney Brook State Park 15 miles  

Letchworth State Park 30 miles  

Corning Glass Museum 35 miles  

 

 

Company Profile: 

URL: www.maplemountainresort.com   
Industry: Recreation 
Employees:  3 
Founded:  2001, re-opened 2007 
 
Contact: Donald Bellaire, CEO 
DWBSR77@HOTMAIL.COM 
Ph: (585) 365-3009 

Financial Information: 
Funding Stage: Phase I  
Capital Invested: $2,200,000 
Monthly Burn Rate: $70,000 
Pre-Money Valuation: $2,000,000 
Capital Sought: $1,200,000 
 
Management: 
Mr. Thomas Baldwin, EA, Accountant 
Investors/Banker: 
Maple City Savings Bank 
Mr. Terry L. Bertram, CEO, 607-324-1822 
Attorneys:  
Mr. Chauncey Watches, Esq., 607-698-4011 
Mr. Timothy Rosell, Esq., 607-324-7333 
 
Brokered By: 

 
Cameron Funding Co 
Erin Sims, Principle 
7201 Archibald Avenue, #4333 
Alta Loma, California  91701 
Msg/Fax: 877.245.8977 
Mobile: 909.605.3828 
Email: info1@camfunding.com 
Web: www.camfunding.com 

 

1627 TURNPIKE RD 

HORNELL, NY 14843 

Steuben County, USA 

 

 

 

 

FINANCIALS 2007 2008 2009 2010 2011 
Revenues  $    19,600 $954,614 $    974,662 $1,120,861 $1,350,000 
Expenditures $  151,398 $899,704 $1,125,160 $1,421,692 $1,300,000 
EBIT $(131,798) $  54,910 $  (150,498) $  (300,830) $      50,000 
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4. TheRoomService.com 

 Introduction  
Our objective is to turn TheRoomService.com 
into a highly valuable international brand and 
to have franchises or subsidiaries in major 
cities in the USA, Canada, United Kingdom and 
some other countries. 

Our business is to re-define room service. No 
longer will it be limited to overpriced food from one restaurant; instead hotel guests will be able to order food 
of any cuisine from wide selection of restaurants as well as groceries, wine, flowers and other items. The 
service will also be available in luxury condo and office buildings in major cities nationwide and internationally. 

One of the best examples demonstrating value of creating a major brand in a fragmented industry is 
Starbucks. Its example shows that even in business with very low barriers for entry  effect (serving coffee), a 
major brand may be valued in billions. TheRoomService.com is poised to become the first food delivery 
company with a strong national brand and achieve dominance in this industry. 

The company expects to provide over 40 million deliveries per year with annual sales of about $1.2 billion by 2013. The value of 
TheRoomService.com is expected to exceed $100 million. To develop the brand the company is currently seeking $10 million investment. 

Currently the company has over 40 participating restaurants and 11 participating hotels in Miami area and 
preparing for launch in New York, Los Angeles, Washington DC, San Francisco, London, and Toronto by 
September 2008. By the end of 2009, we plan to have franchises or subsidiaries in over 80 cities.   
 

Business Model 
On each sale, the Company receives (i) discount from the supplier and (ii) the service fee from the customer. 
CƻǊ ŜȄŀƳǇƭŜΣ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ƎǊƻǎǎ ǊŜǾŜƴǳŜ ƳŀǊƎƛƴ ƻƴ ŘŜƭƛǾŜǊƛŜǎ ƻŦ ǊŜǎǘŀǳǊŀƴǘ ŦƻƻŘ ƛǎ ŜȄǇŜŎǘŜŘ ǘƻ ōŜ ос҈Σ 
consisting of 18% discount and 18% from the customer. Many of our clients are not price-sensitive as they 
increase their productivity and/or quality of life by outsourcing errands to TheRoomService.  
We believe that our order-taking system is already the best in the industry and we plan to keep widening the 
gap.  

To promote our business, we provide hotels and luxury condo buildings with our high-quality local-interest 
magazines which contain multi-restaurant illustrated Your Room Service Menu section, referenced on the 
cover page. The magazines are also distributed via hair- and nail salons, medical and law offices, restaurants 
and events, local stores, and similar venues. Advertising revenues negate the publishing costs. For an example, 
see www.FloridaStyle.us  

Our vans have very noticeable and memorable wrapping and will have high visibility in major cities, resulting 
in consitent branding and allowing us to build a major brand for a small fraction of a typical cost.  

Company Highlights  

§ Large International Market  

§ First Major Brand Advantage 

§ Web-based Infrastructure 

§ Premium Restaurant Partners 

§ Low Branding Costs 

§ Highly Profitable Model 
 

Management  
An experienced team of managers who have established a number of successful businesses and possess significant 
knowledge in business start-up and operations has formed the company.  The following highlights the management 
credentials: 
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Alex Konanykhin is the CEO and founder.   

Konanykhin was a whiz-kid physics student who became a pioneering Russian capitalist in early 1990s, 
building a banking and investment empire valued at an estimated $300 million all by his mid-20s. He was 
a member of President Boris Yeltsin's inner circle."- The Wall Street Journal 

"Alex Konanykhin controlled Russia's largest commercial bank in the 1990s before it was seized by the 
KGB."- CNN  

"Konanykhin, one of the first Russian millionaires after the fall of the commies, left in 1992 and was 
granted asylum here in 1999. He's built a very successful Web advertising business in New York City. He 
had been chosen "New York Businessman of the Year." "As such, you will be honored and presented with 
your award," NRCC chairman Thomas M. Reynolds (R-N.Y.) said, at a "special ceremony" April 1. 
άtǊŜǎƛŘŜƴǘ .ǳǎƘ ŀƴŘ DƻǾŜǊƴƻǊ ώ!ǊƴƻƭŘϐ {ŎƘǿŀǊȊŜƴŜƎƎŜǊ ŀǊŜ ƻǳǊ ǎǇŜŎƛŀƭ ƛƴǾƛǘŜŘ ƎǳŜǎǘǎΦϦ- The Washington 
Post 

Derek Leuridan, CIO, has a B.S. in Management Information Systems and 6 years of IT experience. He is Microsoft 
Certified Systems Administrator. 
 
Maiwenn Powel, Business Relations Manager, has a B.A. in Business and 11 years of hospitality industry 
experience. 
 

Opportunity  
TheRoomService offers a unique opportunity to participate in a revolutionary business. The company offering 
raises sufficient capital to build a valuable international brand. ¢ƘŜ ŎƻƳǇŀƴȅΩǎ ǿŜō-based infrastructure 
permits easy expansion to new markets while central management will keep costs low. Needed services, time 
conscious customers, and expanding services added to the existing infrastructure combine to create repeat 
customers and growing revenues. 
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 ñWhen you open a bottle, You open your Heart!ò 
 

Business Summary: WƻƳŜƴΩǎ LƴǘŜǊƴŀǘƛƻƴŀƭ DǊƻǳǇ (WIG) was formed by two progressive and 
dedicated women to promote quality wine that appeals to women but is also enjoyed 
and appreciated by men.  It is referred to as άElegance in a BottleΦέ  WIG has teamed up with Eagle 
Castle Winery in Paso Robles, California which are known for having Award Winning wines.  WIG is 
successful because it has matched quality wines with a memorable and elegant logo. Modern day 
women, empowered with the entrepreneur spirit, are more independent in their decision making.   
Customer Problem:  ²ƻƳŜƴ ŀǊŜ ǘƘŜ ǿƻǊƭŘΩǎ ƭŀǊƎŜǎǘ ƳŀǊƪŜǘΦ  ¢ƘŜȅ ŀŎŎƻǳƴǘ ŦƻǊ ƻǾŜǊ ул҈ ƻŦ ŀƭƭ 
spending by US households, account for 70% of new business start-ups, and control over half the 
private wealth in the United States of America. (AdvantEdge 2008)  
Product/Services:  WIG promotes quality wine that appeals to women, but is also enjoyed 
and appreciated by men, labeling it άElegance in a .ƻǘǘƭŜΤέ and marketing WIG Wine to become a 
household name whose brand is known for caring and wanting to make a difference. Four juices 
(flavors) are from a special blend of fruit and flavor that are exciting and robust to the palate. 
Merchandise and two membership clubs, further branding the logo, will attract additional markets.   
Target Market:  In 2007 California accounted for 90% of total US wine production, consisting of 457 
million gallons of wine sold. If the female market purchased 57% of the wine produced, 
approximately 260 million gallons was $28 billion of independent sales (260 million gallons at 3785 
ml divided by 750ml peǊ ōƻǘǘƭŜ ǘƛƳŜΩǎ Ϸнн per bottle). Even at one percent (1%) market share, 
independent sales would total $289 million.   The US wine exports generated $951 million dollars, or 
$542 million (57% of that being women).  Divide that by an average $22 per bottle to generate $25 
million independent sales; independent meaning if the statistics only consisted of one woman 
purchasing one bottle. Women have put a new face on the industry, taking lead roles in sales, 
marketing, hospitality and distribution.  
Customers:  A greater marketing awareness toward women consumers is emerging as a trend in the 
21st century. This has been brought about partly by women themselves gaining stature in the 
industry. They inherently recognize that women comprise a major market, representing more than 
50 percent of all wine purchasing decisions. It makes good business sense to make sure that 
communication messages have appeal to women. 
Sales/Marketing Strategy:  In order to advance the growth of WIG wines, they will be available in 
fine restaurants, hotels and resorts, luxury spas, cruise ships and yachts, and private jets 
throughout the country.  WIG will promote by networking in local communities as well as having one-
on-one meetings with interested parties, including an exclusive V.I.P. club.  WIG plans to network 
with numerous women's organizations throughout the country.  Having a large database of women 
will be an effective way to promote new members to ²LDΩs unique V.I.P. club. Distribution and 
product placement can come in the form of motion pictures, television programming, home 
entertainment, family entertainment, video-on-demand and digitally delivered content. 
Business Model:  It is known that 60 to 70 per cent of all wine purchases are made by women.  
Modern day women are empowered with the entrepreneur spirit and are more independent in their 
decision making, which include social responsibilities.  A collective business model is this business 
organization, and its affiliate, the charitable organization, WIG Foundation, typically catering to 
relatively large numbers of businesses, tradespersons or professionals in the same or related fields of 
endeavor, to pool resources in order to provide wigs for women; its goal is to certainly help these 
females regain their dignity and self-esteem, and help them to heal their spirits as their bodies heal. 

 
Competitive Advantage:  The advantage is having inroads to marketing and promotion entities that:  
   - Brand the WIG name and label; Expand WIG wine into top-scale hotels  - Concentrate on Diversity 
   - Promote wine Lounges and V.I.P. clubs for the Entrepreneur   - Merchandise for WIG (toppers, 3 liter bottles,  
   - Build recognition via entertainment branding in movies and TV shows       clothing, jewelry, music) 
Slogan: ά²ƘŜƴ ȅƻǳ ƻǇŜƴ ŀ ōƻǘǘƭŜΣ You open your HŜŀǊǘΗέ 

 

Company Profile: 
URL:  http://www.wigwine.com  
Industry: Wine Distribution 
Employees:  3 
Founded:  2007 
 
Contact: Margie A. Padavan, CEO 
Margie@wigwine.com 
Ph: 888-462-2046 

Financial Information: 
Funding Stage: Phase I  
Capital Invested: $45,000 
Monthly Burn Rate: $10,000 
Pre-Money Valuation: $500,000 
Capital Sought: $1,000,000 
 
Management: 
Margie A. Padavan, WIG Wine 
Leanne Sabo, WIG Foundation 
 
 
 
 
 
 
Brokered By: 

 
Cameron Funding Co 
Erin Sims, Principle 
7201 Archibald Avenue, #4333 
Alta Loma, California  91701 
Msg/Fax: 877.245.8977 
Mobile: 909.605.3828 
Email: info1@camfunding.com 
Web: www.camfunding.com 

WIG Wine   

Women's International 

Group (WIG) 

 

ANAHEIM, CA 

USA 

 

 

FINANCIALS 2009 2010 2011 2012 2013 
Revenues  $432,648  $1, 537,498  $3,663,100 $3,900,000  $4,500,000  

Expenditures $439,058  $1,202,922  $2,665,386  $2,260,000  $2,575,000  

EBIT $3,590 $334,576 $997,714 

  

$1,640,000  $1,925,000  
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7. 
Business Synopsis 
 

JOA PRODUCTIONS, LLC [Company], a California Limited Liability company in operation since July of 

2005, is pleased to present an opportunity to investors to become Limited Liability Members in JOAôs 

multiple motion picture slate of three films.  

As described more fully below, the Company will fully produce three motion pictures through a unique 

process that commences and sustains a tightly correlative relationship with a U.S. studio and distributors 

in the seven leading international territories in order to optimize the earnings unique to each motion 

picture and significantly mitigate capital risk.  The Company is offering ten (10) Interests at a price of three 

hundred thousand dollars ($300,000) per Interest, for a total Membersô contribution to the Companyôs 

Production Finance Fundôs [Fund] capitalization of three million dollars ($3,000,000); a revolving fund that 

enables JOA to package all three pictures ï purchase of literary rights, script generation, director and 

stars attached, location scouting, legal fees, budget and schedule preparation expenses, company 

overhead, etc. ï and subsequently fully finance the films.  

Each motion picture receives its production funding through a combination of private equity investors, 

foreign pre-sales, and bank financing; funds that generally become available once the film is ready to go 

into production. Upon closing each motion picture's financing deals, the Production Finance Fund is 

repaid the money spent on the pre-production phase. By the completion of the second pictureôs financing 

and initial draw down, the Investorsô (Members) receive 50% of their investment back.  Upon either the 

set up of financing for the third picture, and/or from revenues from the first picture, and/or from pre-sales 

on the second picture (or any and all combination, thereof), the Members receive an additional 70% 

return on their investment, which equals 120% ROI, before the second picture is distributed.  Once the 

Members have recouped their initial investment plus 20%, the Members have an ongoing participation in 

ten percent (10%) of the profits of each picture (which is 20% of the Producerôs Net), from all income 

sources world wide.  Note: During the 50% recoupment phase, the remaining fifty percent (50%) of the 

Companyôs income is used for ongoing Company expenses, such as pre-production needs for Pictures 

Number Two and Three.  

JOA is an independent motion picture production entity that will distribute all its pictures theatrical and 

home video rights through major distributors in North America, and the international territories, but will 

retain certain ancillary rights and liquidate direct to major licensees.  In order to fully maximize all the 

ancillary markets profitability, each of the pictures is developed in cooperation with, and according to, the 

criteria provided by the distributor that carries out the pictureôs theatrical distribution.  Through this 

process, JOA coordinates each U.S. and major international territory theatrical release early in the pre-

production period, and implements sophisticated long-range ancillary rights relationships including 

electronic games, publishing, soundtrack, merchandising and promotional tie-ins.  

JOA will own each pictureôs separate producing entity.  This direct ownership of each pictureôs producing 

company provides internal management of the ancillary rights liquidation and assures production quality, 

maximizes Membership income, and provides fair, accurate and timely distributions of the Member's 

continuing profit interests.  
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8. Bow Tie Productions, LLC ς $20 million. Budgets and Scripts can be presented upon request 

10.  

Executive Summary Overview 

Strengths Of The Transaction 

Property is located on one of the most desirable waterfront locations in the Corozal Bay, in an English 

speaking, Democratic Country, Belize.  Belize was British Honduras. Belize is still part of the British 

Empire. The language is English. Belize has fee simple deeds that are recorded in the court house; just 

like in the USA. The borrower has shown the ability to sell 35 beachfront lots before major development 

project is under way.  The collateral offered is more than twice the amount of the loan. Once the project 

is complete this ratio will be far greater.  The builder is reputable, verifiable and has a tremendous 

amount of experience building in Belize, future growth in the development, with 73 lots ready to sell, 

and 50 undeveloped acres.   

Draw-Backs Of The Transaction 

The majority of the project will be funded by this loan. An escrow account for 12 months interest 

payments will be required to service the debt while additional lots can be sold to cover the debt.  4 

Canal Front lots per year will have to be sold in order to cover the annual debt load.   

Pre-Sales   

35 beach front lots have been sold before the entire infrastructure on the property was in place. The 

primary marketing effort is targeting 2nd homebuyers in the United States who have demonstrated a 

high demand for property in the Caribbean. 

The borrower is also actively seeking to build a relationship with a Top Hotel Management Company, to 

ensure a constant stream of vacationers in the hotel. 

George Russell is also looking to set up seller financed land deals to clients who are committed to 

building houses on the lots. 

$5,000,000 investment 
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11.  

Executive Summary Overview 

LUX HOTEL AND CASINO RESORT 
TIVAT, MONTENEGRO  
The project is to build and operate a luxury 450,000 sq. ft., Six-Star 500 room resort 
hotel and casino in Montenegro along the protected coastline area of the Adriatic Sea. 
The project includes a marina for mega-yachts, a refueling and restocking station for 
mega-yachts a shopping mall with restaurants connecting to the Lux Hotel and Casino. 
 
LUX HOTEL AND SPA RESORT 
ULCINJ, MONTENERO 
The project is to build and operate a luxury, Five-Star 500 room resort hotel and spa in 
the town of Ulcinj, Montenegro in the most southern coastline area on the Adriatic Sea. 
 

LUX HOTEL AND SPA RESORT 
ULCINJ, MONTENERO 
The project is to build and operate a luxury, Five-Star 500 room resort hotel and spa in 
the town of Ulcinj, Montenegro in the most southern coastline area on the Adriatic Sea. 
 

ú311,000,000 EUROs/$500,000,000 USD investment 
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Visit www.raizedup.com and www.raizeduptv.com  
 
Business Summary:  As an all inclusive internet community, Cyilive.com will provide a wide range of 
products and services including a Web portal, a Search engine, a Directory, Email, News, instant 
messaging, video sharing, Video blogging and more. Cyilive is also a social networking website 
offering an interactive, user-submitted network of friends, businesses, ministries, churches, personal 
profiles, blogs, groups, photos, music and videos internationally. Built around seven primary content 
areas ς Spirituality, Family, Government, Media, Arts, Economics, and Education; its goal is to create 
an entertaining, enlightening and spiritually uplifting resource community for Christians around the 
world at little or no cost, and will work to encourage non-Christians to join as well.   
Customer Problem:  Many Christians have complained about the edgy and near pornographic 
postings and pictures to which they and children are exposed. It is a dangerous haven for sexual 
predators to influence meetings with unprotected minors.  
Product/Services: /ȅƛƭƛǾŜΩǎ ǿŜō ǇƻǊǘŀƭ ǇǊƻǾƛŘŜǎ ŀ ǿƛŘŜ ŀǊǊŀȅ ƻŦ ƛƴǘŜǊƴŜǘ ǎŜǊǾƛŎŜǎ ǘƘŀǘ ŎŀǘŜǊ ǘƻ Ƴƻǎǘ 
online activities. Its contents include, but are not limited to the latest news, Cyilive Finance, Music, 
etc and gives users quick access to other Cyilive services like the Cyilive Search Engine, Cyilive Maps, 
/ȅƛƭƛǾŜ DǊƻǳǇǎΣ /ȅƛƭƛǾŜΩǎ {ƻŎƛŀƭ bŜǘǿƻǊƪƛƴƎ /ƻƳƳǳƴƛǘȅ ŀƴŘ ƳƻǊŜΦ /ȅƛƭƛǾŜ ǿƛƭƭ ŀƭǎƻ ǇǊƻǾƛŘŜ ƛƴǘŜǊƴŜǘ 
communication services such as Cyilive Mail, Cyilive Messenger and a Cyilive toolbar. Cyilive will offer 
diversified and vertical search services such as Cyilive Image, Cyilive Video, Cyilive Local, Cyilive 
Classifieds and Cyilive Shopping Search. Cyilive offers commerce services such as Cyilive Auctions 
Cyilive Shopping, Cyilive Autos, Cyilive Real Estate and Cyilive Travel, which enables users to gather 
relevant information and make commercial transactions and purchases online.   
Target Market:  We have elected to focus our attention worldwide targeting the following Christian 
based audience(s): 
ω YƛŘǎ όŀƎŜǎ т ǘƻ фύ      ω tǊŜ-teens (ages 10-13) 
ω ¢ŜŜƴǎ όŀƎŜǎ мп ǘƻ мтύ     ω !Řǳƭǘǎ όму ȅŜŀǊǎ ƻƭŘ ŀƴŘ ǳǇύ 
Customers:  This is a new market niche of Christian Social, Business, Education, and Family networks.  
Sales/Marketing Strategy:  Launched in September, Raized Up is going global at year end 2008. The 
sales strategy that Cyilive will adopt is based on developing an awareness of Cyilive's service as a 
viable alternative to networking and engines within the community. The message used will be that 
you can receive access, speed, and services, wherever it may be, even your laptop on your front 
lawn, at a price that is a fraction of the current competitors. This will be done with targeted 
advertising with local retail/commercial establishments in the area. Additionally, Cyilive will rely on 
mailings and word-of-mouth to get the word out. Lastly, Cyilive has a secure website for marketing, 
sales, and administrative purposes. 
Business Model:  There are four revenue models and once branding efforts infiltrate the targeted 
markets, including exodus of morally and religiously based clientele from major social networking 
competitors, ROI is expected to be 30% by the end of year one. 
Competitors:  Yahoo, Face Book, MySpace, Tagged and the like are competitors in the open sector. 

Competitive Advantage:  Our keys to success are public relations and marketing. The set of planned activities designed to positively influence the 
perceptions and purchase choices of individuals and organizations are key priorities of CYILive in order to: (1)Reach profitability by second quarter; 
(2)Ensure that the customer's needs are met and maintain a 90% customer retention ratio; (3)Practice disciplined growth. Cyilive has developed a 
proprietary antenna that allows for signal transmission over great distances with less signal loss. Additionally, Cyilive has significantly reduced 
administrative costs by having most administrative activities like marketing, sales, and service details administered via the Internet. 

CYILIVE LLC,        #12 
Subsidiary of Pleroma, Inc. 
J.V. with Daystar Studios, Inc. 
Company Profile: 
URLs: 

 http://www.cyilivepromo.daystar-
studios.com/CYILIVE%20INTRO.swf 
http://www.chennaiconsultants.com/r
aizedup 
http://www.daystar-
studios.com/cyiliveCS/  
Industry: Social Networking, SEO 
Employees:  2 
Founded:  2007 
 
Contact: Ray L. Brown, CEO 
rlb@daystar-studios.com 
Ph: 240.464.6054(O)  866.672.0507(FX)  

Financial Information: 
Funding Stage: Phase I  
Capital Invested: $700,000 
Monthly Burn Rate: $160,000 
Pre-Money Valuation: $1,000,000 
Capital Sought: $2,500,000 
 
Management: 
Mr. Ray L. Brown, CEO 
Investors/Banker: 
Attorneys:  
 
Brokered By: 

 
Cameron Funding Co 
Erin Sims, Principle 
7201 Archibald Avenue, #4333 
Alta Loma, California  91701 
Msg/Fax: 877.245.8977 
Mobile: 909.605.3828 
Email: info1@camfunding.com 
Web: www.camfunding.com 

CYILIVE LLC,  

Subsidiary of Pleroma, Inc. 

 

P.O. Box 531  

Gambrills, MD. 21054  

USA 

 

 

Based upon 20% revenue growth; EBIT/Sales = 30% 

FINANCIALS 2008 2009 2010 2011 2012 
Revenues  $0 $3,001,380  $3,601,656  $4,321,987  $5,186,385 

Expenditures $399,704 $2,100,966  $2,521,159  $3,025,391  $3,630,469  

EBIT $(399,704) $900,414  $1,080,497  $1,296,596  $1,555,915  
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JOHN ERWIN ROOFING AND RESTORATION                         #13 
johnerwinroofing@yahoo.com   
 

Business Summary:    John Erwin Roofing & Restoration Company is a service company 
that travels to locations throughout the country that have encountered severe wind or 
storm damage in its community.  The service we provide is one that repairs roofs and 
rebuilds destroyed homes and businesses.  Our company mission is not only to rebuild 
destroyed structures and repair roofs but to also donate a percentage of our proceeds 
to the rebuilding of lives through charitable donations within that community. 
Customer Problem:  Because of our experiences during the Katrina rebuilding and 
after witnessing the unscrupulous behavior of contractors during Katrina, our reasons 
to be there were refocused. Our customers are in dire need of help rebuilding their 
homes and rebuilding their dreams. 
Product/Services:  is a service company that travels to locations that have 
encountered severe wind or storm damage in its community. The service we provide is 
one that repairs roofs and rebuilds destroyed homes. 
Target Market:  Our demographic profile is blind to age, gender, income level, social 
class, education or occupation.  Storms destroy homes and their paths are not 
determined by human hands. 
Customers:  The demographics of our customers are dictated by a storm.  We do not 

discriminate against socioeconomic areas.  We go where the work needs to be done.  

Our target customer is a home or business owner.   

Sales/Marketing Strategy:  We plan on utilizing the location to its fullest.  Residents 
shopping at local stores purchasing survival necessities will be a focus.  Flexibility is 
optimal in a situation where power lines are down making TV and radio almost 
nonexistent.  We will also employ Aerial Advertising in an area as we are arriving to a 
location to get our brand out to the people as we are arriving. Business Model:  The 
industrialization of services business model is used in strategic management and 
services marketing that treats service provision as an industrial process, subject to 
industrial optimization procedures where quality control techniques are key in mass 
production.  
Competitors:  Restoration and Roofing is a very competitive industry.  The storms 
determine the location of the work.  We follow the path of destruction as do others. 
Some competitors are:  
Roberts Roofing and Construction Company 
Paul Davis Restoration and Remodeling 
Lon Smith Roofing 

Competitive Advantage:  The key competitive factors in this industry are commitment, sense of urgency, responsiveness and 

reliability. Fortunately, when there is so much destruction it is good for the consumers because when the market is flooded with 

workers, they are able to rebuild faster.  The competition heightens our already superior work ethic.  Better products and better 

services equal more customer recognition which allows us to receive more roofing contracts.   

 

 

John Erwin Roofing & Restoration 

 

Company Profile: 
URL:  www.johnerwinroofing.comx   
Industry: Construction and Charity 
Employees:  4 
Founded:  2007 
 
Contact:  John Erwin, Chairman 
johnerwinroofing@yahoo.com   
Ph: (682) 503-4674 
 
 
Financial Information: 
Funding Stage: Phase I  
Capital Invested: $50,000 
Future Monthly Burn Rate: $20,000 
Pre-Money Valuation: $100,000 
Capital Sought: $1,000,000 
 
Management: 
Mr. John Erwin, Chairman 
Mr. Larry Parks, CEO/President 

 
Investors/Banker: 
Bank of America 
 
Brokered By: 

 
Cameron Funding Co 
Erin Sims, Principle 
7201 Archibald Avenue, #4333 
Alta Loma, California  91701 
Msg/Fax: 877.245.8977 
Mobile: 909.605.3828 
Email: info1@camfunding.com 
Web: www.camfunding.com 

JOHN ERWIN ROOFING 
AND RESTORATION  
 
1800 Fuller Wiser Ste. 417 
Euless, TX 76039 
 
USA 

 

 

Projections based upon trends and construction activities for victims catastrophic events. 

Jobs and staffing are contractual. 

FINANCIALS 2008 2009 2010 2011 2012 
Revenues $   25,000 $1,832,428 $24,186,262 $37,629,773 $40,000,000 

Expenditures $   40,000 $1,736,911 $22,191,504 $34,229,192 $36,000,000 
EBIT $ (15,000) $95,517  $1,994,758  $3,400,581  $4,000,000 
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Why Wall Street's loss 

could be Charlotte's gain  
 

CHARLOTTE, NC (WBTV)  

Sep 18, 2008  -- Prior to the 

credit crisis --  New York City 

was firm in its position as 
the number one banking 

center with six companies 

headquartered there.  

But now Lehman Brothers 
and Bear Stearns are gone.   

Charlotte -based Bank of 

America gobbled up Merrill 

Lynch.  
And now even Morgan 

Stanley could be s wallowed 

up...by another Charlotte 

bank, Wachovia.  
Experts day this is a major 

moment in our country's 

financial  history, that the 

fall of the Wall Street titans 

means permanent change, 
and that it's all an incredible 

opportunity for Charlotte.  
 

Best of th e Burbs: South  

 

CHARLOTTE, NC ( Charlotte 

Magazine.com ) May 1 , 2008  

-- This hot spot is packed 
most nights for good 

reason ðthe selection of 

martinis (chosen by Salaraôs 

in -house mixologist) are 
flirty and flavorful. But itôs 

the sweet offerings ðgooey 

pecan b ars, flavorful 

blueberry fritters, sweet and 
savory crepes, and more ð

that will keep you lingering 

long after your cappuccino is 

empty. If wineôs your thing, 

the vino options feel 
endless.  

 

#18.  Executive Summary   

Located in Ballantyne Village 

in Charlotte, North Carolina, 

Salara Bistro and Dessert 

Lounge is home to an elegant 

food and dessert menu along 

with a wine and coffee bar 

offering specialty coffees and a great wine selection.  Our award-winning team of Pastry 

Chefs has created more than 40 freshly made desserts that can satisfy any sweet craving!   

All these options within a cozy, sophisticated atmosphere demonstrate the 

ŘƛǎǘƛƴŎǘƛǾŜƴŜǎǎ ƻŦ {ŀƭŀǊŀ ŀƴŘ ƛǘǎ ŀōƛƭƛǘȅ ǘƻ ǎŜǊǾŜ ŀƭƭ ƛǘǎ ƎǳŜǎǘǎΩ ŘŜǎƛǊŜǎΗ  ²Ŝ ǇǊƛŘŜ ƻǳǊǎŜƭǾŜǎ 

in creating an atmosphere that is wonderful for social 

gatherings, business meetings and quiet, intimate dinners. 

Before you try one of our delectable desserts, you should try 

one of our mouthwatering savory entrees. Our unique 

concept focuses on creating exquisite gourmet desserts and 

pastries by its award winning pastry team. 

Why are we seeking funds for Salara now? 
 Capitalize on current business success with achieving 

local, high profile customer accounts 
 Capture a market opportunity and gain first mover 

advantage 
 Continue the positive media and public momentum 

achieved within the last few months 
 Public: Request from Borders to create a sugar sculpture and provide food for events and 

Collaboration with local business on supplying dessert for events 
 Media:  Live evening news coverage from the Charlotte CBS News affiliate and many 

great write-ups and reviews 

 
How will Salara use the $1.5 million to penetrate the market, capture clients and create 
opportunities? 

 Capitalize on a significant market opportunity 
 Supply hundreds of locations in the region with pastries and desserts for resale in their 

stores 
 Package/sell the purees, toppings and cookies in Salara retail locations and to its 

customers 
  Create signature desserts to middle and high-end restaurants throughout the region 
  Develop a brand name for gourmet desserts and pastries 
  Expand the wholesale within its target market 
  Restaurants (including future Salara locations) and Grocery stores and other similar retail 

locations 
  Food service distributors and providers Wine bars and coffee shops 
  Hotels and resorts Develop relationship with food brokers 
  Execute the wholesale marketing plan Direct sales to target market 
  Participate in regional food shows 
  Create a creative artist marketing blitz and Network with various industry associations 

(food, hotel, restaurants) 
  Attend/sponsor various industry trade shows and conferences 

 
{ŀƭŀǊŀΩǎ exit strategy includes selling the Salara wholesale to interested buyers within a 5 
to 7 year period, consisting of restaurant group or owner, venture capitalists/private 
equity investors, or Franchisees. 
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#19  Executive Summary  

Alfa Software Inc. 

Expertise / Specialization 
  
Alfa Software Inc. was established in the year 2007, with the aim to provide efficient customers' need 
based software solutions to the various industries and its expertise lies mainly in building large sized 
customized applications, which pertain to wide variety of business systems having as it core business 
activities of Alfa Software Inc. are Software development and System consultancy. Alfa Software Inc. has 
developed diverse software solutions on client-server architecture as well as using Graphical User 
Interface (GUI) tools.  
  
Alfa Software Inc. specializes in developing on-line, integrated, user-friendly, multi-user software. The 
group has vast experience on WIN 9X, NT XP platform. The main development tool used is dBase, Visual 
Basic 6.0, VB2005, ASP.Net Ajax, C# .Net XML and MS SQL Server, MS Access as back-end. The most 
of the applications developed run on Microsoft Platform. The extensive use of Structured Methodology 
and Object-oriented analysis & design is being applied for building applications. This enables the 
development very flexible and parameterized thereby allowing the use of any kind of RDBMS as back 
end. 
  
Team 
  
Alfa Software Inc. Software has a dedicated team of 45 software professionals drawn from both functional 
and technical areas, enriched with immense experience in software development and implementation 
using all the latest tools and techniques.  
  
Mr. Sherif Dawoud, a technocrat turned entrepreneur, is heading all the technical activities of the team, 
with having more than Five years of experience, Software and Program development. He has in-depth 
experience of designing and developing large systems of commercial nature. His expertise of software 
development ranges from various industrial, financial and commercial sectors.  
  
The group comprises of system analysts and designers, windows programming experts and database 
managers each having the specialization in its own area. 
  
Philosophy 
     
Alfa Software Inc. Software believes in simple workable solutions providing full user satisfaction and value 
for money. The software development cycle followed is well structured and attains the standards laid 
down keeping in mind the total quality of the system and its functioning. But no system can be 
successfully be implemented without the after support, which is our prime motive and responsibility 
towards our valuable clients. 
   
Key of success: Service to Satisfaction. 
  
Commitment: The service and support schedule, which is designed in a way that it automatically ensures 
the Alfa Software Inc. commitment of all time best services to their valuable clients. 
 

Alfa Software Inc. is seeking $2.5 million utilizing and collateralizing $50 million worth of inventory. 
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  WATER FOR LIFE  

 

Business Summary:   The Mach 4 Water Brand was originally test marketed in 2005 under the 
American Motorcycle Company (AMC) umbrella. Mach 4 Water was one such Brand successfully 
accepted to complement Racing Venues like CHAMPCAR, NASCAR, NHRA, Mach 4 Racing, American 
Chrome Plated and Scream-en-Eagle (Aircraft). During the 2005 year, AMC produced and market 
tested 10,000 Mach 4 Water bottles at small Motorcycle Events at Long Beach, Las Vegas and Tampa. 
All 3 events resulted in sell-out product and sustainable Brand Acceptance. Noting AMC won the 
Vegas Motorcycle event. 
Customer Problem:  In the process of evolution, living organisms changed from a world without 
molecular or gaseous oxygen to an oxygen rich environmentτthus sustaining Life. One source of this 
oxygen was the water molecule. Scientists now understand that oxygen was available at the atomic 
level as a result of the catalytic conversion of water molecules. 

Product/Services:  Mach 4 Water is an all Natural Spring Water with marketable Brand Specific 
natural additives such as our proprietary Microbes, B-12, Amino Acids, Electrolytes and or derivatives 
thereof. This separation of formulation allows for additional product lines complementing every day 
use and multiple markets. Two types are: 
MACH 4 MINERAL /SPRING WATER             MACH 4 POWERWATER 
The Natural Rehydration that Your Body Needs           LƴǘǊƻŘǳŎƛƴƎ !ǊŎƘaƛŎǊƻōŜǎϰ 
Minerals Your Muscles and Cells Require           Increases Blood Oxygen Levels 
Pure Refreshing Quality You Demand            Increases/Sustains Performance Levels 

          Naturally Destroys Disease Causing  Pathogens 
Target Market:   Athletes and adults, ages 18 and up.   Individuals who are seeking to intensify their 
ōƻŘƛŜǎΩ ƴŀǘǳǊŀƭ ǇǊƻŎŜǎǎŜǎΦ 
Customers:   Athletes are primed as users who need to replenish the natural oxidization of the 
body.  However, although this is not a medical product, the microorganism or biocatalyst is mixed 
with the spring water and any intentional additives to enhance the natural oxygen production on the 
ƘǳƳŀƴ ŎŜƭƭǳƭŀǊ ƭŜǾŜƭΦ ¢Ƙƛǎ ƛƴŎǊŜŀǎŜŘ ŎŜƭƭǳƭŀǊ ƻȄȅƎŜƴ ƭŜǾŜƭ ōƻƻǎǘǎ ŜƴŜǊƎȅ ƴŀǘǳǊŀƭƭȅ ƛƴ ǘƘŜ ŎƻƴǎǳƳŜǊǎΩ 
body. 
Sales/Marketing Strategy:  From a marketing standpoint, Richard Sabb is most suited to 
implement the Brand. As a world renowned Cancer Survivor Mr. Sabb is closely tied to the 
international medical community and the naturopathic community. He has authored an award 
winning book on his Cancer survival and traveled the national and international speaking circuit 
which included World Medical Symposiums. Said endeavor enabled him to initiate changes to State 
and Federal Laws as well as meet with President Clinton.  

Business Model:  A business model by which a company integrates both offline (bricks) and online 
(clicks) presences, also known as click-and-mortar or clicks-and-bricks, as well as bricks, clicks and 
flips, flips referring to catalogs; and direct sales business model which involves the marketing of a 
product or service directly to the customer without the use of advertising, distribution or retail 
outlets. 
Competitors:  Energy Drinks; Drinks like Gatorade and 5 Hour Energy are scientifically top quality 
due to their use of Electrolytes or the use of a Vitamin B-12 matrix with Amino Acids, which allow the 
users body to process. Although the amount processed is very minimal, it is noticeable to the user. 

 
 
  

Competitive Advantage:  The Microbes: Originally derived from deep oceanic volcanic vents, they are living microorganisms or biocatalysts with the 
ability to metabƻƭƛȊŜ ƻȄȅƎŜƴ όǾƛŀ ǘƘŜ ōƭƻƻŘ ǎǘǊŜŀƳύ ŘƛǊŜŎǘƭȅ ƛƴǘƻ ǘƘŜ ƘǳƳŀƴ ōƻŘȅΩǎ ŎŜƭƭǎ ōȅ ŎƘŜƳƛŎŀƭ ǎȅƴǘƘŜǎƛǎΦ ¢Ƙƛǎ ƳƛŎǊƻƻǊƎŀƴƛǎƳ ƻǊ ōƛƻŎŀǘŀlyst is 
mixed with the spring water and any intentional additives to enhance the natural oxygen production on the human cellular level. This increased 
ŎŜƭƭǳƭŀǊ ƻȄȅƎŜƴ ƭŜǾŜƭ ōƻƻǎǘǎ ŜƴŜǊƎȅ ƴŀǘǳǊŀƭƭȅ ƛƴ ǘƘŜ ŎƻƴǎǳƳŜǊǎΩ ōƻŘȅΦ hōǾƛƻǳǎƭȅ .ǊŀƴŘ ŜȄǘŜƴǎƛƻƴǎ ǿƛƭƭ ōŜ ŦƻǊƳǳƭŀǘŜŘ ǿƛǘƘ ƘƛƎƘer concentrations to 
fulfill additional Strategic Marketing needs.  

Company Profile: 

URL: http://www.mach4water.com   
Industry: HEALTH 
Employees:  3 
Founded:  C. 1995 (pre-development) 
 

Contact: Richard M. Sabb, CEO 
RMSabb@gmail.com 
Ph: C: (719)252-0909; O: (702)289-4570 
 
Financial Information: 
Funding Stage: Phase I  
Capital Invested: $500,000 
Burn Rate: 16 months 

Cost to manufacture: $35 per pound 
Pre-Money Valuation: $2,000,000 
Capital Sought: $3,000,000 
Received in Grants: $2,000,000+ 
 
Management: 

Mr. Richard M. Sabb, CEO 

Attorneys:  
 
 
Brokered By: 

 
Cameron Funding Co 
Erin Sims, Principle 
7201 Archibald Avenue, #4333 
Alta Loma, California  91701 
Msg/Fax: 877.245.8977 
Mobile: 909.605.3828 
Email: info1@camfunding.com 
Web: www.camfunding.com 

MACH 4 WATER  
 

P.O. Box, 7757  
Breckenridge, CO. 80424 

USA 

 

 

Gross revenues based on 15% annual growth, $2/16 oz bottle and 80% expenditure/sales ratio 

FINANCIALS 2009 2010 2011 2012 2013 
Revenues 
(est mfg $35/lb) 

$5,760,000 $6,624,000 $7,617,600 $8,760,240 $10,074,276 

Expenditures 
(all in/direct) 

$4,608,000 $5,299,200 $6,094,080 $7,008,192 $8,059,421 

EBIT $1,152,000 $1,324,800 $1,523,520 $1,752,048 $2,014,855 
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MAGGIE MAGEE INTIMATES                           #21 
 

Business Summary:    The Maggie Magee Company, Inc. is a producer of high quality 
intimate apparel. Headquartered in Charleston, South Carolina, The Maggie Magee 
Company, Inc. (hereafter referred to as Maggie Magee or the Company) seeks to 
launch its brand via an e-commerce venue as well as traditional storefront locations.   
Customer Problem:  Intimate apparel enthusiasts are on the rise, which has caused a 
surge in overall retail revenues through all distribution channels to exceed $9.6 billion 
(The NPD Group, 2006). The trend of women indulging themselves with quality, one-
of-a-kind merchandise has created a demand for product, and a perfectly crafted 
storefront would be positioned to take advantage of the increased market 
opportunities 
Product/Services:  ThŜ /ƻƳǇŀƴȅΩǎ ƳŜǊŎƘŀƴŘƛǎŜ ƭƛƴŜ ǿƛƭƭ Ŏƻƴǎƛǎǘ ǇǊƛƳŀǊƛƭȅ ƻŦ ƛƴǘƛƳŀǘŜ 
apparel including a wide array of brassieres, panties, tank tops, night gowns, 
camisoles, pajama shorts as well as bottoms 
Target Market:  According to Mediamark Research, adults who spend over $100 per 
year on lingerie tend to be in the 25 - 59 age group. Adults 25 - 59 account for 65.5% of 
all adults 18+ in the U.S., whereas adults spending over $100 per year on lingerie 
account for 80.7% of all adults 18+. 
Customers:  Women are seeking stores that are conveniently located, convenient 

hours without pressure to buy the incorrect garment. Female buyers want their 

merchandise returns handled fairly, and they want locations that carry a wide variety 

of items (colors, sizes.  

Sales/Marketing Strategy:  Maggie Magee has been offered a rare marketing 
opportunity to include products in the gift packages given to the stars and attendees 
of upcoming Hollywood Red Carpet Premieres.  The Company plans to market these 
gifts as "Premiere Panties" and offer them to the public as well. Maggie Magee plans 
to contribute a portion of every sale to support women's issues, the community and 
other charities.  This will be a unique and appealing aspect to the increasing number of 
women who are social activists. 
Business Model:  A sales model that utilizes both traditional stores (bricks) and 
Internet trading (clicks).  
Competitors:  5ŜǇŀǊǘƳŜƴǘ ǎǘƻǊŜǎ ό.ƭƻƻƳƛƴƎŘŀƭŜΩǎΣ 5ƛƭƭŀǊŘΩǎΣ {ŀƪǎΣ bƻǊŘǎǘǊƻƳΩǎΣ 
YƻƘƭΩǎΣ W/ tŜƴƴŜȅύ ƘƻƭŘ ǎŜŎƻƴŘ ǇƭŀŎŜ ƛƴ ǘŜǊƳǎ ƻŦ ƳŀǊƪŜǘ ǎƘŀǊŜΣ ƻŦŦŜǊƛƴƎ ŀ wider 
variety of merchandise, more high-end products, more hard to find sizes, and, if 
you're lucky, some customer service. Victoria's Secret is the leading specialty chain 
and garners approximately a twenty percent share of the bra market in the United 
States, according to NPD Group. 

Competitive Advantage:  ¢ƘŜ /ƻƳǇŀƴȅΩǎ ǇǊƻŘǳŎǘ ƭƛƴŜ ŜƳǇƘŀǎƛȊŜǎ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ŎǊƛǘŜǊƛŀΥ ǊŜǇǳǘŀǘƛƻƴΣ ǉǳŀƭƛǘȅ ŀƴŘ ŜȄǘŜƴǎƛǾŜ ǎƛȊŜ 
range. Novelty items will be selected based on similar criteria to preserve the integrity and value of the Maggie Magee brand. 
Maggie Magee will offer labels, styles and sizes that are not currently found in the market, thereby filling a void that exists 
ōŜǘǿŜŜƴ ±ƛŎǘƻǊƛŀΩǎ {ŜŎǊŜǘ ŀƴŘ ŘŜǇŀǊǘƳŜƴǘ ǎǘƻǊŜ ƭƻŎŀǘƛƻƴs 

 

Company Profile: 
URL: www.maggiemagee.com   
Industry: Recreation 
Employees:  3 
Founded:  2001, re-opened 2007 
 
Contact: Margaret Megehee, CEO 
Maggie@maggiemagee.com  
Ph: (843) 901-0280  
Financial Information: 
Funding Stage: Phase I  
Capital Invested: $25,000 
Monthly Burn Rate: $70,000 
Pre-Money Valuation: $1,000,000 
Capital Sought: $1,525,000 
 
Management: 
Ms. Margaret Megehee, CEO (90%) 
Mr. Rob Barfield (10%) 
Investors/Banker: 
Attorneys:  
 
Brokered By: 

 
Cameron Funding Co 
Erin Sims, Principle 
7201 Archibald Avenue, #4333 
Alta Loma, California  91701 
Msg/Fax: 877.245.8977 
Mobile: 909.605.3828 
Email: info1@camfunding.com 
Web: www.camfunding.com 

MAGGIE MAGEE 
INTIMATES 
 
P.O. Box 22424 

Charleston, South Carolina 

29413 

 

USA 

 

 

Revenue projections include Products, Franchises, and Royalties 

FINANCIALS 2009 2010 2011 2013 2014 
Revenues  $1,887,594 $5,541,476 $7,550,727 $10,722,836 $14,935,261 
Expenditures $2,175,567 $4,060,192 $5,445,374 $7,260,066 $9,722,512 
EBIT $(287,973) $1,481,284 $2,105,353 $3,462,770 $5,212,749 
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#24.  Executive Summary: VEHICLE RECLAMATION SERVICES, 

LLC will acquire large volumes of End-of-Life (E.O.L.) and scrap 

automobiles; disassemble and reclaim the component materials and parts 

and sell them to existing markets such as metals manufacturers, re-

manufacturers and reclaimed automotive parts retailers. 

 

Need:   

Annually, in the United States alone, 16-18 million automobiles are available for reclamation, most of which pass through traditional, 

open-air shredder/junk yards. By 2010, this number will increase to 20 million cars per year.  The trend is against the future viability of 

the traditional shredder/yard due to: (i) ever-increasing environmental/regulatory constraints, (ii) poor exit options for existing yard 

owners due to environmental liabilities, and (iii) little upside synergies from consolidating yards in a roll-up.  Conversely, companies 

with automobile disposition requirements are finding fewer solutions to their needs.  Auto insurance companies, fleet leasing 

companies, rental cars companies, major auto manufacturers, municipalities and others need efficient, environmentally sound, legal 

and high volume disposition facilities. e.g., Insurance Companies sell their older low-valued collision vehicles at auction but the returns 

(less than 8% of Actual Cash Value) have been falling dramatically in recent years due to liability concerns about the final disposition of 

the vehicles. Insurance companies need to defray the cost of claims and be assured that the vehicles are permanently off the road.  

Solution:  

VEHICLE RECLAMATION SERVICES, LLC will  establish a series of state-of-the-art indoor, environmentally benign, semi-automated 

reclamation operations,  based  upon  a  proven  DUTCH  manufactured  disassembly  system, capable of processing thousands of end-

of-life automobiles per annum, and producing huge concentrations of reclaimed materials  and parts.  

VEHICLE RECLAMATION SERVICES, LLC  will  provide  a  one-stop  source  of  feedstock  for  manufacturers  of  metals  and  other  

materials, automotive  parts  re-manufacturers  and  reclaimed  automotive  parts  retailers.  

The General Motors Corporation (GMC) has indicated a willingness  to  award  purchase  agreements  for  materials  and  parts  because 

(i) the potential volumes of scrap steel alone from one plant would replace its scrap purchases from hundreds of junkyards, and (ii) GMC 

has invested in companies that supply remanufactured auto parts to its dealers.  Additionally,  companies  such  as  COPHER  EXPORT,  

BPS,  ReCON  and  others  have indicated  their  willingness  to  provide  similar  agreements  for  basically  the  same  reasons.  

Investment Rationale:   

VEHICLE RECLAMATION SERVICES, LLC (VRS) is an unusual opportunity in that the processing of even as few as 18 vehicles per day 

during the first year of real-time operation at the first plant in Havre de Grace, Maryland will produce a positive cash flow, projected to 

be reached within eleven months.  Cash flow increases as production increases.  A controlled  through-put  ramp-up  program  will  

bring  the  number  of disassembled  vehicles  to 18,200 in the fourth year of operation (70 vehicles per day). Five successive plants, in 

Maryland, will be started over the following two years, each will have similar results. Under this plan, production in the fourth year 

ŎƻǳƭŘ ƎŜƴŜǊŀǘŜ ƻǾŜǊ ϷтрΦф Ƴƛƭƭƛƻƴ ƛƴ ǊŜǾŜƴǳŜǎ ŀƴŘ Ϸпф Ƴƛƭƭƛƻƴ ƛƴ 9.L¢5!Σ ōŀǎŜŘ ƻƴ ǘƻŘŀȅΩǎ ǇǊƻƧŜŎǘƛƻƴǎΦ ²ƛǘƘ ǎǳǇǇƻǊǘ ŦǊƻƳ ǎǘǊŀtegic 

partners such as General Motors, additional operations can and will be put in place throughout the United States.  VRS estimates, 

supported by studies from Ernst & Young and General Motors, conservatively that 200 plants operating around the country would 

generate more than $2.826 billion in EBITDA.   

FUNDING REQUIREMENTS:  
VEHICLE RECLAMATION SERVICES, LLC is seeking to raise $60 million in funding from private, qualified, investors in order to start, 
over the next three years, 5 Vehicle Reclamation Centers and to purchase the real estate (existing buildings) necessary to house those 
centers.  The funds will be used to purchase 11 vehicle disassembly systems, acquire 5 individual buildings to house operations, 
implement the business and finance the projected negative cash flows during the initiation phases of each plant. 

 

VEHICLE 

RECLAMATION 

SERVICES 
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#27. Executive Summary:  PASS IT ON - A NEW Reality Show about making a difference in lives, 

especially those afflicted by hardship and disasters, by  helping people through giving what goods, 

furniture, and clothing found  in your homes, offices, garages, and storage. The co-producers of this 

project are seeking corporate 

sponsorship, grants, and 

investments to produce 45 of 

the 30-minute reality shows and 

finance the first annual 

operating costs totaling $1.2 

million (click on pic).  

 

#28 Executive Summary: WOMEN IN TRANSITION ς A non-profit organization seeking 

contributions and grants to help the numerous women who do not fit within the description of 

indigent, addict, senior, pregnant, or single with children, but need assistance ǿƛǘƘ ƭƛŦŜΩǎ ǘǊŀƴǎƛǘƛƻƴ 

due to loss of job, loss of home, loss of family or support. This interim assistance is what is needed 

to allow a person the ability to transcend to a contributing citizen once again. WOMEN IN 

TRANSITION is 

seeking various cash 

and non-cash sources 

for residences, 

sustenance, clothing, job training and 

skills assessments, and transportation.   

 

#29 GREENHOUSE FINANCES http://www.greenhousefinances.com; Focusing on kids, they have designed a step-

by-step approach to understanding personal financial being on which kids and parents and benefit.  So how do we 

avoid bankruptcies, foreclosures, debt, and elderly poverty if we are never taught about it our homes or in our 

schools?  Greenhouse Finances has developed a program called the Greenhouse where children, grouped by ages 

8 to 12 and 13 to18, are taught about personal financial planning related to short term and long-term goals.  A 5 + 

1 Program will be piloted in various school districts in southern California.  Seed monies requested for $2.5 million 

have been budgeted to implement the program. 

Women In Transition 

PowerPoint Presentation 

http://www.youtube.com/watch?v=iMA3u6xFHJk
http://www.youtube.com/watch?v=iMA3u6xFHJk
../../clients%20Money%20Broker/Film/27%20PASS%20IT%20ON/PIO%20Presentation1014%20es.ppt
http://www.greenhousefinances.com/
http://www.greenhousefinances.com/BuyBooks.html
http://www.greenhousefinances.com/BuyBooks.html
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 #30 CAMERON FUNDING CO.  http://www.camfunding.com; Sound financial planning and business 

management are essential to getting the most out of life and prosperity.  Cameron Funding Co. has the knowledge 
and experience to guide you through your important personal and business financial decisions that will benefit you 
now and throughout the future.  CAMERON FUNDING CO. will position your company for growth, acquisition, or 
merger via any of the services provided using cost-conscious and strategic methodologies. We work with 
individuals, small and medium-sized businesses (SMEs) and large entities (project-based contracts). Seeking 
financial partnership ǘƻ ΨŦƛƴŘ ŀƴŘ ŦǳƴŘΩ {a9ǎ ŀƴŘ ǇǊƻƧŜŎǘǎΦ 

 

#31 ERINSIMS.COM http://www.erinsims.com/index.html; www.ErinSims.com provides resources to women in 

business, whether employers, employees, entrepreneurs, or interns. www.ErinSims.com focuses on sources and 
tips for excelling in business, networking, budgeting, investing and saving, understanding credit, and self-
preservation. Its revenue models are tied to information resources, seminars, consultation, and book sales. 

Focusing on women specifically, it is 
ǇŀǎǎƛƻƴŀǘŜ ŀōƻǳǘ άǘŀŎǘŦǳƭƭȅέ ŀǊming women, 
who have been consistently excluded, with 
information, resources and education. 
Requesting $75,000 for advertising campaign 
to promote resources, services and products.  

 

#32 BROODY CHICK NATURAL PRODUCTS, INC. is seeking an equity 

investment of $5 million, which represents a unique opportunity to 
participate in the growth of a company which helps the environment and is 
expected to become a global leader in 100% compostable diaper and wipe 
products that will be brand recognized around the worldΦ LǘΩǎ ŀ ƴŜǿΣ ǳƴƛǉǳŜ 
line of products that every family needs and will want, making the potential 
market in almost every household in the U.S.A. and CANADA. Broody Chick 
Natural Products, Inc. has secured sales in a major retail chains for all 
products. For this one customer alone this represents a conservative estimate 
of $1.6 million of annual sales. This figure includes the $26 million in sales by 
the end of 2009.  http://www.broodychick.com/  

 

 

#35 PAINTED PUPPY is in need of $1 million to promote and produce its custom-ordered 

line of clothing and shoes. These are specialty, one-of-a-kind items that will retain value for 
uniqueness and hand-painted designs.  

http://www.camfunding.com/
http://www.erinsims.com/
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#36  BEIRUT CONDOS DEVELOPMENT  

 

 

Project proposed: 
 
The principals in charge of the project are:  
DƘŀǎǎŀƴ IŀǊƳƻǳǎƘ ό .ŀŎƘŜƭƻǊ ƻŦ  9ƭŜŎǘΦ 9ƴƎΩƎΣ !¦. мфумύ 
²ŀƭƛŘ IŀǊƳƻǳǎƘ ό .ŀŎƘŜƭƻǊ ƻŦ  aŜŎƘΦ 9ƴƎΩƎ Σ AUB 1981) 
.ŀǎǎŀƳ IŀǊƳƻǳǎƘ ό.ŀŎƘŜƭƻǊ ƻŦ /ƛǾƛƭ 9ƴƎΩƎΣ !¦. мфуоύ 
 
With the oil money flowing from the gulf countries more than ever, the real estate sector in Lebanon despite the 
political instability has always been a favorite target for wealthy Arab investoǊǎΦ LǘΩǎ ōŜŎƻƳƛƴƎ ƛƴŎǊŜŀǎƛƴƎƭȅ ƳƻǊŜ 
ŘƛŦŦƛŎǳƭǘ ǘƻ ŦƛƴŘ ƭŀƴŘ ƭƻǘǎ ƛƴ .ŜƛǊǳǘ ǎǇŜŎƛŀƭƭȅ ƛƴ ǇǊƛƳŜ ŀǊŜŀǎ ŀǎ ǘƘŜȅΩǊŜ ōŜƛƴƎ ǎƴŀǇǇŜŘ ǳǇ ŀǘ ŀ ŦŜǾŜǊƛǎƘ ǇŀŎŜ ŀƴŘ ƛǘ ƛǎ ƻǳǊ 
intent to secure 2,3 lots or even more. The proposed project is typical of the residential complexes springing up in 
Beirut with the added feature of its proximity to the sea, the cornice and the American university of Beirut. The 
following calculations are based on current market conditions with projections from all concerned in the real estate 
industry that the market will only witness rises in land costs and condos selling prices. 
 
Market conditions: After 9/11 and the surge in oil prices many investors from the gulf countries found themselves 
looking for investments closer to home and the real estate sector in Lebanon ( as mentioned before) is as has always 
been the prime target area in the region. Hundreds of thousands of Lebanese have been working in the gulf countries 
and some are coming back with great fortunes and those are the high end buyers that we are targeting besides many 
wealthy nationals from the all over the gulf region that have always made Beirut their 2

nd
 home. 

 
 
Project: 
The proposed project calls for a 12 floors upscale apartment building (2 apt. / floor, ~230 sqm ea) with a total floor 
area of ~ 5500 sqm in a prime location in Beirut. 
- Land cost: ~ 9 mill USD (~ 1150m2)* 
- Construction cost: ~ 3 mill USD * 
Total cost: 12 mill USD 
 
Project value upon completion (all works to be completed within 18 months from ground breaking under the 
ǎǳǇŜǊǾƛǎƛƻƴ ƻŦ ŀƴȅ ǊŜǇǳǘŀōƭŜ ƛƴǘŜǊƴŀǘƛƻƴŀƭ ŜƴƎΩƎ ŦƛǊƳ ƻŦ ŎƘƻƛŎŜύΥ 
 ~ 800,000 USD /condo (based on a conservative selling price of 3500 USD /sqm) * 
Total value: ~ 19 mill USD. 
 
Loan amount requested: The above principals are seeking investors to provide ~ 10 mill USD in exchange for equity 
(equity % and method of repayment to be negotiated with the investors. Land lot and apt building will be used as 
ŎƻƭƭŀǘŜǊŀƭΧŀƴȅ ƛƴǘŜǊƴŀǘƛƻƴŀƭ ōŀƴƪ ƻŦ ŎƘƻƛŎŜ ǿƛƭƭ ƘƻƭŘ ǘƘŜ ǘƛǘƭŜ ǘƻ ƭŀƴŘ ŀƴŘ ōǳƛƭŘƛƴƎ ǳƴǘƛƭ ŀƭƭ ŘǳŜǎ ŀǊŜ paid in full to all 
investors). 
 
Project net return: (all units are projected to be sold over a 4 yr period from land purchase). 
-Total development value upon completion: ~ 19 mill USD 
-Total cost: ~ 12 mill USD 
Net return: ~7 mill USD 
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MALDIVES OCEAN SPA AND RESORT DEVELOPMENT 

Executive Sum mary  
 
In 1972, the country opened its first tourist resort and opened its 
doors for the modern day holiday maker. In 1980 the country 
opened its first international airport and by 2003 the country had 
more than 80 tourist resorts and in that year received more than 
600,000 tourists for the first time. Maldivian tourism is unique in 
several respects governed by its unique natural constitution. 
Since tourism began in Maldives, resorts followed a one 
islandȤone resort concept and even from the onset Maldives 
became the ultimate destination for those looking for that ñno 
news, no shoesò holiday. Being a pristine dive destination and 
recognized as one of best dive destinations in the world, until the 
mid 1970s it was the diving market that drove the tourism 
industry. However, in the 1990s a new concept started to emerge; 
that of the luxury spa retreat catering to the worldôs travelling elite looking for ultimate in comfort and 
relaxation. Today Maldives is one of the fastest growing tourist destinations in the world. With the worldôs 
Most beautiful Under-water sceneries, diving sites and white sandy beaches, Maldives is a paradise for 
tourists. 
 

Ocean Spa pvt. Ltd. Registered under the license no: C-632/2004 
of the Ministry of Trade and Industries, Republic of Maldives to 
carrying out various economic activities related to International 
Tourism Industry, Aviation, Trading & Insurance. Ocean Spa pvt. 
Ltd. Since its establishment in November 2004, targeted to 
provide sustainable services to the Tourism sector of the Maldives 
and to act as an international tour operator around the globe.The 
Managing Director, Mr. Abdullah Shareef, with 22 years of 
experience in the industry, is the leading character behind the 
establishment and planning of the company. The Companyôs main 
strength is the experience and proficient management provided by 
the founder members, Mr. Abdullah Shareef and Mr. Abdul 
Rasheed. .Three new divisions have been introduced under Ocean 

Spa Pvt. Ltd, as the Central Management System for these three newly introduced divisions. These 
additional three divisions are Ocean Spa Aviations, Ocean Spa Trading and Ocean Spa Insurance. 

 
Ocean Spa Aviation will be taking care of Airline and air transport and related services. 
 
Ocean Spa Trading will be developing the trading business of the company of import & export of goods 
from and to the Maldives. 
 
Ocean Spa Insurance will be practicing the insurance in the Maldives and serving the whole community 
of the Maldives. 
 
Required Investment will be $60 million USD. 
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      SS oonnddrraa  LL aanneeõõss  HH AALLLLEELLUUJJAAHH   KK iiddss 
 
 

Business Summary:    {ƻƴŘǊŀ [ŀƴŜΩǎ IŀƭƭŜƭǳƧŀƘ Yids LLC (SLHK) is an independent faith based 
multi-faceted entertainment property created to meet the expanding market demand for a media 
franchise of biblically principled premier films and product tie-ins for the faith based, mainstream, 
and Hispanic markets for children ages 2 to 11. 

 
Customer Problem:  ¢ƘŜ ǇǊƻōƭŜƳ ƛǎ ǘƘŜ ƎǊƻǿƛƴƎ ǇǊƻŘǳŎǘ ǾƛƻƭŜƴŎŜ ŀƴŘ ƛƳƳƻǊŀƭƛǘȅ ƛƴ ǘƻŘŀȅΩǎ ȅƻǳǘƘ 
electronic media market has more capital expenditures to expand at a pace outgrowing faith based 
initiatives for children. 
 
Product/Services:  CŀƛǘƘ ōŀǎŜŘ о5 ƛƴŘǳǎǘǊȅ ǎǘŀƴŘŀǊŘ ŎƻƳǇǳǘŜǊ ŀƴƛƳŀǘŜŘ ŦƛƭƳǎΣ ŎƘƛƭŘǊŜƴΩǎ 
interactive website with online store, and ancillary related products.  The first film which is in the pre-
ǇǊƻŘǳŎǘƛƻƴ ǎǘŀƎŜ ƛǎ ŜƴǘƛǘƭŜŘ άYƛƴƎ ƻŦ ǘƘŜ WŜǿŜƭǎέ ŀƴŘ Ƙŀǎ ŀ ŦŜŘŜǊal copyright status. 
 
Target Market:  Our target audience is Generation Z, ages 0-мнΦ   hǳǊ άaŀǊƪŜǘƛƴƎ {ǘǊŀǘŜƎȅ ŀƴŘ 
wŜǎŜŀǊŎƘέ ŘƻŎǳƳŜƴǘ ŘŜǎŎǊƛōŜǎ ƛƴ ƎǊŜŀǘ ǎǇŜŎƛŦƛŎƛǘȅ ŀōƻǳǘ ƻǳǊ ǘŀǊƎŜǘ ŀǳŘƛŜƴŎŜΦ  
 
Customers:  SLHK will focus on Parents, Siblings and Target Audience.  Our customer represents 
four generations:  Generation X - Parents (ages 32 ς 43), Generation Y ς Parents & Siblings (ages 13 ς 
омΦύ   hǳǊ άaŀǊƪŜǘƛƴƎ {ǘǊŀǘŜƎȅ ŀƴŘ wŜǎŜŀǊŎƘέ ŘƻŎǳƳŜƴǘ ŘŜǎŎǊƛōŜǎ ƛƴ ƎǊŜŀǘ ǎǇŜŎƛŦƛŎƛǘȅ ŀōƻǳǘ ƻǳǊ 
target customers. 
 

Sales/Marketing Strategy:  Generate grass roots awareness, demand, and build a sizeable 
ŎǳǎǘƻƳŜǊ ōŀǎŜ ŀƘŜŀŘ ƻŦ ŦƛǊǎǘ ŦƛƭƳ ǊŜƭŜŀǎŜΥ  DǊŀǎǎ Ǌƻƻǘǎ ƳŀǊƪŜǘƛƴƎ ƻŦ ǘƘŜ ŎƘƛƭŘǊŜƴΩǎ ƻƴƭƛƴŜ ƛƴǘŜǊŀŎǘƛǾŜ 
virtual world; awards and recognition from leading audience influencers; pre-sell products for retail; 
sell product tie-ins and exclusive content toys online; multi-faceted grass roots marketing; trade 
promotion and advertising; consumer promotion and advertising; promotion to faith base, charity, 
community and church organizations; enlist a distribution and/or publishing partner.  Detailed 
ǎŀƭŜǎκƳŀǊƪŜǘƛƴƎ ǎǘǊŀǘŜƎȅ ƛǎ ŀǾŀƛƭŀōƭŜ ŦƻǊ ǊŜǾƛŜǿ ƛƴ ƻǳǊ άaŀǊƪŜǘƛƴƎ {ǘǊŀǘŜƎȅ ŀƴŘ wŜǎŜŀǊŎƘΦέ 

 

Business Model:  Our company develops themed film projects for children and builds into the 
scripts key marketing elements that also make our films attractive to distributors and studios. 

 
Competitors:  Although research indicates there are no products directly similar to Hallelujah Kids, 
ǘƘŜǊŜ ŀǊŜ ŀ ƴǳƳōŜǊ ƻŦ ŜǎǘŀōƭƛǎƘŜŘ ŎƘƛƭŘǊŜƴΩǎ ŦŀƛǘƘ ōŀǎŜŘ 5±5 ǎeries that do exist:  Primary 
Competitors, Veggie Tales Series DVD ς .ƛƎ LŘŜŀ tǊƻŘǳŎǘƛƻƴǎ ŀƴŘ aŀȄ [ǳŎŀŘƻΩǎ 5±5Ωǎ ŀƴŘ ƻǘƘŜǊ 
Tommy Nelson published products.  Secondary Competitors are 321 Penguins Series DVD; Bible Man 
Series DVD; Strawberry Shortcake Series DVD; Friends and Heroes Series DVD; Gigi ς DƻŘΩǎ [ƛǘǘƭŜ 
Princess Series DVD; Angel Wars Series DVD.  

Competitive Advantage:  Animated film and online presence that portray physical features of characters that propel multi-ethnic subgenres as 
Hispanic and others.  We believe early on, it is imperative to consider an ever flourishing diverse marketplace as we progress with 21

st
 century 

products.  To help reduce overhead, SLHK employee levels will significantly be lower than Veggie Tales 210 employees at the early stages of their 
ŎƻƳǇŀƴȅΦ   ¸ƻǳƴƎǎǘŜǊǎ ǿƛƭƭ ƘŀǾŜ ǘƘŜ ƻǇǇƻǊǘǳƴƛǘȅ ǘƻ ōŜŎƻƳŜ ŀ άIŀƭƭŜƭǳƧŀƘ YƛŘέ ŀǎ ƻǇǇƻǎŜŘ ǘƻ ƛŘŜƴǘƛŦȅƛƴƎ ǇŜǊǎƻƴŀƭƭȅ ǘƻ ŀ ǾŜƎŜǘŀble, worm, or 
ŎŀǘŜǊǇƛƭƭŀǊ ǿƛǘƘ ±ŜƎƎƛŜ ¢ŀƭŜǎ ƻǊ aŀȄ [ǳŎŀŘƻΩǎ IŜǊƳƛŜ ŀƴŘ CǊƛŜƴŘǎΦ  ¢Ƙǳǎ ƻǳǊ ǘŀǊƎŜǘ ŀǳŘƛŜƴŎŜΩǎ sense of personal belonging, actually becoming our 
brand, and taking personal ownership and identity of our brand is a key strategic marketing advantage.  Also, engineer teacher recommended 
learning elements within our faith films and products as rhymes and tongue twisters.  Our visual elements found in mainstream media fantasy worlds 
and not traditionally incorporated in religious media is an advantage.   The mainstream will respond more favorably to visually familiar products. 

 

 

URL:  www.hallelujahkids.net    
Industry: (SIC 7812) (NAICS 512110) 
Motion Picture and Videotape Production 
Employees:  Presently 1 (President & CEO) 
Contractors:  20+ 
Founded:  2005 
 
Contact: Sondra Lane, President & CEO 
info@hallelujahkids.net 
Ph: 954.532.2222 

Financial Information: 
Funding Stage: Phase I  
  
Monthly Burn Rate: $125,000 
Pre-Money Valuation: $23.8 million; 
estimated range of $18.3 million to $27.9 
million. 
Capital Sought: $2,500,000 
 
Management: 
Bill Starr, CIIA, Accountant 
Investors/Banker: 
Charter One, Elmhurst, Illinois 
Attorneys:  
Mr. Charles Barkley, Esq.  
 
Brokered By: 

 
Cameron Funding Co 
Erin Sims, Principle 
7201 Archibald Avenue, #4333 
Alta Loma, California  91701 
Msg/Fax: 877.245.8977 
Mobile: 909.605.3828 
Email: info1@camfunding.com 
Web: www.camfunding.com  

SS oonnddrraa  LL aanneeõõss  

HH AALLLLEELLUUJJAAHH   KK iiddss 
2436 N. Federal Hwy, #300 

Lighthouse Point, FL 33064 

 

 
FINANCIALS 2009 2010 2011 2012 2013 
Revenues  $2,342,462 $7,352,438 $25,386,909 $86,051,855 $197,490,618 
Expenditures $2,092,890 $5,787,433 $18,486,171 $30,987,619 $  79,765,717 
EBITDA $    249,572 $1,565,005 $  6,900,738 $55,064,236 $117,724,901 

 

http://www.hallelujahkids.net/
http://www.camfunding.com/
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MONTENEGRO GOLF COURSE and RESIDENTIL DEVELOPMENT 
is a part of SeaTerra Bay Properties D.O.O. of Ulcinj, Montenegro to 
develop a site of some 755,122 sq meters adjacent to Shasko Lake. It is 
proposed that a world class golf course should be developed together with 
tourism, leisure and residential property to create a unique facility in 

Montenegro.  
 
In emerging markets experience dictates that it is necessary 
to develop a destination which is attractive to as wide a 
sector of the marketplace as possible. To an extent the first 
ŘŜǾŜƭƻǇƳŜƴǘ ƛƴ ŀƴȅ ŎƻǳƴǘǊȅ Ƙŀǎ ŀƴ ŜƭŜƳŜƴǘ ƻŦ ά¦ƴƛǉǳŜ 
{ŜƭƭƛƴƎ tƻƛƴǘέ ƻǊ ¦{tΣ ōǳǘ ǘƘƛǎ ƛǎ ƴƻǘ ŜƴƻǳƎƘΦ ¢ǊŀǾŜƭ ǘƛƳŜ ǘƻ 
airports, landscape, surrounding tourist infrastructure and 
the property market are al important factors in ten early 
days of resort development. 

When the Ministry of Tourism and the Planning Authorities 
came together to decide about the future of golf 
development in Turkey they selected an area for golf 
development and concentrated all courses in one area. This 
attracts the serious golfer market sector which comprises 

those who spend most money in the local economy.     

 

 

 

Montenegro now has an opportunity to start to develop its golf resort industry and to attract the higher 
spending tourists but suitable sites are not always easy to find. Sites which appear perfect to planning 
authorities or Tourism Consultants are not always suitable for golf development or can attract tourists. 
 
The site is located some 9 km from the centre of Ulcinj and borders the southern shore of the Shasko 
Lake. The land under ownership or control is 755,122 sq metres. The site comprises a plateau with some 
rolling movement on which are located a number of ruined houses / buildings and a steep hillside 
leading down to the edge of the lake. 
 
SeaTerra Developments N.V. is a European leading company in the second residential market, 
specializing in luxury residential and tourist complexes.   Currently, SeaTerra is the biggest developer in 
Cyprus, with 5 projects under construction, consisting of some 700 villas and apartments. 
 
Capital Sought: 60 E/m2 or $67,553,000 USD 
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#41 

 

 

 

 

COLUMBUS HOTEL, MONACO, opened in 2001, design from the award winning designer Amanda Rosa, 
and comprises 9 floors with a total of 181 rooms including 27 suites and 1 apartment, a total of 360 
beds. It is air-conditioned and offers in the lobby with a reception 24-hour service, safe, currency 
exchange and lift. In addition, guests have a business, a bar, an air-conditioned restaurant with 
highchairs for infants, a breakfast room and conference facilities available. Land leased: to 2064 Lease 
for the land: fee is currently 4.5% of sales (at least 400 T EUR).  The hotel has no operator in the bidding 

process offered at at least 30 million euros or $44.7 million USD, with a yield of 7.5% after 3 years. Operator can 
be made.  

 

 

 

 

 

 

In this brief synopsis above information and object details are based on information provided by the owner or contractor  
and serve a first glance like information, a tour can not be replaced, and it will continue every  

Warranty and liability on our M & A firm is excluded. 
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#42 CIS REITS VENTURE seeking $1 B via PPM.  Need securities licensed professional to broker investments.  

¶ Price: US$250,000 per Series-A Preferred LLC Interest Dividend Payment Rate of 7-15% per annum 
(Payable in each Calendar Quarter) 

¶ Distressed And Under-Valued: Commercial real estate, Commercial Whole Loans, CMBSI 

¶ In Russia and CIS countries 

Competitive Advantages 

 
Above-average Returns *: 7-15% per annum paid quarterly for at least 2 years. 
Minimal Re-Investment Risk For First Two Years: 7-15% per annum paid quarterly for at least 2 years.  
Professionalism: Experienced team and strategic alliances with Colliers International and RBR LLC. 
Tax-Free Asset Swaps: Opportunities to avoidthe necessity of writing-down assets via asset swaps. 
Tax Benefits: Shield from bankruptcy proceedings and obtain tax benefits.  

* YTM for 3-YR US Treasury was 1.49%; 5YR UST at 2.37%; 30YR US Treasury was at 4.16%; YTM for 3-YR UK Gilt was 1,69%; 5YR at 2,74%; 30YR 
at 4,19% (Quotes as of 18th Sept 2009) 

CIS Properties LLC (USA), (A Delaware, USA, Limited Liability Company): The Private Placement Memorandum is 
available for accredited investor review. THIS DOCUMENT IS NOT AN OFFERING IN ANY JURISDICTION. INVESTORS MUST 
REVIEW THE OFFERING MEMORANDUM, CONDUCT DUE DILIGENCE AND CONSULT THEIR LEGAL AND FINANCIAL ADVISORS 
BEFORE INVESTING. EACH INVESTOR WILL BE REQUIRED TO SIGN A SUBSCRIPTION AGREEMENT BEFORE INVESTING IN THIS 
VENTURE. 

 

#43 MY CHOICE EXPANSION; Jawzaa Al Taitoon is the sole proprietor at this stage. The ongoing project is an 

aggressive expansion of the current business which is 10 years old in Bahrain. Manufacture and retail of all kinds of 
uniforms is the current setup, but the expansion will include opening of a purpose built outlet, additional products 
complimenting uniforms and couture/outfitting services. Current locations include two retail outlets that are 
catering to the surrounding communities and schools. We have exclusive supply to some of the large schools. The 
first expansion is a new outlet which will cater to most of the elite clientele residing in this up market residential 
neighborhood. The outlet will be totally refurbished and will include new products to meet the needs of the 
expatriates and the well-to-do. We also plan to buy some new machines to do some work that were hitherto 
outsourced. This will enhance our in-house capabilities and reduce costs. $ 7 million USD is required with interest 
rate according to market.  Repayments will start in December 2011 and the loan is expected to be fully repaid by 
end 2015. 
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ZUKOVICA PROPERTY  

 

PendingΧ 


